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Introductory offer 


Subscribe and get 21 hours free 
Internet time 


Play The Chase online | 


More than $50,000 in prizes to be won 


HotDog to riches 


Australia’s first Internet millionaire 


Free Range 
across the Web 


What does it take to become a 
successful Web site development 
company? 


Navigator 
accelerator secrets 


How to make your copy of Netscape 
Navigator really fly 


| 
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ARTERDECK WEBCOMPASS 


Quarterdeck WebCompass provides you with 
pinpoint accuracy to find the information 
you’re looking for on the Internet. Using the a 


power of all the major search engines = é 
it casts the widest possible net from a single 

point of access, then sorts through it for _—s | 

items that are most relevant to you. ™ X 

If you use the Internet for research, you 

can’t afford to be without WebCompass. 


f 


Find what youre actually looking for... 


We’re on the Web! http://www.harvey-norman.com.au 


COHNECT 
SN PLAT: 


QUARTERDECK 
WEBTALK 


Two-way voice conversations have 
finally come to the Internet. Now 
you can talk voice-to-voice to others 
on the Internet — no more chatting in 
text messages! 


Use your PC just like a phone and talk over the Internet. 


Weblalk 


Make yourself heard. 


Quarterdeck WebTalk lets you use 
your PC just like a phone, only you 
can call anywhere the Internet goes for no more than you’re paying for your Internet 
connection. WebTalk comes with two licenses so you can send it to a friend on the 
‘Net around the world or across town and start talking right away. 


Even if you only have a half duplex sound card, WebTalk simulates full duplex quality 
SO quality is comparable to a telephone call. 


And as a bonus, WebTalk comes with Quarterdeck Mosaic, one of the world’s 
most popular Web Browsers. 


Make yourself heard on the ‘Net. See WebTalk at Harvey Norman today. 
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Sex online: The Complete Guide 28 
What is all the fuss about sex on the Internet? In the most 
extensive guide to sex on the Internet published in 
Australia, the Net Guide tells you where people find it, how 
they do it and how to avoid it. Senior Net Guide writer, 
Nicole Manktelow and contributor Robert Kirwan explore 
the experience of sex online. 


Indigenous People on the Net 48 
Around the world indigenous people are being swamped by 
dominating western cultures. Can the Internet help them to 
revitalise their own cultures? Here is a rundown on what 
they are doing. 


Hot Dog to Riches 56 
Steve Outtrim is one of the new Internet millionaires. Based 
in Melbourne, Mr Outtrim’s Sausage Software is turning out 
a string of successful software products for developing 
World Wide Web pages. 


navigation 


TUTORIALS 

Internet Relay Chat 72 
Adding Sound 80 
Travel Bible 84 
Newsgroups with Navigator 86 
Tuning Navigator 110 
GUIDES 

The definitive listing of the key sites. 

Sport sites 91 
Lesbian and Gay sites 97 
Marketing sites 103 
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Smart Business Looks Good 61 
From Baywatch to Time-Warner Electronic Publishing, Free 
Range is the powerhouse behind the Web site. ANG writer 
at large, Martin Hoegh-Guldberg, looks at the business 
behind one of the US’ most successful Web page develop- 
ment companies, Free Range. 


Hot Java 68 
All across the Internet, Web sites are getting animated and 
are going interactive with Java applets. But what is Java 
and where did it come from? 
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News 11 
All the key happenings in the online world. 
Rect ate f | d other thi si Th A t i a 
r Feelgood talks of love and other things. e S ra lan 
Forget HTML 25 u e 
Is HTML dying? Jeremy Horey thinks so. Net iy uide 
Building Brands 26 : : 
Brands are a two-way street in the online world, according IS online at 
loop eer “http://www.netguide.aust.com’” 
Diary 88 


Our listing of events and training courses. 


Book Mark 89 Win $10,000... 


These books give you the complete rundown on the World 


Wide Web. check out 


Game World 113 “http://www.thechase.aust.com”. 
Shockwave is the new interactive multimedia technology for 
the Web. You can download and play some great 
Shockwave games. 


Net Nutters 114 
We don’t want to take it all too seriously. 
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BRIGHT FACES: 


Welcome to the first issue of the Australian Net Guide. 
From now on, each month you'll be able to read the most 
comprehensive and practical guide to using the Internet 
in Australia. 

You have in your hands the paper face of the Australian 
Net Guide. We have an online face at well. While you'll 
be able to find the paper version each month at your 
local newsagent (or you'll be able to subscribe, of 
course), the electronic version won't be “editions” based. 
Instead, it will be updated on a regular basis, with the 
latest news, new features, tutorials and other stories 
placed on line as we produce them. You will find us 
online at “http://www.netguide.aust.com’”. 

Sex on the Internet is a difficult issue. In our cover story 
we explore all aspects of this topic. We hope this article 
will take some of the heat out of the discussion of sex 
online. You will also find the first of a regular series of 
columns by Dr Feelgood. 

While some people get hot under the collar about the 
seamier side of the Net, others are busy getting on with 
business. The Net is already creating a new breed of 
entrepreneur. We talk to local Net millionaire Steve 
Outtrim as well as to one of the most successful Web 
page developers in the US. 

Don’t miss our Navigator section. This is where you will 
find tutorials about how to explore new parts of the Net 
and also how to enhance your Net software. You will 
also find our guides to the best sites on the Web. 

At the Australian Net Guide we want to hear from you. 
We want to hear about your ideas, your opinions and 
your problems. While we may not be able to solve prob- 
lems for you, we can take them up with software or 
hardware suppliers. We can discuss them with service 
providers and consultants to give you the best possible 
resolution. We also need to hear what you think about 
the magazine and its online partner. 


See you at the newsstand and online! 


Jeremy Horey 
Editor, the Australian Net Guide 
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Printers - Wilke Color 


Pretentious things like music we listened to during the 
making of this issue and the sort of computer stuff 
we like - The Beatles, Mary Black, Blind Mellon, The 
Cranberries, John Fogerty, Mental As. Anything, Papa 
Wemba, Paul Weller, Schumann, Verdi and Willie 
Nelson (the Hollywood sessions). Products we 
love...Adobe’s Photoshop. 


No part of this publication may be reproduced in any 
manner or form without permission. The views 
expressed in the Australian Net Guide are not neces- 
sarily those of the editor or publishers. All text © 
Cyber Publications Pty Ltd, 1995. 
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Fax and data communication © 

made easy with award winning *, 
products from Global Village. 77 é 
TelePort Series. With data and fax eaaak) if 
speeds of up to 14,400 bps, the TelePort Gold II 
meets high performance requirements at a very 
affordable price. TelePort Platinum is the most 
powerful, easy-to-use fax/modem available for 

the Macintosh with data speeds of up to 28,800 
bps (V.34). 

PowerPort Series. Turn your PowerBook into a 
mobile office with a PowerPort internal fax/modem 
and stay in touch with your office and important 
clients with full fax and dial-in capabilities. 


GlobalFax Software. Using GlobalFax 
Software you can send a fax from any 
Macintosh application - it’s as easy as 
printing. GlobalFax sends and receives your faxes 


-in the background while you continue to work. And 


best of all, GlobalFax comes for FREE with all Global 
Village products! 


OneWorld Telecommunications Server. 
Complete plug-and-play fax, remote access, and 
network capabilities for everyone on your Macintosh 
network. Send faxes as easy as you print; Access 
your office network from remote locations; connect 
to a world of on-line resources 


Contact Lidcam Technology for more information. 


N°.1 Selling Macintosh Modem in the World 


READY TO CONNECT TO THE INTERNET - INCLUDES 
FREE INTERNET, eWORLD & COMPUSERVE TIME. 


Sa 
GLOBAL VILLAGE 


COMMUNICATION 


Melbourne (03) 9820 9077 Sydney (02) 9922 7066 


No more finger cramp! 


Each month the Australian Net Guide doesn’t just bring you the 
hottest magazine about the Internet, you also get absolutely free the 
hottest magazine on the Net. 
Yes, every single word you read in the mass of solidified paper pulp 
you currently hold in your hands is also to be found at our Web site. 
So, if you can’t be bothered keying in all the URLs you'll find in our 
super sex feature, or you want to read our tutorials when you're 
online, check out the Australian Net Guide live. 
In addition, we'll be producing regularly updated news stories and 
items of interest to all types of 
Internet users. 
So what are you waiting 
for....make the Australian Net 
Point your browser here Guide your home on the Web 
http://netguide.aust.com today. 
for the latest 
* news ° features * reviews 
* competitions 
And all the HOT LINKS from 


this month’s issue 


How to make us your Home Page 

If you’re using NetScape’s browser to view the Internet, here’s the easiest way 
yet to navigate the Internet. Simply follow this step-by-step guide. 

1. Load your NetScape browser (you don’t necessarily have to be connected to 
the Internet to do this); 

2. From the menu bar select Options 

3. Then select General Preferences 

4. Now select the tab Appearance 

5. In the Start Up area click on the Home Page Location button 

6. In the space under the Home Page Location area type 
http://netguide.aust.com (you might have to replace whichever URL is there. 
7. Now press OK 

Now wasn’t that easy? Each time you open your browser you’ll now be pointing 
straight at the front page of the Australian Net Guide. Ah, life’s good! 


Don’t just read us on 
paper - read us online too! 


WHEN THEY ALL LOOK 
MUCH THE SAME, HOW DO YOU 
CHOOSE THE CHAMPION? 


Fact is, all computer products look pretty you want, day in - day out, for years to 


similar on the outside. And when you're in BRAND come. And, in the unlikely event that 


the store you can’t open up a computer or 


something should go wrong, it’s good to 


peripheral to check how well it’s made - but you can check the know that NEC equipment is backed by the availability of a 
brand. So make sure the one you buy is one you can trust. three year warranty. 

When you select an NEC computer product you know Yet because NEC is a consumer-orientated company 
exactly what you're getting: a state of the art machine, every product is designed for ease of operation. And that 
precision engineered by one of the world’s leading user friendliness starts at the store, with affordable prices. 
electronics companies. Every NEC computer product is Before you commit to something that looks great but 
made using the most advanced technology mightn’t run as well when it gets down to 
available and constructed from exceptional ( work, check the brand. If it’s an NEC 
quality components. Al a you know you're onto something good. 

That means you can rely on your NEC Call 1 800 812 796 for the name of your 
computer product to perform the way Cac for Human Potential nearest authorised NEC dealer. 


NADM/NECS511 


NEC. The Natural Selection. 
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Full size 86-key Win95 keyboard, 
built-in “TouchPad”, Microphone 
and speakers. 


Smart Bay allows you to swap 
between a floppy drive, CD-ROM, 
second bard drive or second battery 


Removable Hard Drive and Infrared 
module for cordless printer 
connection. 


Optional Port Replicator gives easy 
connection to your external monitor, 
keyboard, joystick, DC power, ext 
Speakers and microphone & mouse. 


11.3 inch. SVGA Screen 
(800x600 colour dual 
scan) 

Intel Pentium Processor 
CD-ROM with slide-out 
tray(option) 

Infrared Serial Port 
16-bit sound with stereo 
speakers 

86 key Win95 keyboard 
Three jacks: line-in, 
headphones, 

external microphone 


One Type Ill and one 


High achievers know the importance of working picture 11.3 inch SVGA colour screen, 16-Bit 
d Type II PCMCIA slot 


with the right people and the right equipment to stereo sound plus CD ROM and MPEG video 


produce high performance. The lightweight Teco card options, Teco ARa is everything you could MPEG option 
ARa, manufactured by Chicony, with its Intel want in a notebook yet within affordable reach. LCD Indicator 
Pentium processor, is built on a formula from Whether you're a high powered number cruncher Touch Pad 
Teco every high achiever will recognise: or multimedia megastar, Teco ARa has the power Fast Serial and Printer 
Performance, Reliability and Value = Success. and performance features you need that you can Ports 
Loaded with impressive features such as its big upgrade and expand well into the future. Port replicator interface 
Teco employs 6,000 people around the world, turns over $2.6 
billion in high tech equipment each year. For more than 30 years 7 Fr E-G a7 CALL TODAY 
(14 years in Australia) it has been chosen by quality conscious (dealer enquiries welcome) 
companies including Compaq, IBM, Wang, Honeywell, AST, and 
Quality —§ NEC to make quality equipment. Now this commitment to the NSW: (02) 725 1233 QLD: (Formosa) (07) 3846 7666 
Company _ latest technology, quality and value pricing is available to you. VIC: (03) 9720 4411 WA: (09) 479 4355 FOXY 1456 
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Microsoft 
embraces 


the Net 


s Microsoft embraces the Internet, 

fears are growing that the company’s 

focus will turn into a bear hug that 
transforms the Net into the Winternet. 
Microsoft is “Internet Enabling” all its 
products. “Our strategy of ‘Embracing and 
Extending” the Internet involves working 
closely with developers, content providers 
and end users to encourage broader use of 
the Internet — particularly Web sites. The 
benefits include efficiency, economies of scale, 
access to information and exciting new tools,” 
said the managing director of Microsoft 
Australia, Chris Kelliher. 
But Microsoft is not getting things all its own 
way. Netscape is taking advantage of any slip, 
and is trying to entice Microsoft Blackbird 
users to its own products. The “free” migra- 
tion program provides membership to the 
Netscape Development Partners Program. 
This includes software such as beta versions 
of Netscape Navigator Gold and Netscape 
LiveWire Pro, a powerful visual-development 
environment. Netscape also hopes to provide 
beta versions of Macromedia Director and 
FutureTense’s Texture. 
Microsoft is trying to retain the loyalty of the 
companies that invested in Blackbird, an 
online development tool, now renamed 
Internet Studio, which is still not available. 
Microsoft has promised that it will ship an 
alpha version of its new Internet Platform 


software development tool kit to Blackbird 
developers before the end of February. They 
will also receive a free copy of Microsoft 
Front Page, the Web management and 
development tool Microsoft acquired when 
it bought Vermeer Technologies. 

In a direct move against Netscape, which 
derives much of its revenue from selling server 
software, Microsoft is bundling its Internet 
Information Server with all Windows NT 
Server Value Packs for free. The beta version 
is available free from 

“http:/ /www.microsoft.com/infoserv”. The 
final version is expected before the end of March. 
Microsoft is also attacking Netscape's browser 
stranglehold, is integrating the next version 
of its Web browser, Internet Explorer, into 
Windows 95. It is also giving the browser 
away free and is now releasing versions for 
Windows 3.x and Macintosh. 

So how do the two browsers add up? Here 
is how PC Week saw the difference: “In PC 
Week Lab tests, both Internet Explorer and 
Navigator were generally excellent browsers, 
but Navigator’s support for Java, its built-in 
macro language (JavaScript), and its support 
for numerous third-party add-ons make it 
the superior platform for Internet-based 
applications.” 

Later this year, Microsoft plans to introduce 
the Internet Add-on for Windows 95 (someone 
inside Microsoft is really good at thinking up 
names). This will integrate the Windows 95 
Explorer with Internet Explorer and will give 
users a common interface to their local hard 
disks and to the Internet. 

Microsoft is also serious about being an 
Internet Service Provider. UUNet is building 
much of the Microsoft international and US 
networking infrastructure for the Microsoft 
Network. UUNet has been asked to pick up 
the pace. In Australia, the Microsoft Network 


Managing Director of Microsoft Australia, 

Chris Kelliher. 

is run by a joint venture between 
Microsoft and Telstra. Although there 
have been reports of troubles between the 
partners within On Australia, the service 
has rolled out Internet access in all 

capital cities over the last two months. 


By Jeremy Horey 
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_ The Web Wombat 
Searches for 
Australian Sites 


With the new Web Wombat it is easy 
to find Australian URLs that relate to 
a specific keyword search of Intemet 
sites. Unlike other major Net search 
engines such as Lycos, Web Crawler 
and Yahoo, which serve up sites 

from all over the world, Web Wombat 
only registers Australian home pages. 
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Designed by Internet Communications as a free 
service to the Net, this Web-crawling robot 
constantly scans for new Australian sites 

and gathers information, cataloguing a 


short description of each home page. 

A fulltext index of the hundreds of 
thousands of pages is created by a powerful 
high-performance computer which can 

then be accessed by home and office 
lower-performance machines. 

The Web Wombat can be located at 


“http://www.intercom.com.au/wombat”. 


Searching Made Easy with 
Quarterdeck’s WebCompass 


Having trouble keeping up with the 

ever-growing volume of information on the 
Intemet? WebCompass is a search agent that 
overlays other Internet search engines like Yahoo 
and Infoseek. Saving time by searching the world 
for information specific to your needs while you 
carry on with your work, each search can be 
configured to only retrieve information from 
Usenet postings, Web pages or other specific 
Web resources. WebCompass compiles and lists 
all the information it finds, and can generate a 
catalogue of abstracts and site addresses 

so the information is indexed and organised. 


System requirements: Intel 486, Pentium or 
compatible PC with Windows 3.1, Windows 95, 
or Windows NT. You'll need a 486 with 16Mb of 

RAM, but you could get by with 8Mb of RAM. 
A CD-ROM drive is required. 


Make Yourself Heard With 
Quarterdeck’s WebTalk 


WebTalk lets you use your PC like a phone to talk 
to friends over the Intemet. You don’t need an 
ISDN connection; an ordinary phone line will do 
the job, delivering telephone-quality voice clarity 
and speed. The WebTalk Server Network provides 
a directory of other online callers and lists Virtual 
Meeting places where users can locate like- 
minded souls. WebTalk comes with Quarterdeck 
Mosaic, and a free bonus licence for a buddy 


So you don’t have to do anything illegal. 


System requirements: To use WebTalk, you'll need 
a 486 PC and Windows, with a 14.4 Kbps or 
higher modem, a 16-bit full-duplex or half-duplex 


sound card and speakers (or a headset). 
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the Net 
Chabad-Lubavitch in Cyberspace 
offers Torah 1 readings and Tewish 
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“The Internet is proof of 
the Old Testament prophecy 
by Isaiah.” 


habad-Lubavitch began 200 years 
ago as an extension of the 
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s with electricity, the telephone 


and ice-cream before it, informa- 

tion technology has grown from 
its expos to have a great impact on society. 
Now this technology is having an enor- 
mous affect on the whole concept of the 
world exposition. 
The Internet 1996 World Exposition is an 
expansive fair where anyone and everyone 
from big business to single users in any 
country can participate. It runs all year and 
while much of its content is related to real 


places around the globe, it all exists on the Net. 


To make the Internet 1996 World Exposition 
possible, companies including IBM, Sun 
Microsystems, Bay Networks, NBC and 
MCI have contributed funds in excess of 
$US100 million to the project. The most far- 


reaching component of this is the Internet 
Railway, a series of high-speed fibre-optic 
links that transfer data from county to 
country around the world at a rate of 45 
million bits per second. 

The grand opening of the Internet 1996 
World Exposition was marked by a massive 
project known as '24 Hours on Cyberspace’. 
Journalists and photographers embarked on 
a mission to capture a day in the life of 
Cyberspace. They set out on February 8 to 
bring together one of the most ambitious 
online projects spread out across the globe. 
The result includes stories from the cutting 
edge of the online world, from New York 
boardrooms to rural life in Nepal. 

Fifty countries have so far been involved in 
the contribution of content to the expo. All 
of this can be accessed by a regional index, 
but it is also possible to travel around the 
event by viewing ‘places’ (including two 
blocks of Tokyo that have been re-created in 
Cyberspace with cafés and showrooms), 
‘events’ (including the great street festival 
of Singapore and the US Presidential 
debates in October), and “pavilions”. 

Just like fairs based in the physical world, 
the “pavilions” here are based on themes, 
such as the “Food and Markets” pavilion 
(where you can visit Mimi’s Cyber Kitchen 
for an enormous range of food-related 
links), the “Future of Media” pavilion 
(where you can check out Internet radio, 
broadcasting and the US National Press 
Club), and the ‘Global Schoolhouse’ pavilion. 
The opportunity to create pavilions and 
places in the fair is available to everyone at 
no cost, with the only proviso being that 
these contain material that will contribute 
in some way to the event itself. It’s all in 
keeping with the theme ‘building a park for 
the global village’. 

To get to the Internet 1996 World Beposition 
type “http://park.org” as the address in 
your browser. 


By Nicole Manktelow 
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uzak Online 


Muzak, the elevator music company, is betting that people will want music clips for their Web sites. The 


company is launching a new division that will provide a music-on-demand service via the World Wide Web. 


The new division, Enso Audio Imaging, is not aiming for the canned music market. It will offer MusicServer, 


a system for delivering samples or full recordings to Web users. MusicServer is aimed at companies that 


sell or promote music through the Web. 


The MusicServer was developed in conjunction with Progressive Networks (see page 80). By Jeremy Horey 
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NO OTHER PLAIN PAPER FAX 
MACHINE OFFERS YOU THE 
CONVENIENCE OF MEMORY FOR 
THE PRICE OF A BROTHER. SO, 
YOU CAN AFFORD TO SPEND 
MORE TIME RUNNING YOUR 
BUSINESS RATHER THAN YOUR 
FAX MACHINE. 


Fax 1200P 


WITH A 10 PAGE MEMORY THE 
BROTHER FAX 1200P STORES YOUR 
INCOMING AND OUTGOING FAXES. 
IT HAS AUTOMATIC REDIAL. AND 
LETS YOU BROADCAST TO UP TO 
70 DESTINATIONS. THE “BIGGER” 
BROTHER FAX 1700P IS NO DUMMY 
EITHER, OFFERING A MIGHTY 50 
PAGE MEMORY AND THE LATEST 
BUILT-IN REMOTE CONTROL 
DIGITAL ANSWERING MACHINE. 


Fax 1700P 


USE THE “MISSING LINK” OPTION 
AND YOUR BROTHER FAX 1200P 
OR 1700P TURNS INTO A PRINTER, 
A SCANNER OR FAX MODEM 
ALLOWING YOU TO SEND FAXES 
DIRECTLY FROM THE PC. DISCOVER 
A BROTHER FAX 1200P OR 
1700P TODAY AND YOU'LL GET A 
GREAT DEAL MORE FOR A GREAT 
DEAL LESS. 


BEHIND EVERY GREAT IDEA, YOU'LL FIND A BROTHER. 


For further information contact your nearest Brother State Office. Sydney: (02) 887 4344 Melbourne: (03) 9899 4844 


Brisbane: (07) 3252 5257 Adelaide: (08) 272 1300 Perth: (09) 478 1955 


Hertz Walpole BRO 0201 


Track Web Site Visitors 


W3.COM’s Personal Web Site Toolkit (PWS) is a 
Web utility designed for Unix platforms that 
complements standard Web site servers by 

offering powerful tracking and customisation 
features, while simplifying Web site development 
and administration. PWS tracks the demographic 
information Web Site visitors give when they 
register, as well as their movements as they 
travel through the site. It keeps track of how 
many times they have visited the site and the 
number of times they have downloaded each 
specific page, sound, graphic or ad. PWS allows 
Webmasters to present visitors with specific, 
customised content and advertisements. Using 
the administration module that generates 
real-time membership activity reports and 
customised site figures, the Webmaster can 
make specific search queries and analyse Web 
site traffic. Webmasters can also send automated 
email to users who match specific search 
criteria, or send them data for direct marketing 


or customer relationship applications. 


PWS comes bundled with the W3Toolbox, a set of 
Unix-based applications that makes Web site 
development easier, and allows for quick updates 
and automatic online forms handling. For more 
information see “info@unixpac.com.au” 

or call (02) 9953 8366. 


Internet Pipeline 


Internet Pipeline connects users to the WWW 
with programs and resources for the Internet, 
including a range of software such as Internet 
Access Browsers and Helper Applications, 
Pipeline References, Modem Programs, BBS 
Client Software and lots more. With Windows 
you'll need a CD-ROM drive and an Internet 
service provider. Mac users will also need 
System 7. For more information call Dataflow on 
(02) 318 4288. Cost is $69.95. 


Java Development Environment 
for Win95 and WindowsNT 


Symantec, which has licensed the Java Internet 
programming language technology from Sun 
Microsystems, has released the first Java 
development environment for Windows 95 and 
Windows NT. Codenamed ‘Expresso’, it integrates 
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s the Internet access device dead? Last 

year the head of Oracle (the leading 

database software company in the 
world), Larry Ellison, suggested that a 
computer without a disk drive but with a 
sub $US500 price tag made sense as an 
Internet access device. Such a machine 
would offer a cheap and easy way for 
people to gain access to the Internet. 
But is there any demand for such a comput- 
er? Both IBM and Compaq have announced 
plans to introduce cheap disk-less PCs with 
built-in Internet connectivity. In his address 
to the huge US trade show Comdex, IBM 
Chairman Louis Gerstner said, “This is not 
a throwback to the mainframe era. Users 
will still have the features they value in 
PCs...We’ll end up calling these new kinds 
of devices IPCs — interpersonal computers. 
The network-centric world will not replace 
the PC world entirely, any more than the PC 
world replaced the mainframe world entirely.” 
Both Compaq and IBM will target their 
devices at the corporate market. Apparently 
the home market does not have enough 
customers with high-speed access to make 
these computers big sellers. Wyse 
Technology, known for its terminals, has an 


Dumb 


Terminals or 
Interpersonal 
Computers? 


Internet access device already on sale in the US, 
but the poor response to these devices is 
not deterring Sun and Digital. Both compa- 
nies have just announced microprocessors 
specifically tailored for Internet access 
devices. 

Sun has three chips in its Java processor 
family. The picoJAVA is for portable devices 
like cellular phones and also for other 
consumer devices. It should be available 

in the middle of this year. 

The microJAVA chip is for desktop comput- 
ers connected to the Internet. It will become 
available in early 1997. 

For more demanding applications the 
ultraJAVA processor can handle high-end 
graphics and other multimedia-based 
applications. It should be available late next 
year. As you may have guessed all three 
run Sun’s Java language and computers 
based on these chips will have Java-based 
operating software. 

Digital has announced the StrongARM 
family of microprocessors. These are based 
around the Advanced Risc Machines ARM 
processor. They are aimed at portable 
devices and are also cheap enough to 
power Internet access devices. The chips’ 
prices range from $29 to $50. 

Oracle, the instigator of all this, plans to use 
the ARM processor in the line of Internet 
access devices it will show off later this year. 


By Jeremy Horey 


Netscape Buys VRML Company 


Netscape Communications has brought Paper Software, a company that has developed a Virtual Reality Markup 


Language (VRML) browser for the World Wide Web. Netscape also announced support for the VRML 2.0 


proposal from Silicon Graphics. 


The move should ensure that a stable VRML standard emerges, allowing companies to concentrate on developing 


sites rather than having also to produce the technology to access those sites, according to Netscape officials. 


Silicon Graphics “Moving Worlds” proposal is one of six suggestions for the standard for VRML 2.0. 


However, the only other major contender seems to be Microsoft with its ActiveVRML technology. 


VRML is used to develop sites that are like three dimensional spaces. 


~a— Network 


Network here is all set to help you 


make money on the Internet. 


At Sun, we think one of the joos of your new, more helpful computer network is to help you make money. And we have a complete set of 
products and services that let you use the Internet to do just that. We start by giving you quick and painless access to the Internet. Once you're 


connected we'll enable you to conduct commerce in a way that's secure for both you and your customers, thanks to the most advanced security 


products available. We can also set you up with our breakthrough, graphics-intensive HotJava™ browser, which lets you interact in real time with 
customers, with live financial information, and more—right on the Internet. Like we said, it's all about helping you make money. To learn more 
about network computing, please contact the company that invented it. Sun. At http://www.sun.com or Sydney (02) 844 5000, oy Sun 


&@ 
Melbourne (03) 9679 6200, Adelaide (08) 363 0254, Canberra (06) 257 1422, Perth (09) 388 2161, Brisbane (07) 3221 2899. bles \S THE COMPUTER 


© 1995 Sun Microsystems, Inc. All rights reserved. Sun, Sun Microsystems, the Sun Logo and The Network Is The Computer are trademarks or registered trademarks of Sun Microsystems, Inc. in the United States and other countries. 


Sun's Java Development Kit for the 
|creation of Java applets for Web pages. 

It also provides Java developers with class 
and project management capabilities 
within a graphical development 
environment. Developers can download 
Expresso from Symantec's Web site at 
“http://www.symantec.com”. 

For more information call Symantec 

on (02) 879 6577. 


Java Applications Run 
50 Times Faster with 
Softway’s Guava 
Software 


Guava speeds up Java applications by 
compiling ‘bytecode’ into faster machine code 
and optimising it for different computer types. 

With increased speed, Java applications look 
set to become popular with businesses 

and may emerge as the new standard for 
developing interactive Internet applications. 

Developer versions for Guava for UNIX 

machines will be available from March 1996. 
Guava’s first release will support 

Intel and Sparc platforms. 

For more information see 
“http://www.softway.com.au” 

or call (02) 698 2322. 


Microplex Starter Kit 
Makes First-Time Connection 
to the Internet Easy 


With Microplex’s Starter Kit, users who want 
to connect to the Internet won't have to 
configure any part of their Internet set-up or 
include service provider details. The Kit 
automatically connects them to Internet 
service provider Microplex, and includes 

10 hours of free Intemet time. Available 
now, the price of the Internet Starter 

Kits for Macintosh, Windows 3.1 and 
Windows 95 Is $99. 

For more information see 
“http://www.mpx.com.au” 

or call Microplex (02) 438 1234. 
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The Council 
for Aboriginal 
Reconciliation 
CD-ROM and 
Home Page 


Sse Netscape = [Council for Aboiginal Reconcikation Home Pago] 


‘teH Welcome to he WWW Home of the Council for Aboriginal Reconciliation! 


®@ Reconciliation and Social Justice Library 


@ About the Connell far Ahorisinal Recaneitation, 
2DSA)_Doouneck Done 


Bisiat] gyvicowet! D} Eoin. | So comectffgpwonee.. Eprercan.| 
The Council for Aboriginal Reconciliation has 
its own site on the Net and has launched a 
new CD-ROM called Justice and Equity. 

The Council was established in 1991 as 
recommended by the Royal Commission into 
Aboriginal Deaths in Custody. It aims to 
develop greater awareness, support and the 
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involvement of all Australians in the process 
of reconciliation. 

The Council’s Justice and Equity CD-ROM 
contains the Reconciliation and Social Justice 
Library, an electronic library of resources that 
include reports of the Royal Commission into 
Aboriginal Deaths in Custody, the High 
Court’s Mabo decision and the Australian 
Law Reform Commission’s 1986 Report, The 
Recognition of Aboriginal Customary Law. It 
also includes many other reports and publi- 
cations relating to the reconciliation process 
and social justice for indigenous Australians. 
The Council’s home page contains informa- 
tion about the Council, and all the material 
on the Justice and Equity CD-ROM, including 
the Reconciliation and Social Justice Library 
which is linked to the Australasian Legal 
Information Institute (AustLII) database. 
Operated jointly by the Faculties of Law at 
the University of NSW and the University 

of Technology, Sydney, AustLII is the WWW 
host for the Council’s home page and is one 
of the largest sites of legal and human rights 
materials on the Internet. 

It is hoped the new resources will ensure 
documents critical to the reconciliation 


process are available faster and cheaper to 
interested groups and individuals both here 
and overseas. 

The Council’s home page is extensive and 
would be very useful for anyone wanting to 
know more about aboriginal issues and the 
law. Visitors are warned about the cultural 
sensitivity of some of the information, 
particularly where the names of those who 
have died in custody have been included. The 
Council's logo provides the only relief from 
the slabs of text, but it does mean it’s fast and 
easy to move from one file to the next. 

The CD-ROM will be distributed free to 
libraries, universities, legal and community 
organisations and any other interested 
organisations. The Council for Aboriginal 
Reconciliation home page can be found at 
“http:/ /www.austlii.edu.au/car". 


By Linda Hopkins 


Australian 
Shortcuts to Java 


elbourne software developers are 
storming the Internet barricades 
with some of the first commercial 
Java tools. Last month two innovative 
Australia software companies released 
programs that make it easy to add Java 
applets to World Wide Web pages. 
Sausage Software 
(http:/ /www.sausage.com.au) has developed 
Egor. This program lets users string together 
images into animations using the Java pro- 
gramming language. Instead of writing Java 


code, Web page developers use Egor’s simple 
graphical user interface to build the animations. 
Egor is available from Sausage’s Web site. It 
costs $US50 register. Sausage Software is 
best known for its Hot Dog HTML editor 
(see page 56. Cont. page 19). 


[ Framer | Elfects | Piopedies | Options. | 
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Time Between Frome: (____] milliseconds 
Delay Before Restarting [_____] millieconds 
Repeot Animation [_____] timer 
Stop Animation After (____] seconds 
Behavior ot Edge 
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Any Way 
you look 
al I... 


For realistic colour output, our 
MicroScan monitors could fool 

Mother Nature. 

ADI’s line of 14", 

15" and 17" moni- 
tors out smart the competition 
with built-in microprocessor 
intelligence and pre-set display 
modes. They offer convenient 
front-panel controls for screen 
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DEALER ENQUIRIES ONLY 


VIC: Konicon Pty Ltd, Unit 9, 214 Wellington Road, Mulgrave, 


MicroScan 20} 
Lnergy Saving MPR Motor 
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To achieve image quality, we don’t compete with other monitors. We compete with living colour. 


size, centring, and picture geom- 
etry. Built-in display modes are 
compatible with VGA, SVGA, 
8514/A, VESA and 1280 x 1024 
non-interlaced modes. 
MicroScan features 72Hz non- 
interlaced flicker-free operation 
plus full-screen display with up 
to 35% more viewing area. All 
models also comply with EPA 


NSW: Actron Corp. Pty Ltd , Unit |, 2 North Rocks Rd, Parramatta Nth, 2151 
WA: ATTA Technology Pty Ltd , Unit 5, 126 Hector St West, Osborne Park, 6017 


TUV/ISO 9241-3 


ox 
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Energy Star and VESA power- 
saving standards. 

These are some of the up-to- 
date image technologies that 
make MicroScan so easy to use. 
No wonder our monitors satisfy 
more than 3 million users! They 
come to you from a designer/ 
producer with 14 years of 
practical experience. 


3170 Phone (03) 9562 0022 Fax (03) 9562 2696 
Phone (02) 630 1588 Fax (02) 630 1529 
Phone (09) 443 3388 


Fax (09) 443 4420 


See us at 


BRISBANE 
THE PERSONAL 
COMPUTER SHOW 
On Stand 2523 
in Sydney 

On Stand 112 
in Brisbane 


...OUr 
monitors 
stand out 


from the 
herd. 


Authorised Dealers 

Victoria 

Data Star Computer «0... (03) 9614 7192 
IMS Technology . . (03) 9899 5950 
Micro Tech Comp . (03) 9326 8866 


p 
Netplus Micro Computers ........... (03) 9557 9660 


New South Wales 

Data Star Computers - Sydney ...... (02) 299 5648 
- Chatswood (02) 415 1592 
- Paramatta . (02) 687 1172 


Western Australia 

Data Star Computers 
Masterlink Computers ... 
Navada Computer Systems 
Peter Lingley Enterprises 
The Hardware House 
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A Pathway 
to the Future 
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RUSSEL ETI: 


How do you increase efficiency, profitability 
and save money at the same time? 


AAR is the answer. Our machines will outperform others to 
enhance productivity, decrease work-time and keep you ahead in 
the Communications Evolution. Realise these goals through AAR’s 
supportive and friendly staff, whose experience and expertise will _ 
guide you to the Best Solution to ensure you get value for money. 


ITS 2000 


(02) 310 2688 


Unit 5, 890 Bourke Street, Waterloo NSW 2017 Fax: (02) 310 2901 Email AAR@TPGI.com.au 


All brand names and trade marks are the property of their respective owners. AAR Monitors are ISO 9002 certified. 


Macromedia 
Shockwaves 


FreeHand 


acromedia has shipped the 

FreeHand Graphics Studio, an 

integrated suite for graphic arts 
and design on Windows and Macintosh 
platforms, including FreeHand, Macromedia 
xRes, Extreme 3D and Fontographer. The 
company also announced Shockwave for 
FreeHand, which integrates FreeHand 
graphics into Web pages. With Shockwave 
for FreeHand, designers can 
create unusual effects for the Web (such as 
irregular-shaped hot spots) that are vector- 
based files much more space-efficient than 
the bitmap images used in most web pages. 
The beta version is available now from the 
company’s Web site at http:/ / www.macro- 
media.com, with the final product expected 
to ship later this quarter. 
“Shockwave for FreeHand brings vector 
graphics online immediately using familiar 
tools,” said Sein Chew, Sales Director Asia 
Pacific for Macromedia. “We're excited about 
the ability to create hyperlinks connected to 
graphics; for example, a country on a map. 
Also, FreeHand’s zoom feature will allow 
Web surfers to view crisp, detailed labels on 
our maps at any level. Until now, the Net 
community has struggled with multiple file 
conversions that compromise image quality 
and increase file size. Shockwave for FreeHand 
will allow us to focus on the creative, rather 
than technical, process of going online.” 
Shockwave for FreeHand consists of a free 
plug-in for Netscape Navigator 2.0, which 
enables users to display FH graphics within 
Web pages, and a free Xtra that plugs in 
to FreeHand, which enables Web authors to 


attach URL links to FreeHand graphics. 

The Netscape plug-in will display files from 
FreeHand version 4.0 and later. 

The other new component in the Freehand 
Graphics Suite is Macromedia xRes 2.0, a tool 
for editing vector artwork, 3D artwork, custom 
typefaces and bitmap graphics. With the 
addition of Macromedia xRes, the FreeHand 
Graphics Studio now gives artists a complete 
design suite for traditional print and Internet 
publishing, from digital design and illustration 
to image editing, 3D modeling and font creation. 
It provides graphic designers, photo illustrators 
and digital photographers with a fast and 
cost-effective solution for editing and creating 
hi-res images. Macromedia xRes combines a 
familiar and intuitive interface with powerful 
tools for image creation. It offers integrated 
support for saving files in formats important 
for Web authoring, including PNG, transparent 
GIF and progressive JPEG. 

For pricing and availability contact 
Macromedia on (03) 9859 8325. 


Continued from page 16.. 


Noware has developed Activator. This program 
takes generic Java applets and customises 
them. For example, Smart Button is a Java 
applet that displays a button on screen. 
When the mouse is over the button the 
applet displays a Java animation and plays 

a sound file. With Activator, Web developers 
can change the appearance of the button and 
also the animation that appears when the 
mouse pointer is on the button. Another 
generic applet provides scrolling text. With 
Activator the user can change the colour and 
font. As well they can control how the text scrolls. 
Activator cost $US79. The applets range in 
price from $US50 to $150. They can be 
ordered through Noware’s net site, 

http: / / www.infoweb.com.au/noware. 


By Jeremy Horey 


CyberCash and Rocket Science Team up on Micro Payments 


CyberCash has announced an alliance with games developer Rocket Science to produce a system that allows 


games software companies to collect small payments, when people play their games over the Intemet. 


CyberCash makes the “CyberCash Wallet,” a piece of software that lets users securely pay for products 


and services over the Internet. The "Wallet" is linked to the user’s credit card. 


The co-development effort will focus on the so called “micro payments”. These are amounts under $10. 


Rocket Science hopes to build a “Virtual Arcade” that it will uncover later this year. 


CyberCash is at http://www.cybercash.com. Rocket Science is at http://www.rocketsci.com. 


product news 


Netscape Ships Navigator 2.0 


Netscape has shipped its Web browser Navigator 
2.0 for Windows 3.11, Windows NT, Windows 95 
and most versions of Unix. The Macintosh version 
should be available by the time you read this. 
Navigator 2.0 costs $135 for the full package and 
$100 for the disks only. The first beta of Netscape 
Navigator Gold is also available. Gold combines 
Navigator Web browser with an HTML (Hypertext 
Markup Language) editor for creating Web pages. 
You can download the beta from ComTech’s Web 


site (http://www.comtech.com.au). 
More of Internet Explorer 


Microsoft has released the first beta copies of 
the new version of its Web browser, Internet 
Explorer 2.0. This is the first version Explorer 
to support Windows 3.x and the Macintosh 
operating system. Internet Explorer 2.0 is 
available from http://www.microsoft.com/ 


windows/ie/iexplorer.htm. 


Peer to Peer Across the Net 


Farallon Computing is developing Intemet applets 
for peer-to-peer communications. 

There are two applets, Look@Me and FlashNote. 
They both use the Internet to remotely connect to 
PCs and notebooks. Macintosh and Windows 
users will be able to collaborate on projects and 
send files and annotated text in real time. 

The Windows version of Look@Me is in beta test 
and the Macintosh version should ship in April. 
FlashNote for Windows is due in April, and the 
Macintosh version should ship in May. They will 
all be available on Farallon’s Web site at 


http://www.farallon.com. 


Oracle Showing 
Network Computer 


Oracle is trying to kick start the market for 
network computers or Internet devices by show- 
ing customer and potential partners a working 
network computer. There are two versions: a TV 
set top box equipped with speakers and a laptop- 
like device with a built in mouse. 

But Oracle is not in the hardware business, 
according to company officials. The company is 
looking for third parties to license the design and 
build the machines. Oracle will supply a suite of 
Java based applications. 
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product news 
| A Talking Browser 
The Productivity Works 


(http://www.prodworks.com), a US software 
development company has developed a World 
Wide Web browser that talks. The new piece of 
software is aimed at visually impaired people. 


NeXT Objects 


This month, NeXT Computer is planning to 
introduce object oriented technology for the 
Internet. NeXT’s WebObjects will support the 
Java programming language. A WebObjects 
application will execute Java applets as well as 
accessing various server database systems. 
WebObjects uses WebScript, NeXT’s scripting 
language. When Netscape releases JavaScript, 
| WebObjects will support that too. 
WebObects run on Windows NT and Unix. It 
works with most standard World Wide Web 
browsers. A beta version of WebObjects is avail- 
able at NeXT’s web site, http://www.next.com. 


Secure WebStar 


Quarterdeck has released its WebStar Commerce 
Toolkit. The new offering lets developers write 
applications for the World Wide Web that are 
secure enough to carry financial transactions. 


Quarterdeck’s site is http://www.qdeck.com. 


LapLink with Internet Support 


Traveling Software’s new version of LapLink for 
Windows 95 supports TCP/IP for connections to 
the Intemet. This allows users to dial into the 
Intemet and access remote systems connected 
to the Internet. The program, which started out 
as . file transfer system for laptops, now includes 
security features to allow access to all sorts of 


systems over a modem connection. 


New Web Tools 


InfoAccess and SkiSoft have both released new 
Web publishing tools. InfoAccess has HTML 
Transit and SkiSoft has Web Publisher 


Professional. These programs take conventional 
word processing files and tum them into Web 
pages. HTML Transit will support spreadsheets as 
well, while Web Publisher Professional can deal 
with very long documents and manuals. 
InfoAccess is at http://www.infoaccess.com. 


SkiSoft is at http://www.skisoft.com. 
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VMark’s 
Manager of 
y Client/Server 
Consulting, 
Tom Couvret. 


Vmark Aint 
Release Web 
Developer's Kit 


ark Asia-Pacific has announced 

the release of its Web Developer’s 

Kit, and with it a solution to the 
problems associated with providing access 
to existing database information. 
Vmark’s entry into the Web design market 
offers developers a method of accessing existent 
data and bypassing some of the compatibility 
issues associated with client/server infrastructure. 
The applications that can be built using the 
kit will work with any Web server to interact 
with a wide range of relational and legacy 
databases. At the package’s core is VMark’s 
object-messaging middlewear product 
HyperSTAR, which can access the majority 
of database and front end applications. 
According to VMark’s Manager of 
Client/Server Consulting, Tom Couvret, 
the real strength of the Web is being able 
to use it as a primary interface between a 
company and its customers, creating “not 
just a static page, but a Web page that 
drives a client/server application and 
accesses a corporate database.” 
The Web Developer’s kit consists of a 
visual query builder, an application 
programming interface (compatible with 
C-language), and a database specific 
access server. Access servers are currently 
available for Oracle, Sybase, Informix, 


uniVerse, Ingres, Mirco Focus Cobol ISAM. 


VMark’s Web Developer’s Kit, including a 
full two-user evaluation version of the access 
server, is available for download free from 
VMark’s home page. 

http: //www.vmark.com. 


By Nicole Manktelow 


Intel’s Corporate 
Vice President and 
Director of Business 
Development, 
Avram Miller. 


Broadband 
Technology 
Centre for 
Sydney 


ntel’s new Communications Products 

Centre in Sydney is now open. The centre 

has been set up to test, configure and 
help deploy broadband communications 
technology. Its first focus is on cable modem 
technology trials in the Asia Pacific region. 
Intel already has its CablePort technology. 
The centre will take this cable modem 
technology and support and develop it for 
the region. CablePort uses Hybrid Fibre /Coax 
networks to deliver data at rates as high as 
10Mbits per second to computers connected 
to the modem. The back channel only runs at 
19.2Kbits per second, but that is expected to 
increase to 96Kbits. The improved version 
will support download speeds up to 27Mbits 
per second. 
“The beauty of cable modem technology is 
that most of the investment is already made. 
The PCs are here, the cable is here and mullti- 
media applications are being developed. The 
connection of the PCs to the cable systems will 
create a brand new medium with applications 
and service for the whole family,” said Intel's 
corporate vice president and director of 
business development, Avram Miller. 
“We are tremendously excited about Intel’s 
decision to invest in Australia and make it 
the centre for this technology throughout the 
Asia Pacific region. Australia has always held 
a tremendous advantage for companies 
seeking to test new products for worldwide 
deployment, and this is another coup,” said 
Intel’s general manager in Australia, Tony Jansz. 


By Jeremy Horey 


LEGEND | 


Made in Australia 


for the World 


_ Legend Video Accelerators 


Legend Memory Modules 


More Legend product information? 


Fax Back Info -(08) 277 6300 
Bulletin Board -(08) 277 6322 
Telephone -(08) 374.2355 
Web - http://www.computercraft.com.au/legend 
Email - askus@computercraft.com.au 


LEGEND Products by 
computercraft 


AUSTRALIA Computercraft 31-35 Conmurra Avenue Edwardstown South Australia 5039 Tel +61 8 374 2355 Fax +61 8 374 1520 
Computercraft Suite 310, 434 St Kilda Road Melbourne 3004 Tel +61°3 9281 3750 Fax + 61 3. 9281 3751 
SINGAPORE Computercraft Level 36 Hong Leong Building, 16 Raffles Quay Singapore 0104 Tel +65 322 8555 Fax +65 322 8558 
SLOVAKIA Computercraft Prievidzska 3, 972 01 Bojnice Tel +42 86 235981 Fax +42 86 235984 
SOUTH AFRICA Computercraft La Camargue Unit 12, Benmore Road Benmore Johannesburg Tel +27 11 8841293 Fax +27 11 7843785 


At NRMA, Australia’s largest car and home insurer, we’ve 


just launched ourselves into cyberspace in a really big and helpful 

way. Our new Internet site is probably Australia’s largest. 
You'll find it packed with handy information on road safety, 

travel, motoring tips, the environment, insurance and 

more. You will also find a member services directory 


which includes helpful information on the locations of 


SF 


WHERE TO FIND HELP. | 
IN CYBERSPACE. | 


approved NRMA repairers and details of our branch network. 
So whether you’re just surfing the net or in need of some 
specific help, you will find plenty to explore. While you’re there, 
why not get interactive and send us some e-mail. We’d really 
like to hear from you, and naturally we’ll respond to all 

your questions. 


After all, we’re here to help. Even in cyberspace. 


http://www.nrma.com.au 


NRMA Limited. A.C.N. 000 010 506. 151 Clarence Street, Sydney 2000. NRMA Insurance Limited. A.C.N. 000 016 722 


By Dr Feelgood 


ody language and facial expres- 
sion play a big role in our 
assessment of a potential part- 
ner...many people claim it was 
“their eyes” or “their gorgeous smile” 
that captivated them. Well, the Internet- 
type chat sites offer us a multitude of 
new people to meet but how do we 
make it obvious to our cyber mates that 
we are a fun sorta girl or a kewl type of 
guy? 
It seems chat site users have found a 
way (now why doesn’t that surprise 
me?)...a whole new world of words, 
phrases and symbols that give the 
typed word a personality. 
Seems that the anonymity offered at 
sites such as the the Internet Relay Chat 
(IRC), or Infinet talker, or the globe etc., 
give people the courage they need to 
approach others and strike up a conver- 
sation (I only hope they realise this 
same technique can be used in the real 
world with the same results!). 
Upon entry to IRC you choose a “nick”, 
i.e. a made-up name that will appear 
before any messages you type. As you 
enter a channel a message goes up to all 
present that you've arrived. Mostly 
people greet you with “hil”, or “hey, 
where you from?”...to be polite you 
type something like “hi everyone, I’m 
new “. Suddenly you've got a milllion 
new friends. 
IRC offers literally thousands of “chan- 
nels”, each one a virtual party with its 
own “topic”, where you can meet 
between two and 50 or more 


Cc O LUM N 


The language of “CYBER LOVE” 


people...the pace is hectic, but if you 
spot someone you like, you can 
always “msg” or “dcc” them (send a 
private message for a one-on-one 
chat). Or you can set up an “invita- 
tion only” private channel for an 
intimate gathering of your choosing. 
The capacity to be an “op”, or chan- 
nel operator, means you have the 
power to eject undesirables or 
“nordy ppl”, a sort of cyber crowd 
controller. 
Many channels are sexually oriented 
and some are extremely explicit, 
even over the top. 
The typed conversations are semi 
real-time...the lag isn’t bad, usually 
only a second or two maximum. Some 
people just have ordinary chat about 
the weather or their occupation; others 
delve into fantasy land or flirt outra- 
geously offering their virtual body for 
play. It’s polite to go to a private chan- 
nel for cyber sex. 
Experienced IRC users know the com- 
mands that can be used to enhance 
their words. By typing /me your sen- 
tence appears in a different colour pre- 
ceded by your nick in a way that 
appears more like the third person than 
direct speech. 
There is a definite IRC language too. 
Phonetics is frequently used to give a 
light-hearted flavour to 
the comment. Words like 
“nordy” or “sowwy” or 
“kewl” allow you to avoid 
being misunderstood 
when you are trying to be 
funny. UPPERCASE is 
considered shouting and 
quite rude. The use of smi- 
leys is important to convey 
your intentions, for example, :) implies 
you mean the statement in a friendly 
way. A wink ;) is always cute. But be 
inventive, I saw a christmas tree recent- 
ly and of course what lady could resists 
a rose @>-’-,-, or a hot cup of coffee for 
a friend c[_]. There are books available 
full of these smiley characters - get one! 
The abbreviations take a while to get on 
top of but are vital to your survival as a 
kewl IRC chatter. A few basic ones are: 


ppl (people); brb (be right back); re 
(hello again); lol (laughs out loud); rofl 
(rolls on the floor laughing), the latter 
used after someone cracks a joke, 
depending how funny it is. The 
description commands are often biz- 
zare or just silly like drfeelgoo skips 
around the room and does a back flip 
(please note IRC nicks are only 9 let- 
ters!) These comments can make you 
noticed and others have a giggle. 
The WWW sites like the Infinet talker 
have a variety of “rooms” you can go to 
in order to meet people...the bar, the 
pool, the gallery etc....or you can make 
your own room up for private use...the 
bedroom is popular (obviously). These 
sites add the extra dimension of being 
able to have a purpose to speak...for 
example, rooms like the bar enable peo- 
ple to offer each other virtual drinks 
and of course bar-type chat is accepted. 
People seem to make friends quickly on 
these chat sites and the familiarity is 
great when you return at a later date 
and one of your mates drops by. 
In my experience there are heaps of 
great people to meet on the chat sites 
but the anonymity also gives leeway 
for a few unfortunates who indulge in 
harassment and cruel gameplaying. So 
have fun, but be careful. 
The chat sites bring with them a whole 


The moral codes of the 


Internet are not only 


unwritten, they haven’t even 
been explored completely. 


new world of relationship problems. 
The moral codes of the Internet are not 
only unwritten, they haven’t even been 
explored completely. What are the risks 
of cybersex? I mean imagine getting a 
virtual STD! What if some other cyber- 
naut steals your chat partner? A virtual 
duel at dawn? Well, I propose to help 
you out right here each month. 
Write to me with your experiences and 
questions about love on the Net and I'll 
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DSSS SSS ORE SOE 
f you think you’ve explored the 
Internet to the full, you haven't seen 
anything yet. 
We're just at the beginning of a tremen- 
dous explosion of information and cre- 
ativity that will really start exploiting 
this medium. 
But let’s put that into context first. The 
Net is the most hyped piece of technolo- 
gy this decade. It has gobbled up more 
column centimetres than digital conver- 
gence and the information superhighway 
put together. , 
It’s hard to get away from the Net. 
People who have never had any interest 
in computers, are fascinated by this new 
medium. People spend hours talking 
about it and even buy computers just so 


We'll have as much hype about 


the death of the Net as we’ve 


had about its growth. 


they can have access to it. 

But let’s be absolutely clear about this. 
The Net is not a cure for cancer, loneli- 
ness or world poverty. The Net won't fix 
pollution or the gap between rich and 
poor countries. 

However, what the Net does is change 
the way we communicate with each 
other. The Net does two things. It 
removes distance as a restriction on com- 
munication. It also makes it much cheap- 
er to communicate both with other indi- 


viduals and with large numbers of peo- 
ple, however widely dispersed. 

I can e-mail someone in Norway just as 
easily as I can e-mail someone in Sydney. 
As well I can reach an audience of mil- 
lions by getting my Web page noticed or 
by posting to a widely read newsgroup. 
The Net is not a neutral technology. It 
reduces the influence of wealth and 
increases the influence of knowledge in 
human society. It is a democratising 
influence that reduces the centralisation 
of power. 

However evil flows just as smoothly 
over the Net as good. If the Net empow- 
ers good people it also empowers evil 
people. The Net acts as a channel for 
racist and fascist propaganda as well as 
for human rights groups and those cam- 
paigning for world peace. 

While the Net may seem unstoppable 
now, there is a backlash coming. The rea- 
sons are simple: people have made bad 
investments setting up sites and services 
that have no hope of returning the 
money spent on them. They have invest- 
ed in learning about HTML and other 
Net technologies when much of this 
knowledge is rapidly becoming redun- 
dant. 

There are going to be plenty of bad sto- 
ries about Net businesses as the first 
wave of badly planned and badly exe- 
cuted sites close down and 
the cowboy companies that 
charged high prices to set up 
sites go out of business. A 
press eager for this sort of 
negative news will jump on 
these stories and so we'll 
have as much hype about the 
death of the Net as we've 
had about its growth. 

But this is all just the froth at the top. 
There are plenty of solid reasons why 
businesses need to consider an online 
presence. In the banking industry more 
than 40 per cent of the cost of banking is 
tied up in the bank’s branch networks. 
Replacing even a quarter of those 
branches with a virtual bank online 
could move 10 per cent of costs straight 
through into profit at the bottom line. 
The same sorts of figures are also rele- 


vant to insurance companies and pub- 
lishing companies. 
There are other sorts of business that can 
gain by having a closer relationship to 
their customers. The Net makes this clos- 
er relationship possible. 
The Net also improves the communica- 
tion within companies and across com- 
pany boundaries. EDI (electronic docu- 
ment interchange) is moving away from 
proprietary technology towards an Net- 
based standard. 
As well millions of people have found 
congenial communities in the online 
world. They create groups that span dis- 
tance, age and wealth barriers that 
would be uncrossable in normal life. 
People find on the Net real communities 
of interest. 
But beyond these reasons there are 
advances in hardware and software that 
will make the Net more useful and more 
fun. There are plenty of examples: 
VRML, Schockwave and Java spring to 
mind straightaway. 
But these are only part of the story. 
Today people spend a lot of time writing 
HTML tags. This is a bit like doing desk- 
top publishing by writing PostScript 
code. There are tools available now and 
under development that will make writ- 
ing HTML redundant. These tools will 
make it easy to create and update a Web 
site. They'll let people add movies, 
sound and animation just as easily as 
they can centre a heading. These are the 
tools that will really unlock the potential 
of the Net. 
And they won't be restricted just to the 
Web. It’s already easy to establish a new 
protocol on the Net. The Net acts as a 
distribution mechanism for the client 
software. People can create whole new 
applications for the Net and establish 
those applications without investing in 
huge marketing budgets or even sending 
software out to distribution chains. To 
establish a new standard protocol the 
developer must just convince enough 
people that the application is worth- 
while. 
I don’t think we've seen anything yet. 
This stuff lets people create and experi- 
ment like no other medium before. 
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Building brands with new media 


By Rob Olver 


¢ 


he prevailing hype that online 
services are about to go ballistic is 
yesterday’s news. They already 
have. If you’re not part of it 
already, chances are you're thinking 
about it. 
Beware. 
Being online for the sake of being online 
is a dangerous act. When you move, 
make sure you're doing it for the right 
reasons. New rules are being written and 
broken daily as companies jostle to mar- 
ket themselves, sell their goods and build 
their brands in a new world that will be 
worth billions in the next three years. 
This is the time to get your presence 
right. This is the technology that will 
become a key part of your overall mar- 
keting strategy, one that will allow you to 
build a unique relationship between your 
brand and consumers. 
The figures flying around these days are 
encouraging, even startling. Those 
accessing and paying (there’s the crucial 
bit) for online services will reach 34.6 mil- 
lion worldwide by 1998, according to the 
New York new media research company, 
Jupiter Communications. That’s 10 times 
today’s figure and doesn’t even include 
the five to 30 million (depending on 
whom you listen to) folk currently hurl- 
ing themselves around the most impor- 
tant playground in cyberspace, the 
Internet. 
Throw a few more figures into the pot 
and things start getting interesting. Like 
Forrester Research's estimates that peo- 
ple will spend $US1.7 billion in 1998 with 
commercial online service providers for 
the privilege of simply being online. And 
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according to Goldman Sachs & Co., a fur- 
ther $US3.7 billion will be spent in the 
same year for expertise, access, software 
and commerce on the Internet. 

You say you want a revolution... 

While it’s possible to actually make 
money by selling things on the Internet, a 
lot of companies are realising you can do 
more than just transactions — image- and 
brand-building are important too. In an 
article in the UK-based magazine 
Information Week , writer Clinton Wilder 
states that new media is creating a revo- 
lutionary new way for companies to 
pitch their products. 

“Instead of cramming the world’s air- 
waves with eye-catching images, clever 
jingles and celebrities, advertising is 
evolving into a two-way medium in 
which consumers with 
PCs and modems can 
choose the information 
they want,” Wilder 
writes. 

With new technology 
set to become the main 


consumers, faced 
with a flood 
of information 


keting have not really taken off among 
big spenders on brands. Cost has been a 
major factor. 

Being online, however, solves that prob- 
lem. It not only makes contact with con- 
sumers cost efficient, but it also provides 
deep information and provides for a two- 
way relationship. For many mass mar- 
keters the online world could be the step- 
ping stone into relationship programs. 
Building communities among the anar- 
chy of the online world is a vital element 
of the brand-building process. The 
biggest trap companies fall into is build- 
ing a site that is visited once and never 
returned to. Online surfers have a million 
places to visit and if they arrive where 
you're doing business and are bored by 
the shopfront you've lost them. There 
must be real content, 
and compelling rea- 
sons to return. 

With a mighty list of 
big names joining the 
online world daily, 
examples of commu- 


interface for an organi- and a huge nity building are ever 
sation’s brand, con- | number of options present and range 
sumers, faced with a pean here from the effective to 


flood of information 
and a huge number of 
options on where to get 
information, will go 
with the familiar. 
Brands need to be care- 
fully managed as they 
move to encompass all media, from tra- 
ditional advertising to interactive adver- 
tising and marketing. 

Branding across all media is imperative. 
All media, including new media, will 
become increasingly layered in its pre- 
sentation to consumers. Free-to-air will 
need to work alongside the richer, more 
interactive Web site, which in turn will 
support sponsorship. 

The interactivity that the online world 
provides means brands will begin to be 
based on the notion of a two-way rela- 
tionship. For many brands today, the 
relationship between organisation and 
consumer is a one-way thing. To date, 
with some notable exceptions such as 
Microsoft’s Communiqué program, cus- 
tomer programs and relationship mar- 


get information, 
will go with 
the familiar 


the lethargic. Coke’s 
Web site is kitsch but 
hot; Volvo's is among 
the most boring with 
numerous facts about 
Swedish cars that are 
less than fascinating. 
According to Interactive Age , of “the 
30,000-plus sites residing on the World 
Wide Web, the best estimates are that 
about 10,000 are commercial. Of these, 
many are simply electronic billboards 
with limited content, hypertext links and 
ambition. They stake their claim on the 
cyberspace frontier and little else.” 
Today is decision time. Stake a claim or 
build a gold mine. 

* Rob Olver is managing director of the 
Frontline Agency. 


Coke’s Web site http://www.cocacola.com 


Interactive Age 
http://techweb.cmp.com/techweb/ia/current 


UK-based Information Week http://techweb.cmp.com 


Volvo http://www.volvocars.com 
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The Australian Net 
Guide’s Robert Kirwan 
and Nicole Manktelow go 


in search of everything you 
ever wanted to know 
about sex but 

didn’t know where to look. 
The following series of 
articles takes no view 
about whether sex on the 

: Internet is good or bad. It’s 
_ just there, and if you want 
to find it, avoid it, protect 
the kids from it, meet folk 
to talk to about it, or 


whatever...here’s how. 


Sex has been a big part of the Internet for 
years now, and despite the best efforts of 
those who would prefer to see much of 
what’s out there censored, it will be 
around for a long time to come. 
“Misunderstood, maligned, feared and 
enjoyed” are four words that pretty much 
sum up folks’ reactions to sex and porn in 
the online world. Ever since Time maga- 
zine wrote a now largely discredited cover 
story about sex and porn online, the sub- 
ject has been rarely out of the headlines. 
But, after exhaustive research by the 
Australian Net Guide team, it’s fair to say 
that sex has been given a bad rap online. 
There are large amounts of potentially 
offensive and exploitative material on the 
Internet. There is also much that is enjoy- 
able and useful. 

For parents, there’s enough filter software 
around that the chance of allowing the 
young ones to view inappropriate material 
should be a non-issue, and the number of 
support groups, discussion areas and BBSs 
that look at positive ways of dealing with 
safe sex, sexual abuse, pornography and 
subjects such as paedophilia mean that 
there is a lot of good out there too. 
Indeed, the only people offended by sex 
and porn online are those that want to be. 
It’s true that if you go looking for the 
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lowest, vilest, most exploitative material 
around you'll find it. But you do have to 
look. However, if you’re just looking for a 
bit of a laugh, some experimentation or a 
way to express how you feel about your 
sexuality, there’s plenty of ways of doing 
that too. 


Getting down to it 

Most of the sites on the World Wide Web 
related to sex are just as much about mar- 
keting or selling in one way or another. 
Packed with graphics and a whole bunch 
of stuff to point and click, many sites on the 
Web are more interested in sucking money 
from you than giving instant titillation. If 
you’re looking for porn, many sites 
promise much but provide very little. 
There are two basic kinds of sites on the 
Web for sex and pornography. The first are 
catalogues. These sites generally have pic- 
tures of all sorts of products, with a brief 
description of the function, a price tag and 
an order number. You can leave your cred- 
it card details there or simply print out the 
order form, mark your choices and fax it 
off to the vendor, and you'll have access to 
anything from vibrators and dildos to 
inflatable companions. 

The other major kind of Web site where 
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you can find sex-related material is the 
pornography broker. These provide 
pictures for every taste, persuasion and 
perversion and some of them can be down- 
loaded free. Some sites require you to reg- 
ister with them before going any further 
than the main page, while others offer you 
a membership scheme where you can 
browse the pics on offer at low resolution 
before joining. 

Some sites on the Web make promises such 
as “hot beautiful bodies here’, only to 
reveal what is little better than an online 
commercial for videos or magazines. 
Others entice you into a sex chat, only to 
reveal an international phone number for a 
Swedish phone sex line. 

There are of course some classic sex-related 
sites to visit: Playboy and Penthouse mag- 
azines’ newsstand reputations make their 
Web sites almost a compulsory starting 
point. Another good starting point is 
Bianca’s Smut Shack if for no other reason 
than the site has gone down in Internet 
folklore despite its ancient and somewhat 
creaky appearance. 

Whatever type of sex-related site you're 
looking for, the following Australian Net 
Guide to Sex is about as comprehensive 
and exhaustive as you can find. Have fun! 


WARNING: Some may be offended 


monitor light 


Having sex online sounds kind of 
kinky, doesn’t it? To find out, we 
pour writer Robert Kirwan into a 
kimono, give him the Australian Net 
Guide to Great Cyber Pick Up Lines 
and send him off with a singular 
mission - do it, baby, but do it online! 


You should know right off that I’m a digi- 
tal virgin. By the time I write the last words 
of this article, however, I will have had 
cybersex and I invite you along for the 
experience. 

Before stepping out I want to look my best. 
I cruise over to Steve Jenkins’ place 
(http:/ /www.windows95.com) to pick up 
the latest IRC application, a necessary tool 
for a cybersex experience. He’s not 
answering so I decide to try my 
luck at Forrest Stroud’s instead 
http:/ /cwsapps.tower.com.au/cwsa.html, 
another place to download IRC. I choose 
the 32-bit mIRC, because it’s sexy and sure 
to impress anyone I meet. 

Next, I must set the mood: lights, music, a 
little dressing-up and a beverage. I dig out 
the old lava lamp that I’ve been saving all 
these years. It gives a nice effect when 
reflecting off the monitor. As music, there 
can be only one - the sound track to Blade 
Runner. I load it into my CD player and 
away goes my SoundBlaster. The alto-sax 
alone is enough to send me into a frenzy. I 
ditch my tracksuit and go to the bedroom 
to dig out a little Japanese silk kimono I 
acquired through the Net some months 
back. On the way back I check out the 
fridge for a light refreshment. There’s a lit- 
tle bubbly left over from New Year’s cle- 
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brations but I think I’ll go for the Queen 
Adelaide tonight. 

I’m ready to go but I must admit to being a 
little nervous. However, the deed must be 
done, so I go straight to the first house of 
sex on the Net — Bianca’s Smut Shack 
(http://bianca.com/shack/index.html). 
She’s a very friendly host, although I can’t 
get into her bedroom. Her shack is made 
up of many rooms, so I try another door - 
the guest room. 

Okay, I’m in, and I find myself in a chat ses- 
sion. There are three other people in the 
room and they seem to be reconciling their 
differences over some insult that’s been 
made. I give a quiet lower case “hi” just to 
let people know I’m there, but get no 
response. I’m feeling a bit awkward stand- 
ing there by myself. It may be time to check 
out the record collection. 

But then it happens. 

A girl by the name of Cindy has just 
walked in. She sits down and starts read- 
ing. The first words are always the most 
difficult - what to say? I ask her if she’s 
enjoying her book and, amazingly, I get a 
response. Cindy has just finished work and 
is looking to relax for a while. 

“Are you a fashion model by any chance?” 
I ask. “It’s just that the name Cindy is 
familiar.” 

“Sure am,” she tells me. 

I don’t know if this is the Cindy fashion 
model I have in mind, but I do know where 
I can download some images of another 
Cindy who'll help set the scene for me. I 


A°N*G March 1996 


quickly open another page and go to ADE 
Inc (http://www.ade.com/index.html) to 
download a snap of the other Cindy. 
While it’s downloading I begin chatting 
again with the other Cindy, the virtual one. 
I expected that we would chat for a while 
and get a little bit better acquainted, but 
she’s getting impatient and wants to move 
on. We agree to meet in the bedroom with- 
in Bianca’s and I plead with her to wait for 
me as I’m on a slow link from Australia 
(although mentioning anything technical 
seems out of place and cold at the 
present moment). 

By the time I get to the bedroom Cindy’s 
already there — and she’s talking to another 
man!! 

“P...off, Mustang,” I say. 

The bedroom is full to overflowing. This is 
not what I expected at all. I wanted some- 


thing romantic. Something intimate. 
Instead I find myself in the middle of a vir- 
tual orgy. 


“Cindy, I’m here,” I cry out between the 
endless scrolling of filthy requests and flir- 
tations. 

“What would you like to do?” asks Cindy. 
I assume she’s talking to me and we did 
plan to meet here, although I notice 
uncomfortably that several others in the 
room seem to be replying to her. But I’m 
sure she only has eyes for me. 

At this point I’m lost. How do you start off 
cybersex? Before I have a chance to reply 
“daddys_little_girl” screams out in ecstasy: 


wish they would keep their uppercase 
down as I’m trying to have a conversation 
with Cindy and I’m nervous enough as it 
is. Finally, Cindy addresses me by name 
and tells me what she would like and what 
she can do for me. Her vocabulary is 
straight out of a Jackie Collins novel. 

The screen continues to quickly scroll with 
detailed descriptions of every move that is 
happening in the minds of Cindy, myself 
and the other ten or so people in the room. 
One could easily simply cut-and-paste 
tired old phrases from one’s word proces- 
sor into this “sex” room. The same words 
and body parts keep getting mentioned 
over and over in different combinations by 
those present. In fact, even though Cindy’s 
obviously hot for me, I’m starting to goa 
little cold on the idea. It’s becoming more 
like a graffiti session than mind sex. 
Suddenly Ramrod enters a hyperlink into 
the conversation (that’s one of the under- 
lined links that takes you to another part of 
the Internet) with the words, “Is this what 
you want, Wanda?” beside it. 
Unfortunately the more technically orient- 
ed side of my brain starts taking over. I’m 
fascinated by how he could enter a hyper- 
link into a chat and as the cybersex with 
Cindy isn’t really working for me, I open 
another page in my browser and follow the 
link to see what happens. 

The image that downloads from the link is 
pretty explicit. I don’t know whether it’s 
something Wanda wants, but it’s done the 
trick for me. I return to Cindy and now 
start pumping on the keyboard in quick 
succession. Suddenly I forget the image. 
Cindy needs my complete attention. 
Before I know it, it’s over. I’m drained, so I 
light a cigarette. My stupid kimono has 
become wrapped up ina small ball behind 
my back (cheap digi-dollar rubbish), and 
I've kicked over the wine I’d left on the 
floor. Cindy and I had spent twenty min- 
utes describing every virtual move we 
were making. That, and a few more hyper- 
links from Ramrod, finally took away my 
digital virginity. 

There’s nothing to do now but hit the sack 
for a relaxed night's sleep. As I drift off, the 
last thoughts that go through my mind are 
of my trusty keyboard and mouse. I must 
get some cheap ones from the next swap 
meet if I’m going to do this again. They 
took quite a battering tonight. 


Digital. 
censorship 


There’s filth out there and lots of 
folk don’t want you to see it. As a 
result, a battle rages in Parliaments 
around the world. We take a look 
at the history of Net censorship. 
By Robert Kirwan 


Ask someone who’s never used the Net 
what they think they’ll find on it and 
chances are they'll answer, “Porn!” For 
many who have never used the Net, their 
only source of information about what's 
online comes from the mass media. 
Unfortunately the newspapers and televi- 
sion over - emphasise the more lurid 
aspects of the Internet. As a result many 
are ill-informed about what there is on the 
Internet. Often those with the most 
extreme views are those who know least 
about the issues. 

The issue of pornography on the Net real- 
ly became prominent back in July 1995 
when Time magazine published its “On a 
Screen Near You: Cyberporn” cover story 
(a transcript is available at 

“http: / /pathfinder.com/@@j81QSPA8WQ 
MAQICF/time/magazine/domes- 
tic/1995/950703 /950703.cover.html”). 
Suddenly, overnight as it were, in the 
minds of many people the Net turned 
from a pinball parlour into a stripjoint. 
Many of the ‘facts’ quoted in the article 
and its sources are now discredited (see 
box out). However, this has not stopped 
the impetus for censorship of the Internet. 
Before we look at where the great censor- 
ship juggernaut is now, here’s a potted 
history of attempts to censor the Net. 


Time magazine’s sources 
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Yesterday... 

February 1, 1995: US Senators James Exon 
and Slade Gorton introduce the 
Communications Decency Act (1995 - 
5314) to the US Senate. The statute makes 
it an offence punishable by a $100,000 fine 
or two years imprisonment for anyone to 
use a “communications device” to “make, 
transmit, or otherwise make available any 
comment, request, suggestion, proposal, 
image, or other communication” which is 
“obscene, lewd, lascivious, filthy or inde- 
cent”. (The original bill can be sighted at 
“gopher:/ /gopher.eff.org/00/Alerts/Com 
munications_Decency_Exon_bill/s314_95. 
bill” while a later, amended bill is avail- 
able for viewing at 

“http: / /pathfinder.com/@@gN@m8*A8W 
QMAQIleF/ pathfinder / politics /netpol/go 
rton_exon.html”). 

February 21, 1995: The Telecom Reform 
Bill (TRB) covering a wide range of 
telecommunication reforms is introduced 
to the US House of Representatives. 
March 15, 1995: Computer games within 
Australia become subject to a content clas- 
sification. 

June 14, 1995: The Communications 
Decency Act (CDA) is passed by the US 
Senate by a vote of 84 to 16. The Act is 
now passed to the US House of 
Representatives for their approval. 

June 30, 1995: The “Internet Freedom and 
Family Empowerment” amendment to the 
TRB is introduced to the US House of 
Representatives as an alternative to the 
CDA. 

July 3, 1995: Time magazine publishes its 
much-discussed and influential cover 


story, “On a Screen Near You: Cyberporn’”. 


August 4, 1995: The US House of 
Representatives approves the “Internet 
Freedom and Family Empowerment 


The original study of ‘online porn’”’ was done by a research team working 
at the Law School at Carnegie Mellon University, which mainly covered 
BBSs (http:// TRFN.pgh.pa.us/guest/mrstudy.html). For the criticisms of 
the study see the Electronic Frontier Foundation’s critique at 
“http://www.wired.com/special/pornscare/goodwin.html” and 
HotWired’s JournoPorn: Dissection of a Scandal at 
“http://www.hotwired.com/special/pornscare”. 


COVER STORY 


ON ASCREEN NEAR YOU: 
CYBERPORN 


It's popular, pervasive and surprisingly 
perverse, according to the first survey of online 


erotica. And there's no easy way to stamp it 
out. 


Sex is everywhere these days--in books, magacines, fils, television, music videos and bus-stop 
perfume ads. It is printed on dial-a-pem business cards and stipped under windshisld wipers. It is 
acted out by balloon-breasted models and actors with unflagging erections, then rented for $4 a 
night at the comer v.deo stor:. Most Americans have become se inured to the open display of 
eroticism--and the arguments for why it enjoys special status under the First Amendment--taat they 
hardly notice it's thee 


Despite the factual basis of Time magazine’s famous arti- 
cle on cyberporn being seriously questioned, it caused a 
great deal of debate in the US on the issue of censorship. 


amendment” by a vote of 421 to 4 and 
passes the TRB to committee. 

August 8, 1995: The Australian Minister 
for Communications and the Arts, Michael 
Lee, directs the Australian Broadcasting 
Authority (ABA) to investigate the need 
for codes of practice governing the content 
of online information and services includ- 
ing what’s available on the Internet 

(http: / / www.dca.gov.au/aba/olsdirec.htm). 
October 11, 1995: The ABA submits its 
“Issues Paper” addressing the areas of 
online information and services 

(http: / /www.dca.gov.au/aba/olsdirec.htm). 
November 30, 1995: The Senate Select 
Committee tables Part 2 of its report on 
the “Regulation of Computer On-Line 
Services”. Part 1 was tabled in September 
(http: / /senate.aph.gov.au/committee/csr 
ssuet_rep/report.html ). 

January 4, 1996: New York State intro- 
duces and subsequently approves a bill 
prohibiting the “dissemination” of materi- 
al which contains “nudity” or “sexual con- 
duct”, or which is “harmful to minors”. 
The Bill only requires the signature of 
Governor Pataki to become law 

(http: / /www.vtw.org/new/960125_103324). 
February 8, 1996: President Clinton signs 
the 1996 Telecommunications Act which 
incorporates provisions of the 
Communications Decency Act. 


..and today 
Although the 1996 Telecommunications 
Act signed by President Clinton mainly 
covers the deregulation of the US commu- 
nications industry, it is the “decency” pro- 
visions which have received most com- 
ment. The Act imposes criminal penalties 
on anyone making available or posting 
“indecent” material on the Net. 
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The American Civil Liberties Union along 
with the Electronic Frontiers Foundation 
are planing to fight the “decency” provi- 
sions in court. They argue that these pro- 
visions are a restriction on the freedom of 
expression guaranteed in the US constitu- 
tion. The Blue Ribbon free speech cam- 
paign has begun with many organisations 
immediately turning the backgrounds of 
their home pages black for 24 hours as a 
sign of protest. 

As the US dominates the Internet and it is 
also Australia’s only link with the wider 
Internet community, whatever happens in 
the US will affect content available here. 
The arguments on both sides are nothing 
new. The censorship debate has always 
been about the conflict between the need 
for a society to protect its young and 
uphold what is morally correct versus the 
freedom of speech and the restriction of 
intrusion into private life by government. 
Ironically, the side you choose may well 
depend mostly on what type of censor- 
ship you have previously been subjected 
to. 

The views of the pro-censorship lobby are 
typified by such US organisations as the 
National Coalition for the Protection of 
Children and Families, the Family 
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Research Council and the Christian 
Coalition. They argue it has been clearly 
demonstrated that “pornography” exists 
on the Net and that minors must be pro- 
tected from such material. The Net is a 


organisation devoted to reconciling the 
protection of people from offensive mater- 
ial with civil liberties and the free flow of 
information. (The Center for Democracy 
and Technology, The Civil Liberties Union, 


6 I don’t agree with what you say but 
I will fight for your right to say it 9 


popular recreation for the young and their 
virtual anonymity prevents normal age 
restrictions being placed on the physical 
acquisition of “exotic” material. 
Many Internet and online service 
providers are already reacting to the pub- 
lic attention being given to this issue. 
America Online, a major online service 
provider in the US, banned and then with- 
drew its ban on the use of the word 
“breast(s)” in chat rooms, posting areas 
and e-mails (breast cancer survivor 
forums were inadvertently restricted). 
CompuServe, a worldwide online service 
provider, withdrew access to “porn” 
newsgroups in response to demands from 
the German Prosecutors Office, while the 
Australian Internet Service Providers 
(AISP) Association is drawing up a code 
of conduct in response to community con- 
cerns and as an attempt to ward off 
increasing government regulation. 
Not surprisingly, the majority of (but cer- 
tainly not all) people who use the Net 
oppose its restriction through censorship. 
Many newsgroups (e.g. alt.censorship, 
alt.comp.acad-freedom.talk) clearly 


Y endorse the view that moves to censor 


should be stopped. As part of the 
movement against the CDA Bill, a 
day of protest was organised in the 
US on December 13 last year. 
Thousands of online users tele- 
phoned, faxed and e-mailed 
their protest to members of 
Congress. 
Of course, the US has 
¥ always had a tradition of 
\ fighting for their first 
‘amendment right to 
P free speech (“I don’t 
agree with what you 
say but I will fight for your 
right to say it”). The anti-censorship 
view is probably best summarised by the 
Electronic Frontier Foundation (EFF), an 


the Voters Telecommunications Watch, 
and many other organisations also oppose 
the CDA bill.) 

The EFF argue that an “indecency 
standard” is so broad that it could poten- 
tially cover everything from JD Salinger’s 
The Catcher in the Rye to Shakespeare’s 
Romeo and Juliet. The courts are just not 
the right place to control content, they 
argue. The potential for restriction of free 
speech is just too great. In any case, as the 
US Justice Department has stated, ade- 
quate laws already exist to deal with 
offensively explicit material such as child 
pornography. 

Also of concern is who would be held 
responsible for breaches of the legislation. 
Current proposals cover content providers 
and to a lesser extent online service 
providers. ISPs would be technically 
unable to screen all material being 
accessed or provided. That would be akin 
to Telstra monitoring all phone calls and 
then being personally liable if anyone said 
an indecent word or made a threatening 
comment. The same argument can also be 
applied to content providers - the provi- 
sion of newsgroups and chat rooms soon 
blurs the distinction between the two. 
Many suggest that control should rest 
with parents and that a number of prod- 
ucts are now available to screen out sites 
providing “exotic” material (e.g. Net 
Nanny and the like - see “Nanny 
Programs” page 42 of this issue). 

In Australia the rhetoric is a little more 
subdued than in the US. We don’t have a 
Bill Of Rights and generally, unless the 
government tries to take away another 
public holiday, we as a nation are not like- 
ly to hit the streets in mass protest. Still, 
Australians have done well in using the 
very tool which is facing possible restric- 
tion to provide coverage of the issues. 
James Nunn’s censorship page 


Announcing an Internet Service Provider 
lor business that actually provides Service 


The Internet is revolutionising business communication, making it 


cheaper and easier to communicate information to staff, customers, 

suppliers and distributors. 

OzEmail is revolutionising the way businesses get onto the Internet 

by making service our priority. With OzEmail you'll be assigned a 

dedicated Account Manager to project manage every aspect of 

your connection to the Internet. Your account manager will provide 

ongoing solutions for your changing business needs. 

OzEmail is Australia’s premium provider of Internet services, which 

include: 

¢ supplying your company with an exclusive identifiable Internet 
address 

¢ network consulting for your hardware and software needs 

¢ a broad range of training solutions 

¢ World Wide Web publishing solutions for creating your global 
presence on the Internet 

* advice on security systems that only allow approved traffic in and 
out of your network 

* a Technical Support team which is on call 24 hours a day, 7 days a 
week, to ensure trouble free connection. 

0zEmail guarantees service, so shouldn't you seriously examine the 

cost savings and competitive advantages the Internet offers? 

Make a smart decision and find out the facts about an Internet 

connection through OzEmail. Fill in the form and fax/post it to us today. 


Or contact OzEmail Corporate on. . .1800 658 686 
Email: ozcorp@ozemail.com.au 
Web: http:/Awww.ozemail.com.au 


, | want to find out the facts about an Internet 


connection with OzEmail, please send me more information 


OM PAM Vicrscervecteessarcsasteessssssastshiveetcvet nas sitiascassiecescasanoresiteea ee 
Phone (......c.0000 I seca oS ees roe OR eee ee ae 
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Fax this coupon 
to 02 437 5888 


or post to Locked Bag 5678 St Leonards 2065 
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(http: / /netspace.net.au/~jdn/censor- 
ship) and Irene - The Witch of Ipswich 
(http:/ /www.thehub.com.au/~rene/lib 
erty/debate.html) are just two examples 
of what is available. The majority of 
content is however decidedly opposed 
to censorship. 

Our domestic governments are looking 
seriously at the need to regulate the Net 
with at least three inquiries already hav- 
ing taken place at the federal level 
alone. In Queensland specific legislation 
is already in place making it illegal to 
display material which is unsuitable for 
viewing by a minor. 

The Senate Select Committee investigat- 
ing computer online services has made 
several recommendations including 
making it an offence to use a computer 
service to transmit or possess material 
equivalent to an R rating or above. 
Furthermore, service providers would 
be required to take reasonable measures 
to ensure that objectionable material 
could not be accessed. 

The Australian Broadcasting Authority 
(ABA) called for public comment until 
mid-February this year on the issue of 
Internet regulation in response to the 
Minister’s direction for them to investi- 
gate the issue. The Minister’s call for the 
investigation was prompted by, in his 
own words, “community concern about 
offensive and possibly harmful material 
on online information ... services”. 

As the year rolls on we are certain to hear 
more locally and overseas about the 
perennial subject of censorship. 
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A quick guide to cybersex partners 
around the world. 


In the world of cybersex there are current- 
ly few ways to tell what your virtual sex 
partner looks like. Indeed, everything you 
are, in the often dirty and grimy world of 
online sex is dictated solely by how you 
use the 26 or so QWERTY keys your com- 
puter offers you. 

Despite this, we wondered whether the 
international traits of cyber lovers come 
through in the online world. Would, we 
wondered, an Italian cyber lover be as pas- 
sionate and flamboyant as the real thing? 
So, with half a dozen Berlitz language 
phrase books by his side, keen-as-mustard 
Australian Net Guide scribe, Robert 
Kirwan, went into cyberspace with a mis- 
sion. Meet as many international folk as 
you can, entice them into the cybersack 
and find out if national stereotypes hold 
true over the Net. 


Yankee Doodle Dandy 

My first venture was across the Pacific and 
into the Land of the Free. Why not? There 
were bound to be plenty of babes over 
there and the chat rooms are always full of 
Americans. Sound like fun? Uh-uh! Ever 
watched those late-night college vacation 
or beach movies such as Return of the 
Nerds 7 or Beach Blanket Bingo? I find 


they’re the best guide to US partners. I’m 
sure there is someone in that big, wide 
country you could strike up a special rela- 
tionship with, but I haven’t found them. 
It’s all raw, direct, shallow cybersex. 
Foreplay and gentle conversation don’t get 
a look in. 


The Canadian Mountie 

On my travels on the Net I met two types 
of Canadians: those who can talk dirty in 
French and those who can’t. Canadians are 
more polite and reserved than their US 
cousins, but when it gets down to it they 
soon qualify for a role in any of those co-ed 
beach movies. If you meet a French 
Canadian that you fancy for some cyber- 
sex, a few words in their native language 
will go a long way. 


German Sausage 

The Germans might be a pretty serious lot 
but they make me laugh. I can’t key in 
German so I have to rely on my partner to 
do the translation for me. Germans also 
seem to like to keep to themselves — more 
than once I have started to strike up a con- 
versation only to loose my thread to some- 
one a little more knowledgeable in the 
spelling of Volkswagen. 


English Breakfast 

Remember to be polite and don’t bring up 
the subject of the Queen. I don’t know 
why, but a lot of people you meet living in 
England seem to be ex-pats from other 
parts of the world. It all makes for a truly 
international feel to the encounter (I met 
people from Ghana to Greece who are cur- 
rently living in London). Be prepared for 
long conversations which may not neces- 
sarily lead to where you want to go. I’m 
sure it’s climate, not culture, which deter- 
mines a person's appetite. 


Sushi 

If you are going to meet someone from 
Japan it’s probably going to be somewhere 
half way - the link is just so slow. 
Generally the Japanese have a great com- 
mand of theEnglish language, but be 
warned as Japan seems to be a society of 
asexuals. Everyone cross-dresses at least 
once in their cybersex life but the Japanese 
seem to do it mid-sentence. Make sure you 
are fully prepared with your “determining 
the true sex question”. 


_Black rubber and brown bags — 


Ordering by mail has always offered an alternative to sneaking into the porn store and 
clutching a brown paper bag on your way out. It does, however, pose some interesting 
questions, the most obvious of which is — will I be entered onto a mailing list and begin 
receiving unwanted porn-related e-mail? You might also worry a little about whether 
your new “toy” arrives in the traditional brown paper bag or some far too conspicuously 


marked packaging. 


Some retailers pre-empt these questions on their Web sites, but when it comes down to 
the bottom line, you really have to wait and see what your postie brings and whether 
your mailbox or e-mail address is flooded with junk. So beware! 

The following is a wide selection of places on the Web to go brown-paper-bag shopping! 


Cyber sex toys 

http:/ /www.webcom.com/~dml/sex/ma 
inpg-html 

Here’s a straightforward online catalogue 
for all sorts of sex toys and other related 
items, including edible novelties, bondage 
items and love dolls. You can subscribe to 
their e-mail list. 


Blowfish 

http://www.blowfish.com 

As a Web site, Blowfish stands out a little 
from the rest because there are no raunchy 
pics or banners proclaiming a XXX-rating. 


Browse through the Blowfish catalogue 
for books, videos, safe sex items and sex 
toys, and you'll see pictures of the prod- 
ucts and (where applicable) a colour 
range and size chart to help you make 
your purchase. 


TM Publishing 

http:/ /www.tmpub.com/index.html | 
A no-nonsense catalogue page, TM 
Publishing has a load of books on every- 
thing from fetishes to nudism, as well as 

CD-ROMs, magazines and videos. 


There’s more than enough to keep you busy for several lifetimes on the Internet if you’re 
looking for things erotic. While much of it is free, you’ll have to pay to get into the good stuff. 
Nicole Manktelow visits a broad collection of Web sites in this Australian Net Guide to Sex. 


Playboy 

http://www.playboy.com 

The Grand Daddy of soft porn has a halfway decent Internet site 
that will provide you with plenty of low-res images of soft focus 
young women. Peruse the current edition of this magazine and 
check out the bunny of the month, complete with measurements. 
This site also offers you a Playboy mag from years gone by, mer- 
chandise, QuickTime movies, a screen saver, and a year’s worth 
of pics of the various Playboy Playmates. 


Penthouse 

http: / /www.penthousemag.com/index.html 

While you can take a look at the current issue of the paper mag- 
azine of this perennial favourite, much of the emphasis of the 
phenomenally popular Penthouse site is on phone lines and the 
special online services that you'll have to pay for. What you can 
get as a humble Internet surfer is limited to reading the mag and 
cruising through marketing fluff on CD-ROMs, software and 
videos at the mag’s Erotic Toy Store. 


Bianca’s Smut Shack 
http:/ /bianca.com/shack 
Bianca’s Smut Shack is a little different from most sex sites on the 
Net. Rather than bursting with sex pics it has an almost quaint 
feel about it and it is, indeed, one of the older corners of the Net. 
Despite its age, however, the place is always buzzing. The words 
“Bianca Loves You” are littered through the site, as you wander 
from room to room to read texts, recipes and the previous com- 
ments of other, more often than not satisfied, visitors. There’s a 
clunky chat facility (check out Robert Kirwan’s cyber sex experi- 
ence at Bianca’s in this issue, see page 30) which, while cumber- 
some, allows for some raw cybersex. 
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Condom Express 

http:/ /www.webcom.com/condom 
Condom Express reckons they have the 
largest range of condoms anywhere, 
which they buy in bulk so you can have 
them at a cheap price. Fortunately they’ve 
tossed out the cute graphics, so their cata- 
logue is built for online speed. If you are 
after something different, or just too chick- 
en to buy from the local supermarket or 
chemist, this no-nonsense site is for you. 
The company is US-based so delivery to 
Australia has a surcharge of $US15. 


Erotica Toys 

http: / /www.erotica- 
toys.com 

The various sections of 
this erotica store leave 
little to the imagination: 
vaginas, masturbators, 
pumps, vibrators, plea- 
sure kits, dildos, love 
dolls, lotions, restraints, 
videos and latex — phew! There’s also a 
special free gift with every order and a lit- 
tle graphic of an overweight man in flares 
jumping for joy. 


GenMax Systems Adult Section 
http: //www.gennex.com/gennex/adult/ 
adult-html 

Besides a range of CD-ROMs and videos, 
GenMax Systems offers what they call a 
Virtual Max 3D system. It’s basically 
stereoscopic video (video shot from two 
slightly different angles to give the illu- 
sion of 3D) and a pair of glasses which 
connect to the video player. All this is to 
give the viewer a sense of ‘being there’ 
when watching one of the selection of 
video titles. 


Paradise Electro Stimulations 
http: / / www.webcom.com/~pes/wel- 
come.shtml 

Want to go one step further than the 3D 
effect? Paradise Electro Stimulations is a 
company that says it’s “bringing human 
sexuality into the 21st Century” with its 
erotic electro-stimulation products. Just 
read the FAQ (Frequently Asked 
Questions) and you'll get an idea about 
what the future holds. One reads: “My 
girlfriend experienced a burning sensa- 
tion, what does this mean?” 
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Downloadable porn 


Now that we’ve waded through the 
marketing for sex toys, CD-ROMs and 
videos, it’s time to get into the nitty-grit- 
ty no-holds-barred pornography that’s 
out there on the Internet — the stuff you 
can download! 

Downloadable porn is porn that’s more 
immediate than having to walk down to 
the local newsagent for your copy of 
Playboy, and it’s much more diverse in 
range and tastes. 

Although pictures make up the majority 
of this content, anything of a porno- 
graphic nature (including sound files, 
animations and texts) can be found in 
the following sites and downloaded. 
Concerned parents should check out our 
“Nanny Programs” article in this issue 
(see page 42) to ensure they don’t allow 
under-aged folk to view this stuff too. 
Many of the glitzy Web sites employ a 


Netscape - [SMUT Station Zero] 


registration system whereby customers 
sign up and are given a password into 
the site, or into special members-only 
areas. This usually requires a credit card 
so that access fees or download rates can 
be charged. 

The sales pitch for these sites is usually 
related to the quality of the pictures, 
what sort of format you can download 
them as, the large range available, and 
whether the site also has an affiliated 
phone sex number, sex toy catalogue, 
and erotic text files. 


Smut Station Zero 

http:/ /www.izzy.com/~smutstn/smut. 
html 

Take your browser to Smut Station Zero 
and you'll find links to almost anywhere 
related to sex. This page is good value, 
even though it’s just a listing of sites its 


id rather have my kids watch « porn flick than see a caps-and-rebbers movie anytime. 


Nobody ever died in « porn filzn. 
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With our new FAST DIRECT LINK to the United States, along with our high capacity 
link to Telstra's Internet network, we're setting superior standards for Internet speed 


and overall performance. You will be impressed by our quick response times. 


Come test drive OzEmail’s access speed with 3 TRIAL HOURS FREE. If you like 
breaking the speed limit, we'll give you another 7 FREE HOURS and a licensed copy 


of Netscape Navigator upon registration*. 


Post or fax this voucher to receive your FREE Internet software disk or phone 


1800 805 874 for more information about OzEmail. 


http;//www.ozemail.com.au 


info@ozemail.com.au 


FOR MORE INFORMATION CALL 


*OzEmail registration is a one off $25 fee. 


1800 805 8/4 


Australia’s Largest 
Internet Service Provider 
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creator and contributors have found to be 
worth a look at — with some quotes 
thrown in. 

Take links to commercial sites, online cata- 
logues, pictures of men, pictures of 
women and a multitude of sex informa- 
tion and miscellaneous sites. This listing 
helps you separate the good from the bad 
and ugly. 


Adult Playground 
http://www.playground 

Playground looks like something between 
an online Las Vegas and a gentlemen’s 
club. This site offers its members video, 
pictures and e-zine, and phone sex all 
about the girls that feature in Playground, 
and members also have the opportunity 
to send fan mail to their ‘favourite girl’. 
Everyone is invited to visit the candy 
store (for the odd CD-ROM or piece of 
lingerie) and to take part in a sex chat 
facility similar to the one you can find in 
Bianca’s Smut Shack. 


The Wonderful World of Erotica 
http://www.tristan.com 

Join the Wonderful World of Erotica and 
you'll have access to 10,000 sex pics and 
movies (.avi and .mov files). There’s a 
monthly registration fee that gives users 
access to an FTP site with their own log- 
on name and password. Topics include 
amateur, anal, gays, group sex, lesbian, 
oral sex and tasteless. 


Naughty Linx 

http://naughty.com 

The Naughty Linx page is chock-a-block 
with links to other sexy/naughty material, 
from pay-by-view Italian pornography to 
the body-piercing page and the Pamela 
Anderson fan club! Overall, an eclectic mix. 
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SEX via FIP 


Pornography and sex information isn’t limited to the Web — there are many files on the 
Internet that are not reliant on HTML coding. Many programs, documents and other 
files on the Internet come hand-me-down style from the era of Bulletin Board Systems, 
accessible through FTP (File Transfer Protocol) sites where you choose to download 
something by a brief description. It’s like joining the express line at the supermarket, 
rather than window shopping through Web pages. FTP sites are the most efficient way 
to access files, but the drawback is that you have to know where to look, and what you 
are looking for. 

The best place to go to check out FTP is the Complete Internet Sex Resource, which, 
besides listing a myriad of sex-related places to surf, also contains quite a long list of 
FIP sites to check out. tie 


http:/ /www.best.com/~craig/netsex.htm ata ee he 
\ \ de ¥ a>. 
OutLOUD Online \ Ce 
\ Ca 


http://www.eor.com/outloud \ 
OutLOUD is a community program that 
has been established in Seattle and \ 
contains a Web outreach program about | 
safe sex for gay and bisexual men. This \ 
site has info and links to other related 
sites, but it also has a strong theme of 
sharing real-life stories from gay and 
bisexual men around the world. 


ROMEO AND JULIET 


py William Shiketpesce 


The Coalition for Positive Sexuality \ 
http://www. positive.org/cps/ welcome. \ 
html 


The Coalition for Positive Sexuality has a \ 


great resources page aimed at young \ oe = f 


people called “Just Say Yes”. You'll find \ a ee es / 
sound information that will help you i ee a = it / 
make sound decisions. The message is, Pa 
“You have the right to make your own “ : a 
choices, and to have people respect \ 
them”. This site has information topics \ 
on respect, safe sex, birth control, AIDS, 

HIV, STDs, pregnancy and abortion. 


St Hets cape - [Coalition for Positive Sexuality: Sex Ed for Teens] 
Re Edt Yiew Go Bookmarks Options Directory Yiindow Help, 


aS iw ase RIED 
Be) Coalition 
OB 
> dy ‘ 
Es Positive 
[Sue Sexuality 
& of Y 
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Safe sex 7 
Information 


Some of the most important and seri- 
ous sex-related material on the Internet 
deals with safe sex. There’s a lot of info 
and advice to be found. Here are the 
main places to go for the safe approach. 


Safer Sex : Your online “how to” 
uide 

http:/ /www.safersex.org 

Formerly the Safer Sex Page, the all- 
new how-to guide has been revamped 
and re-jigged. It’s still a fantastic collec- 
tion of information about safe sex, con- 
doms and related health issues, but 
-——\ with a new look. 


— \ 


al _-—, \ And there’s more 
ei \\__ content on the way. 
\ 


SA 2 nina : 


What do you do when your're not having sex and posted here look like rubbish if opened without 
i ? — not buying it? Simple. Go to a newsgroup and talk decoding software, but they are in fact sound or pic | 
y about it! Reading through the different postings at files. To decode the file you need to use a decoder. 
/ some of the newsgroups relating to sex can be con- UUdecode, UUencode and Wincode are some of the 
: fusing, but arguably sex-related newsgroups are the _ utilities you can use for swapping files on 
most popular of all. newsgroups — to find out more check out these 
The most well-known of the sex newsgroups is pages: The Answer to Downloading and Viewing | 
alt.sex, but there are many variations such as alt.binaries 
alt.sex.bondage or alt.sex.fetish as well as news- http://www.ebicom.net/~lwashing/bin-help.htm | 
groups discussing safe sex, sexually transmitted dis-  Fractimo’s help page 
eases and other topics. : http://www.calweb.com/~fractimo/Help/help.ht 
The alt.sex FAQ can be found at ml 
“http:/ /www.lib.ox.ac.uk/internet/news/faq/archi | When you've done that it’s time to leap into a news- 
e/alt-sex.Part01.html”. If you are unfamiliar with group and take part in some lively discussion your- | 
newsgroups, or if you want to read a good self. Here are just some of the newsgroups dealing 
overview, this area is a good place to start. Although —_ with sex. 
lengthy, this FAQ covers a wide range of subjects. alt.binaries.nude 
When you've digested it you'll be well equipped to alt.binaries.pictures.erotica | 
wade into the many other sex-related newsgroups. alt.binaries.sounds.erotica | 
_ Newsgroups also exist to swap picture and sound alt.sex | 
files. These newsgroups are the ones that have the alt.sex.wanted 
word “binaries” in the name. The messages that are aus.sex — Australia’s own sex newsgroup! 
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One of the great fears of many parents is that their children 
are using the Internet to view porn. Fear not, there’s plenty of 
software around that will bar the kids from unwanted sites. | 


Here are just a few. 


While some sex sites make money by offer- 
ing sexually explicit materials, there are 
many sites that offer software that will help 
you limit and control what access you or 
| those using your computer have to sexual 
material on the Internet. 

Software called filter programs work by 
allowing an administrator or parent to 
decide what words, phrases, sites and top- 
ics are taboo. The software then prevents 
| any material that matches the description 
| from being accessed. There are even updat- 
| ed lists of sites that are recommended to be 
| banned which can be downloaded and 
| input into the software, saving you the 
| time of searching for new sites with mater- 

ial you’d rather the kids didn’t access. 


| Net Nanny 

| http:/ /www.netnanny.com/netnanny /ho 
| me.html 

Possibly the best known of the filter pro- 
grams, Net Nanny screens out undesirable 
words, phrases and content. A free evalua- 
tion copy of Net Nanny is available for 
downloading, as is the full-release version, 
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upgrade and starter dictionary. The 
publisher of this software, Trove 
Investment Corporation, also has a 
selection of sites that have been | 
suggested as inappropriate, but | 

the emphasis is on the user to | 
define what is suitable for their | 

kids and what is not. | 
Cyber Patrol 
http://www.cyberpatrol.com 

The Cyber Patrol Internet filter package is 
directed at both the home and the office. A 
home edition can be downloaded free. It 
works with all 32-bit Web browsers, using 
much the same system of user-defined 
screening as Net Nanny. There are both 
Macintosh and Windows versions avail- 
able. 


SurfWatch 

http://www.surfwatch.com 

SurfWatch is aimed at protecting kids at 
home and at schools from accessing sexual- 
ly explicit material. While you can cus- 
tomise the program to suit your own 
requirements there is also a subscription 


7A 


service which gives 

monthly updates of sites that are 
recommended to be banned. SurfWatch is 
available for Macintosh, Windows and 
Windows 95. It will cost you $US49.95 and 
$5.95 a month for the subscription. 


CyberSitter 

http://www.rain.org /~solidoak/cyber- 
sit-htm 

CyberSitter has been specifically devel- 
oped to stop children accessing undesir- 
able material. With options to block, block 
and alert, or just alert, when access is 
sought to questionable material, the pro- 
gram can also maintain a complete history 
of all Internet activities. This software 
works with Windows 3.1 and Windows 
3.11, and a trial version can be downloaded 
free. 


Cyber Sentry 

http:/ /www.microsys.com/cybers 

Perfect for employers worried about what 
their staff are doing on the Net, Cyber 
Sentry is an Internet access management 
and productivity tool for corporate net- 
works. More than just screening out the 
naughtier places on the Net, Cyber Sentry 
also controls the downloading of software 
from the Internet to a network environ- 
ment. It works with Windows, Windows 95 
and the Microsoft Network. You can down- 
load the software (two files) for a 30-day 
free evaluation period from the Web site. 


AUSTRALIA 


PRESENTATION 


WITHOUT FUMBLING IN THE DARK. 


Proxima Desktop Projectors™ are the brightest in the world. Bar none. Now there’s no need to fumble around or leave 
your audience in the dark during presentations. And because you can see each other face to face, you can ensure 
better communication and greater productivity. 


Portable, lightweight and completely self contained, Proxima Desktop Projectors project images direct from your PC 
or Mac onto a large screen or wall. 


Need to make last-minute changes to your presentation? Want to add audio or video? Not a problem. Proximagives 
you the flexibility and performance to take your multimedia presentations to a higher level. 


Proxima, the world leader in Desktop Projection”, offer a comprehensive 
range of Desktop Projectors right up to 500 ANSI lumens that literally outshine 
the competition. 


Seeing is believing. For an on-site demonstration anywhere in Australia, call 
B&H Australia on Freecall 1800 226 436, or for more information simply fax 
or post the reply paid coupon. 


PROXIML 


Complete the following and return to: 


B&H Australia, Reply Paid 22, PO Box 558, St lves NSW 2075 or Fax (02) 878 0611 


| would like A Demonstration Product Information Seminar Information 

Mle? dcsenacane Fins PICMG ws dauisiticataice ange eee eee tae Heist Ie <<a Mis gece a ahiolics teres aoe 

POSH ON cites nich veananspia ated Se stmstau cheater eee tate Ea he oe Gi astd ips Sans an ever en Morante ees 

PRO CROSS Pica ith ae ts aan at taal eat ye tis ap gales tt ie eaten pend Oe SURGES, cei ncaeeraeaee ae cet neem aes 
Sicle gaa das ee: POStGO Stee aaa serkeay), ic! eee RS oro eo PR Gissuha eu aa ae ee eat y 


Proxima and Cyclops are registered trademarks and Desktop Projector and Desktop Projection are trademarks of Proxima Corporation. Other trademarks are the property of their respective owners. | 
Government Contracts. AS3902. Certificate 783. B&H Australia Pty Ltd ACN 003 376 145. B&H Australia is the exclusive distributor for Proxima Corporation in Australia and New Zealand. 
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All over the world people are meet- 
ing through their keyboards and 
having cybersex. Whether it’s a casu- 
al fling or a long-term cyber-rela- 
tionship, sex online has become a 
‘common occurrence on_ the 
Internet. If you’re not sure what it’s 
like, check out Robert Kirwan’s 
experiences in this issue as he moves 
from digital virgin to super stud. 


By Nicole Manktelow 


The largest meeting place for those interested in 
a cybersexual encounter is Internet Relay Chat, 
or IRC. The anonymity of IRC makes it possible 
to pursue a virtual liaison without the conse- 
quences that may occur in real life. 
Many IRC channels are set up for people with 
similar interests, and the channel names, such as 
‘gay men chat’ or ‘bi-fems only’, give a pretty 
good indication of what you'll find when you 
visit. 
Although some chat channels are friendly, with 
responsible hosts in charge, most channels are 
free-for-alls. People can say and ‘do’ what they 
like and things can become unpleasant. 
However, if users in a larger IRC channel want 
to engage in sex talk or cybersex, it is considered 
polite to move the conversation to another chan- 
nel, use a message or query box, or establish a 
DCC (direct client connection). 
A relationship developed via an IRC can become 
as emotional and real as a real-life one. Many 
couples have met, fallen in love and married 
through the Internet. Cybersex for these couples 
is a way of overcoming distance when they want 
to be together. 
However there is a key difference. Unlike pen- 
pals who establish a connection via a mail 
address, and who have to invest more time in 
the writing, sending and waiting for a response 
to their letter, IRC lovers have immediacy. There 
is also no real way of knowing who’s on the 
other end of the screen. These features alone give 
many users a sense of freedom to explore their 
emotions and interact with others in ways they 
may never do in real life. 
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“Interview with. 


##sex channel operator 


The largest Internet Relay Chat channel 
dedicated solely to cybersex is #sex on the 
Undernet IRC network. During a particu- 
larly busy session, we sent Australian Net 
Guide’s Nicole Manktelow in to chat with 
one of the operators about sex, the universe 
and love online. 

ANG: There’s a lot of people in this channel 
at the moment. Is it usually this busy? 
arrau: We average between 30 and 70 peo- 
ple at a time. The #sex channel is one of the 
largest on the Undernet. 

ANG: Even in the middle of the night? 
arrau: At night there are people from all 
over the pacific rim, 
including Hong 
Kong, Taiwan and 
others. 

ANG: Are there 
mostly US-based 
users in #sex? 
arrau: Americans 
predominate. 

ANG: So let me in on 
the ground rules of 


#sex. Are there any rules? 

arrau: Big-time ground rules! This channel 
is one of the few that has any. And we pub- 
lish them and enforce them. The most 
important thing is that there is respect for 
people. 

ANG: Where are the rules published? 
arrau: On the home page of the channel 
(http:/ / www.odyssee.net/~striker/sex). 
Each operator on #sex has to agree to them 
or risk suspension. 

ANG: Do you find that most people on the 
channel just want to find someone to have 
cybersex with? Or do they make friend- 
ships and chat like 
on other channels? 
arrau: It varies. Most 
people want to 
make friends on the 
channel and some 
become real-life 
friends outside the 
Internet. Others 
come in to experi- 
ment literarily with 


sexual feeling and stuff. 

ANG: Are there regulars? 

arra: Many regulars. 

ANG: Would you say most of the users are 
guys? 

arrau: Yes, probably 75-80 per cent. There 
are those who come to #sex who think of 


women as just objects. One of the things 
the channel does is help these guys see 
women as real people. 

ANG: How far do you let people go on 
channel before asking them to take it some- 
where private? 

arrau: Actually, on our channel we don’t 
ask them to take it private. But most people 
choose to be private. Some, a very very few, 
do it in open channel. 

ANG: I would assume most people are 
there to have fun. What happens when 
someone who wants to cause trouble 
comes along? 

arrau: The channel rules help there. Pests 
are known as lamers. They can be a pain 
and distracting, but we try to turn them 
around. When people start treating others 
badly or interfering with the operation of 
the channel we warn them and finally may 
kick them off or ban them. 

ANG: When I arrived at #sex to do this 
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interview with you I was suddenly queried 
by six or seven people. Do you think that 
level of attention scares many female users 
away from the channel? 

arrau: Yes. The /msgs are a commonplace 
occurrence for women. 

ANG: Have you heard any stories about 
people meeting face to face after meeting 
on #sex? 

arrau: Absolutely, it happens all the time. I 
know of two marriages that are about to 
take place now as a result of meetings there 
on #sex. 

ANG: And do the couples come back to 
#sex after they’re married and together in 
real life? 

arrau: Actually the marriages haven't 
taken place yet, so it’s too early to answer 
that question. But those dating communi- 
cate over #sex while they are apart. 

ANG: Is the channel mainly for straight 
people, or is sexual persuasion unimpor- 
tant? 

arrau: Sexual persuasion is not important. 
We don’t specialise in gay relationships, 
however, so most who are interested in that 
move to a gay or lesbian channel. 

Do you think that cybersex and masturba- 
tion are synonymous? 


arrau: No! One of the US talk shows asked 
a question of people on the show who were 
into cybersex how many had ever had an 
orgasm while on line. Only one of the 20 or 
so people on the show, a woman, answered 
yes. 
arrau: The same show did a follow-up on 
couples who had met on the Internet and 
were introduced live on the show six 
months later. Only one of the twenty was 
still together. 
ANG: Do you think people create fantasies 
around the characters of the people they 
meet online? 
arrau: Absolutely. The difficulty, in fact the 
danger, of chatting online is that it is so 
easy to lie or be lied to. 
ANG: What do people lie about? 
arrau: Mostly it is what they don’t tell you, 
like the fact they've maybe been in prison, 
or had three prior marriages, or are into 
drugs. The human mind tends to fill in 
gaps with normalcy rather than suspicion 
and people new to chat need to be careful. 
ANG: Do many regulars on #sex send pic- 
tures of themselves to each other? 
arrau: Yes, they do that via e-mail or point 
people to their own home page where their 
pic is posted. 
ANG: Does a photograph defeat the whole 
idea of IRC? 
arrau: It’s very significant. You see there is 
an intimacy that is possible on IRC that is 
not possible in person. When two people (if 
they are honest) are linked together with- 
out all the social interferences of looks. Asa 
result relationships seem to get intimate 
more quickly here. 
ANG: Back to sex. Tell me some of the best 
and worst online pick-up lines you’ve 
heard. 
arrau: Mostly anything that begins with 
“anybody wanna......” is useless and 
degrading. 
ANG: What about “horny?” That seemed to 
be a popular one today. 
arrau: Yep, like “anybody horny for a ...”. 
The other one is when the guys come in 
with their genitals in one hand and a ruler 
in the other, like “Hi, I got a 12” ... anybody 
ANG: Have you heard any good lines? 
arrau: Good lines are easy to spot. They 
focus on the person you are talking to and 
not on yourself. Also you discover there are 
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no really good lines. People have to see you there a while and learn to trust you 
before they'll talk properly. 

ANG: Just like in the real world? 

arrau: It is. To some extent the lines are lowered. People think that cybersex is just 
a fantasy thing, but they are real people enjoying themselves. 

ANG: On that point do IRC lovers fight, kiss, and make up? 

arrau: Oh yes. I had an example of that the other day. There was a relationship that 
graduated from the Net to real life. Another woman stepped into the picture and it 
caused a spat and it was later resolved by all parties online. 


love online ———OiaO—Xhm 


Love Online - is there such a thing? Could it be that you may meet the partner of your 


dreams on the Internet? Or maybe you prefer to keep your relationships casual, or just 
platonic. Love Online: A Practical Guide to Digital Dating may have an incongruous title, 
but this book has many good pieces of advice, and tales from real-life cyber-lovers. 


There are explanations of all the online services referred to in this guide, as well as IRC, 


meeting people via newsgroups and signing into BBSs, all of which will help vee 2 
ees 


learn how to keep your privacy and sanity intact (and your keyboard warm). eee 


Phyllis Phlegar is as well qualified as any author - she met the man she 


married via an online service! 


Love Online: A Practical Guide to Digital Dating by Phyllis Phlegar is published by 
Addison - Wesley Publishing Company. RRP $17.95. 


H 6 ig 2 


Give yourself an instant online rating for purity and take the 100 Point Purity 
Test for Non-virgins. Although not particularly useful, this is one of the more 
quirky ways to rate sexual experience. 

The 100 Point Purity Test for Non-virgins. 
http://www.circus.com/~omni/purity.htm] i 
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IF THESE ARE WHAT YOU NEED 


INTRODUCING PHONE BLASTER 


Phone Blaster brings corporate telecommunication capabilities to small businesses 
and consumers. This single card solution gives you a 14.4 or 28.8Kps fax/modem 
and Sound Blaster 16 audio, full duplex speaker phone and voice mail capabilites. 


Phone Blaster does all that an answering or fax machine does and much more. It will 
forward voice mail and faxes to wherever you are and alert you on your pager to new messages 
which you can remotely access. It can broadcast faxes and also perform fax-on-demand. All 
these while you are busy on another application. 


Get all these superb features at a price below that of buying each separately. Phone Blaster, 
Keeping you in touch in ways that you wish to be. 


CREATIVE Distributed by 


PoA+CobePuloe Creative Pacific Pty Ltd, 32-34 Dickson Avenue, Artarmon, NSW 2064 
Tel: (02) 9906 8887 Fax: (02) 9906 5577 _—InfoLine: (02) 9906 5135 


Sound Blaster, the Sound Blaster Compatibilty logo, the Creative logo and Phone Blaster are trademarks of Creative Technology Ltd. All other trademarks are the property of their respective holders and are hereby recognised as such. 


THE PERIOD OF.COLONISATION 
by European nations saw the oppression 
of hundreds of different peoples. Even 
today, imperialism is a policy high on the 
agenda of many governments and hot 
spots such as Tibet, East Timor and others 
dominate world headlines. Now the Net 
is being used by indigenous peoples to 
fight back. In this special feature, the 
Australian Net Guide examines what 
indigenous peoples are up to on the Net 
and how they're using it to further or 


even save their cultures. 


by Martin 
Hoegh-Guldberg 


mi 
wy 


Indigenous peoples have been getting the rough 
end of the pineapple for years. They've been 
kicked, beaten and forced to assimilate to the 
wishes of invading forces. It's been going on 
ever since humans got the notion that there is 
profit in imperialism. 

The legacy of cultural imperialism lives on today. 
More than 300 million indigenous people in 70 
countries around the world are currently suffering 
at the hands of invaders. Indigenous people are 
those who inhabit a land before people of different 
ethnic origin arrive from elsewhere, the latter 
becoming dominant through conquest, occupation, 
settlement or other means. 

But they are fighting back and many indigenous 
people have discovered the Net as an important 
tool to get their message heard worldwide. 

Surf the Net and you'll find sites for just about any 
indigenous peoples you care to name — from the 
Sami (or Lapps) in Scandinavia and Rusyn in 
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Indigenous peoples 

on the Internet 

You'll find a heap of sites 

scattered across the 

Internet. Most of the sites 
mentioned in this article 

have links to other relevant 

sites. A good place to start 

for Australian information is 

the Australian Indigenous 

| site. For overseas sites try 
Native Internet. You'll find 
loads of links to indigenous 
sites in Australia and all 
over the world. 

We've gathered together 
information on a number of 
specific indigenous peoples 
and we've listed them in the 
box on page fifty four. You'll 


find links to each in the 


online version of this feature 


at http://netguide.aust.com. 


Dying languages 
While it is well known that 
indigenous cultures are 
under threat due to the 
globalisation of economies 
around the world, it is very 
hard to find information on 


how much they have 
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Slovakia to the Inupiat in Arctic Alaska and the 
Mapuche in Chile and Argentina. 

There's a Free Tibet site and a site dedicated to the 
Indians of Chiapas in the south of Mexico who 


are calling for a revolution. There is even a site for 
the Bretons who live in a small corner of France 
and yet maintain their own cultural identity. 
While the Net has the potential to assist cultures 
in their struggle to survive, it also has the ability 
to open them up to further exploitation. This is 
one of the big questions facing indigenous groups 
as they grapple with how to use the new media. 


Exploitation danger 

This question was raised recently near Lismore on 
the far north coast of NSW where a dispute erupt- 
ed centring on the publishing by the Southern 
Cross University on the Net of artwork and infor- 
mation provided by the indigenous peoples of the 
region, the Bundjalung Nation. 

The Gungil Jindibah Centre, which provides sup- 


port for the Bundjalung peoples in 
the region, gave the University art 
and information to use in an inter- 
nal hard-copy magazine called 
Komunik for a feature article on 
indigenous peoples. The University 
then published the material on the 
Net without permission from the 
Bundjalung Nation. 

The Bundjalung peoples responded angrily, say- 
ing permission was not sought to publish the 
information in the public domain and that it was 
a danger to their cultures because others could 
use the material out of context and to the detri- 
ment of their peoples. 

As soon as the University discovered the misun- 
derstanding, staff removed the information from 
the Net. 

"It was only up for a little more than a day and 
we have apologised to the Bundjalung Nation for 
the misunderstanding,” said Alex Markham, 
media officer at the Southern Cross University's 
Student Representative Council. "It happened 
because of a lack of communication between 
the student putting up the Net site and those 
getting the material from the Gungil Jindibah 
Centre." 

While the damage done was minimal, tempers at 
the Gungil Jindibah Centre are still running high. 


High in the cyberspace mountains of Tibet 


The plight of Tibetans has been highlighted many times throughout the world as a classic example of 
the damage a colonial/invading force can exact on a country and its culture. The Tibetans have turned 
to the Internet as a way to help them in their struggle. 

The Free Tibet site includes a brief modern history of Tibet, starting in 1950 when Communist China 
invaded the peaceful Buddhist nation to implement a policy of Chinese resettlement in Tibet. 
This short history makes. disturbing, reading as it reveals some of the more eu facts about 
Chinese invasion, such as that more than one million Tibetans ha 


‘invaded and that Tibetans have become a minority within their own country. Ghinace has e even become 
the official language. 
The Free Tibet Houle Page points out that We are many ways to join with ate Tibetan peoples in their 


md 
ca 
oS 
= 
=! 
o 
G 
hd 
1 
ras] 
Los | 
a=) 
wo 
E 
= 
=} 
= 
1 
wn 
7p) 
3 
és 
Bs 
jal 
1 
iy) 
= 
ei 
& 
Wi 
— 
oO 
=| 
Qu, 
1 
G 
o 
= 
u 
a 
= The digital revolution is here and Digital Media World is the place to put your finger 
A, on the pulse. The event will be a celebration of the world’s fastest growing 
r= computer application areas focusing on the amazing creativity power and 
A=] affordability of the latest computer graphics and digital media technologies. i 
o we Come and experience Australia’s most inspiring exhibition of the incredible 
a creative software and hardware from the world’s leading companies. 
= 
a 
0S 
& 
re 
Bo 
1 
= 
o 
a 
cd 
E 
2 
i 
Sad 
o 
S 
im 
oO 
sland 
= 
= 
o 
G 
a) 
1 
co 
= 
os] 
wo 
E 
— 
= 
= 
1 
wn 
wi 
rm 
an 
o 
fea 
ja 
| 
=) 
= 


® Exhibition 

® The Australian Effects and Animation Festival - Screenings of the best in 
computer generated work from Australia and around the world - Seminars by 
the people who helped create movies like The Mask, Toy Story, Caspar - 
Workshops on the latest techniques. 

@ Wired World - See and explore the latest offerings for Webb authoring and 
Internet connectivity. 

@ Many new product launches from the top companies in the industry. 


©@ Graphics art display competition and workshops 1 


Digital Media World is for creative design 
professionals using or wanting to learn more about 


creativity through computer’ graphics for: 
Animation - Film & Television Production - 
Publishing - Pre-Press - Multimedia - the Internet 


Some of the companies exhibiting: 
¢ Silicon Graphicse Sun Microsystemse Avid « Autodeske Abekas« 
eSoft Images Discrete Logics Media 100°¢Cambridge Animatione ImMixe 
eLako Visione Harrys Graphicse Alias Wavefronte Visualisation« Solutionse DigitooneDPSe 
Grass Valley Hitachie Parallax Electric Image 


To register for your free ticket to Digital Media World and to receive a full preview to the show, call 
our ticket hotline: Freecall 1800 622 646 or from overseas 61 2 360 7654 Fax 02 360 7654 For futher 
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suffered, and are suffering. 


One of the few ways avail- 
able is to look at the rate at 
which languages are dying. 

A report published on the 
Net by the University of 
Bristol in the UK, says that 
half of the six thousand 
languages known today will 
become extinct in the next 
century. Two 

thousand of those remaining 
three thousand languages 
will be threatened in the 
century after that. 

This rapid decline is largely 
due to economic and 
political pressures on 
minority communities which 
remove the motivation for 
sticking to traditional 
languages. Importantly, 
these pressures are an 
unintended by-product of 
external forces which are 
outside the control of the 
participants. 

A classic example of this 
problem is seen in a small 
community of 500 people 


known as the Carib who live 
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"If material is placed in the public domain, people 
can use it as they please. This means the informa- 
tion could be used out of context to exploit rather 
than strengthen our culture," said Jolanda 
Nayutah, Lecturer in Aboriginal Studies at the 
Gungil Jindibah Centre. 

"With indigenous Australian culture, the art, the 
stories and the dancing are all one. You can't 
break it up and spread it about as has been done 
in the past. This is the problem we face with the 
Net. It could provide a great environment for peo- 
ple to take bits and pieces of our culture.” 

Ms Nayutah's anxiety and that of the Bundjalung 
Nation highlights a concern among many people 


"If material is placed in the public 
domain, people can use it as 

they please. 

This means the information 


to understand the copyright issues and discov- 


er the best way to use the new media. There is 
no doubt it will be of great use in promoting 
and perpetuating our culture," Ms Nayutah 
said. 


Coming together 
Ms Nayutah believes it is the relationships local 
indigenous groups will make with each other 
and indigenous peoples around the world that 
will be the real strength of the Net. These rela- 
tionships will allow local indigenous peoples to 
learn and gain support from each other. 
"We can use the Net to see how other indige- 
nous peoples around the world are tackling 
issues such as welfare and human 
rights. We can even ask them for 
advice on how to get support from 
governments. 
"Locally, different indigenous groups 


can communicate with each other 


could be used out of context to 


exploit rather than strengthen 


about support needs and actions 
required. This is important because his- 


our culture." 


publishing on the Net: while it's important to get 
information on the Net, how do you retain con- 
trol over the way information is used once it is in 
the public domain? 

"We recognise the importance of the Net in 


helping us and we want to use it, but we need 


tory has shown us that it is only when 
the indigenous peoples take it upon 
themselves that change occurs. We can't leave it 
up to others, such as the governments. 
"It's here that the real strength of the Net lies. 
We'll be able to build support networks that will 
help resolve many of the issues that have caused 
problems in the past. Take the Hindmarsh Island b> 


HIGH IN THE MOUNTAINS 

of Mexico's south east, the Indians of 
Chiapas are dreaming of independence 
from the Mexican Government and 
they're using the Internet to spread the 
dream. 

With their call for "Democracy! Liberty! 
Justice!", the Indigenous Revolutionary 
Clandestine Committee (IRCC), a seg- 
ment of the Zapatista Army for 
National Liberation, has created "EZLN Communiqué" on 
the Net to promote the issues. 


Dreaming of revolution 


You may remember Chiapas from the civil war that sprang 
up there in 1994 when the Mexican Government decided to 
storm the area and put an end to complaints from the more 
than one million indigenous people in the region. 

The indigenous folk of the region, which is one of the most 
fertile, productive and, ironically, poorest regions in 
Mexico, have been complaining for some time about the 
lack of fair treatment by the Mexican Government. 

The IRCC is not mucking about either. They've addressed 
an introductory memo at the site to "the peoples and gov- 
ernments of the world", which is signed by 


"Subcommandante Insurgente Mascos". 
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deep in the heart of the 
Brazilian Amazon jungle. 
Until very recently the Carib 
were monolingual, speaking 
only a language called 
Waimiri-Atroari. 

With the rapid development 
of the Amazon jungle region, 
the Carib were recently 
introduced to Portuguese, 
the national language of 
Brazil, and many of the 500 
people are now learning 
Portuguese. It is estimated 
that by the year 2000, 
Portuguese will usurp 
Waimiri-Atroari as the 
message-carrier within the 
Carib group. 

The reason for this is simple. 
Waimiri-Atroari only allows 
the Carib to communicate 
among themselves, a very 
small group. But with their 
introduction to a much larg- 
er community (namely, 
Brazil), the Carib recognise 
the benefits of learning to 
communicate with a much 
larger population — 160 mil- 


lion Brazilians. 
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incident for example. This could have been avoid- 
ed if the women involved had been able to gain 
support from other indigenous women in 
Australia," Ms Nayutah said. 

At present, the Gungil Jindibah Centre is looking at 
the huge reserves of information it stores on 
indigenous culture and is checking its accuracy. 
Once it has established how to publish the infor- 
mation and its accuracy, the centre will set up its 
own Net site and start forming ties 

with the many indigenous sites 


around the world. 


Forming virtual communities 
You can see other groups of indige- 
nous peoples forming virtual com- 
munities on the Net where they and people 
interested in their culture are communicating 
on a broad range of topics. Ideas on welfare and 
human rights are exchanged as is information 
about the peculiarities of their cultures and lan- 
guages. 

In Australia there's a growing number of sites for 
indigenous groups. The Koori Centre, which is 
based at the University of Sydney, has loads of 
information about indigenous Australians, their 
culture and links to other relevant sites. 

"We see the Koori Centre Net site promoting dis- 
cussion on the better understanding of 
Aboriginal and Torres Strait Islander (ATSI) 
knowledge and origins," said John Hobson, 
Coordinator for the Students' Academic Support 
Unit at the Centre. "The site will also encourage 


the ATSI peoples to get involved in the rapidly 
expanding international culture of indigenous 


use of information technology." 


Carrying a message to the world 

Another who believes in the far-reaching benefits 
the Net can offer is Alopi Latukefu, who manages 
the South Pacific Economic Database for the 
National Centre of Development Studies at the 
Australian National University. 


People interested in their culture are 
communicating on a broad 
range of topics. Ideas on welfare 
and human rights are exchanged. 


Mr Latukefu, who is establishing a site for the 
Pacific region, says the Net is of vital importance for 
the region. 

"A virtual community is very important for the 
region and for those who live in and outside their 
island of origin. People can log on and stay in 
touch with their culture and heritage. This is par- 
ticularly important for teaching people and for the 
second and third generations of people who immi- 
grated. 

"It's also important for the Pacific region because it 
lost importance after the Cold War finished as it 
was no longer seen as the last frontier between 
communist Asia and the rest of the world. An Net 
site for the region would attract investors and visi- 
tors, and stimulate interest in the cultures of the 
region," Mr Latukefu said. 


A quick guide to some indigenous peoples' sites: 


Aboriginal (Australian) 
Aboriginal (Australian) 
Aboriginal (Australian) 
Breton (France) 
Chiapas (Mexico) 
Cultural sites (local) 
Gaelic (UK) 

Inupiat (Arctic Alaska) 
Mapuche (Chile) 
Mohawk (America) 
Native Internet 

Rusyn (Slovakia) 

Tibet 

Timor 

United Nations 


http://www.usyd.edu.au/su/koori/kchome.html 
http://monash.edu.au/arts/monsa/monsa.html 
http://www.austlii,edu.au/car 
http://nebuleuse.enst-bretagne.fr/~lelcanne/kervavker 
http://www.peak.org/~justin/ezin 
http://www.dea.gov.au/artsites/site_top.htm 
http://sunsite.unc.edu/gaelic/gaelic.html 
http://www.lib.uconn.edu/ArticCircle/CulturalValidity/inupiat 
http://bhasha.stanford.edu/~arnold/mapuche-page.html 
http://www-vms.oit.umass.edu/~kahonwes/mohawk.html 
http://Internet.maxwell.syr.edu/nativelnternet 
http://ic.net/~ggressa/rusyn.html 
http://emma.manymedia.com/tibet 
http://192.84.15.41/Timor/TimorNet.html 
http://www.un.org 
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o many, 40-year-old Microsoft 
founder Bill Gates epitomises 
the true entrepreneurial spirit of 
the software industry. 
Some may claim luck has been a factor 
in Gates’ success, but most would be 
forced to acknowledge that it is his 
tremendous vision that has taken him to 
the pinnacle of the IT world. 
While 22-year-old Kiwi-born Australian 
resident, Steve Outtrim, may have a long 
road to travel before he can be compared 
with the likes of Gates, he oozes the sort 
of flair and drive that is probably remi- 
niscent of the original king of the com- 
puter nerds of about 20 years ago. 
Talking to Outtrim, one gets a strong 
impression that he has an understand- 
ing of the software and online commu- 
nications industries that goes way 
beyond his experience. 
When Outtrim left his programming job 
in March 1995, his main ambition was to 
sell an accounting system he had devel- 
oped while on the job. Lack of interest in 
his product, however, forced the 22- 
year-old Outtrim to then seek his for- 
tune on the Internet. 
As a result, and almost by accident, he is 
well on his way to becoming Australia’s 
brightest young multi-millionaire soft- 
ware entrepreneur. After two months of 
being an unemployment statistic, 
Outtrim decided to put up a home page 
on the World Wide Web. 
However, after perusing a range of 
unsatisfactory HTML editors, he decided 
that he would try to develop a product 
that was a little more user friendly. 
Using Visual Basic, he took only five 
days to develop the first version of an 
HTML editor, which he dubbed HotDog. 
“My nickname has always been Sausage 
and Sausage Software is my company, 
so I thought the name was particularly 
appropriate,” Outtrim explained. 
On a whim, he decided to put up a casu- 
al message on a single Internet news- 
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By Stan Beer 


group, inquiring whether there was any- 
one interested in receiving an early test 
copy of his product. 

His e-mail basket was flooded with 
requests and within three days he had 
150 people in 26 countries helping him 
to test and drive the development of the 
final product. 

After five weeks, Outtrim had more 
than 800 people from 30 countries help- 
ing to test and drive the development of 
the first release version of HotDog. 

He had to stop accepting people as new 
testers because it was becoming too dif- 
ficult to administer. 


Since the first copy of HotDog was sold, 
Sausage Software has grown from a tiny 
single-person business to a thriving 
enterprise which employs 30 full-time 
staff and hires an additional employee 
each week. 

In addition to sales through the Internet, 
Sausage Software has recently signed dis- 
tribution agreements in the US which will 
place shrink-wrap copies of Hotdog on 
the shelves of 3,500 major retail outlets. 
“When that goes through, it will double 
our income in one hit,” Outtrim said. 
Outtrim boldly forecasts that Sausage 
Software will have revenues of $5 mil- 


CG In the first month I made $36,000, which 
is more than I earned in the previous year. 9 


“The e-mail messages I received from 
people were literally begging me to send 
them a copy of HotDog,” Outtrim said. 
“Thad originally developed the software 
just to help me build Web pages more 
easily,” he added. 

However, it soon became clear that I had 
created a very saleable product in an area 
where there was enormous demand.” 
Seven months after its launch on June 
29, 1995, HotDog now sells through the 
Internet in more than 30 countries 
around the world and Outtrim’s compa- 
ny, Sausage Software, generates a week- 
ly income of more than $100,000 — 98 per 
cent from exports. 

In fact, to meet the demand of overseas 
markets, Sausage Software has been 
forced to set up its server in the US 
because of the narrow-bandwidth pipe 
linking Australia to the rest of the world. 
There are now more than 12,000 copies 
of HotDog that have been sold and are 
in use throughout the world and, 
according to Outtrim, sales orders con- 
tinue to stream in at an increasing rate of 
between 10 and 20 per cent a month. 


lion with a net profit before tax of $1.5 
million in its first year of operation. 

He also predicts that revenues will con- 
tinue to grow at a rate of at least 20 per 
cent a month throughout 1996. 

“When I first started selling HotDog I 
just wanted to make a living because I 
was out of work and needed an 
income,” he said. 

“In the very first week of operation I 
made $3000, and in the first month I 
made $36,000, which is more than I 
earned in the previous year.” 

Outtrim said his experience with 
HotDog has shown him that the Internet 
offers a fantastic opportunity for new- 
comers to business. 

“T realised that I wasn’t going to get any- 
where trying to sell custom accounting 
packages,” he said. 

“So I sat down and made a list of what 
someone with my skills, zero capital and 
zero credibility can get into that will 
bring money in quickly, as well as pro- 
vide a foundation for the future. 

“T ended up with about three pages of 
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ideas and what surprised me was that 
most of them centred around the 
Internet. 

“When I sat down and thought about the 
implications of 50 million people around 
the world all being able to communicate 
with each other, and that this thing was 
growing at 15 per cent a month, I 
thought this was where I had to be. 

“An interesting aspect of HotDog’s suc- 
cess is that the only advertising I did 
was to put a single message up on a sin- 
gle newsgroup for about two months. 
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“What's more, it was the original 800.users 
that helped me develop the final product. 
“They were coming to me with sugges- 
tions for improvements and probably 90 
per cent of those suggestions ended up 
going into the program. 

“This meant that we ended up with a 
program that was very different from 
the existing competition because it was 
almost entirely written by the end-users. 
“In addition, because we had such a 
large testing group, a lot of excitement 
about the product was being spread 
before its ultimate release. 

“Our sales grew initially very much by 
word of mouth over newsgroups and on 
the Internet this amounts to one person 
telling 50,000 people. 

“Since the Internet became popular a lot 
of people have been saying that anyone 
can start their own business from home 
and compete on an equal footing with 
Microsoft or Rupert Murdoch. 

“There hasn't been all that much evidence 
of this up until now but I am living proof 
that it is possible, and I don’t believe Iam 
especially brilliant or unique. 

“What people still don’t realise is that 
large companies like Microsoft are 
unable because of their size to act on 
ideas quickly. 

“Therefore the Internet gives little peo- 
ple like us a tremendous advantage. 

“Tt took me eight weeks to start shipping 
and sell my first copy of HotDog from 
the time I first conceived of the idea.” 
Naturally since the original version of 
HotDog was released, the product has 
undergone considerable enhancements. 
As this article goes to print, a new 
release of the product that has an inte- 
grated ftp client is due to hit the market. 
“It’s not particularly attractive but it 
does the job,” said Outtrim. 

“When you write your Web page using 
HotDog, you just click the upload button 
and it sends the page and all the related 
graphics straight to your Web server. 
“We also have a number of other related 
products that are under development as 
we speak.” 

If any further evidence is necessary to 
demonstrate that Outtrim has the right 
kind of stuff, it can be found in one of the 


growing list of anecdotes, which he glad- 
ly relates as he treads the well-worn path. 
“Last year a few mates and I decided on 
a whim to go to Comdex,” said Outtrim. 
“We hadn't booked any accommodation 
and Sausage Software didn’t have a 
stand at the show or anything like that. 
“We thought that maybe we could bum 
some floor-space at a friend’s apartment, 
so that we could have somewhere to 
crash while we attended the event. 
“Then suddenly, I hit upon an idea that 
would not only give us a place to stay but 
could also win me some major business. 
“J thought ‘why not hire a luxury mobile 
home and use it as the Sausage Software 
base at Comdex?’” 

While companies were paying $100,000 
and more for mediocre stands, for a 
mere $120 a day, Outtrim and his team 
spent the Comdex week in the chauf- 
feured air-conditioned comfort of a 31- 
foot mobile home (the biggest they 
could find) draped with a huge banner 
advertising HotDog. 

The sight of the travelling monolith 
being continually driven around the 
streets of Las Vegas was such a curiosity, 
that it made the local newspapers, 
according to Outtrim. 

“We visited the stands of major software 
retail chains, invited senior executives to 
our mobile home for a beer and offered 
to drive them to business appoint- 
ments,” said Outtrim. 

“Asa result, we signed some major retail 
distribution deals and HotDog is going to 
be on the shelves of some of the biggest 
software-retailing chains in the US. 
“While the profits we make from that 
will be far less than what we make from 
the Internet, it will greatly enhance the 
credibility of our product because in the 
US nobody thinks you're real unless you 
have a product sitting on shelves.” 

The last point, as much as any, provides 
an insight into a maturity which extends 
well beyond Outtrim’s years. 

While more than a few would be content 
to make hay while the sun shines and 
milk the Internet for its profits while 
they can, Outtrim has shown that he is 
looking at the bigger picture and intends 
to be around for a long time to come. 
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In order to continually improve our service and products 
we'd like to know what it is that YOU want out of your 
Internet Service Provider. So complete the form below and 
mail/fax it back to us and be in the running to win 30 hours 
of FREE Internet access per month for a year (valued at 
$1800) with OzEmail or one of 30 OzEmail Internet 

Access Kits! (valued at $69.95) 


If you would rather complete this survey online, go to: 
http://www.ozemail.com.au/ozemail/survey 


Do you have an account with an online service or 
Internet Service Provider? 


Lj Yes 
O No 


If yes, do you have more than one account? 


Oo No 

O Yes, | have 2 accounts. 

O Yes, | have 3 accounts. 

Oo Yes , | have more than 3 accounts. 


What were the things that made/would make you 
choose your Internet Service Provider(ISP)? 


Free software 

Free online time 
Affordable access charges 
Free Technical Support 
Bandwidth 

Advertising 

Convenience 


Local call access 


OoccAOddaoODO 


Word of mouth recommendation 


Other (please detail) 


L) 


One Years 


Internet 
iVeraess 


What would/do you mainly use the Internet for? 


J Work 
O Study 
Oo Recreation 


What part of the Internet do yo 
find most useful? 


World Wide Web 


E-mail 


Ost enjoy or 


Usenet Newsgroups 


IRC (Internet Relay Chat 


Oocod 


Gopher 


What services are most important to you? 


O Product support 

O Playing games 

O Downloading software 

O Downloading files 

oO Sending and receiving e-mail 

= Obtaining banking information 

O Accessing news and current affairs 
QO Accessing educational services 

q Communicating with others 


What services would you like to see on the 
Internet? 


O Online Banking 
O Online Shopping 
Entertainment Directories 


Sports Results 


Publishing 
Other (please detail) 


Oo 
oO 
O Introduction Services 
_] 
O 


Please continue survey overleaf 


What additional services would you like your ISP 
to provide? 


QO 24 hour support 

Oo Information Mining 

a Training 

a) Home and Office set ups 
O Other (please detail) 


Would you be willing to pay for any of these 


services? 
| Yes 
LJ No 


How many hours do you spend on the Internet 
each month? 


Oo less than an hour 

O 1-4 hours 

O 4-8 hours 

| More than eight hours 


Do you see the number of hours increasing in the 
next six months? 


| Yes 
| No 


How do you imagine that you will be accessing the 
Internet by the end of this century? 


QO Using a computer and modem 

Oo Dial-up ISDN 

oO Fibre Optic Cable 

QO Other eeeece Geto: Meneeee see torseisstiesssogushis epee sa%s 


What form of technical support do you prefer? 


O E-mail 

O Via Newsgroups 

O Phone 

Oo Fax 

oO Individual Site Consultation 


This survey must be completed by 30th April 1996 to qualify for Free Internet time. Winners will be advised by mail. 


What speed do you 
access the Internet at 


currently? 

Oo 1200bps 

| 2400bps 

a 9600bps 

O 14.4kbps 

O 28.8kbps 

O High speed ISDN connection 


What operating system do you run? 


O Windows 3.11 

Oo Windows 95 

Oo Macintosh 

| Other (please detail) 


Do you access the Internet mainly from home 
or work? 


O Mainly at home 
oO Mainly at work 


Do you have any other comments or 
suggestions you would like to make about Internet 


services? 


Phone(day):(.......... VG b.cuesenatielens eeaehe etre tenner 


Free Range Vice President and Chief Operating O 


fficer John Dimmer, listens to the company’s mascot’s stomach trouble 


PUTTING STRATEGY 
BACK IN ‘THE MIX 


In a bid to discover the 
latest challenges facing 
online developers, the 
Australian Net Guide’s 
Martin Hoegh-Guldberg 
squeezed into the bag- 
gage compartment of a 
Seattle-bound 747 to 
track down Free Range 
Media, one of America’s 
leading online services 


companies. 


t's been fairly simple until now. The 
Web has been based on funky, not- 
so-funky and downright terrible 
design. Not much thought has gone 
into how usable a Web site or design 
is, or how it fits a company’s business or 
marketing plan. 
Well, those days are coming to an end, 
according to one of America’s leading 
Internet service bureaus, Free Range 
Media. People at Free Range believe the 
game is shifting and shifting fast 
towards a more complex, business-ori- 
ented playing field. 
“Pure Web design is still lucrative but 
the industry is starting to mature. Basic 
design is getting cheaper as more peo- 
ple gain the skills to create simple Web 
sites on their own,” said Erin O’Rourke, 
Manager of Production at Free Range. 
“Service bureaus are now having to 
focus their efforts on sites that centre on 
higher levels of design and incorporate 
databases and online merchandising — 
services that are measurable and add 


value to a client’s bottom line. 
“It’s a real shift away from the days, 
and they're not that long ago, when cre- 
ating a form was revolutionary and the 
majority of work done on the Web was 
in HTML and simple small graphics,” 
O’Rourke said. 
And according to O’Rourke and her col- 
leagues inside Free Range Media, busi- 
ness is everywhere. The challenge is to 
work out how the Internet can help oth- 
ers and to work out the right strategy to 
meet their needs. 
Free Range Media was formed in March 
1994 in Seattle on the west coast of the 
USA by Andrew Fry, Michael Samsel 
and the principals of SPRY Inc. SPRY is 
wholly owned by CompuServe, one of 
the USA's largest proprietary Internet 
service providers. 
Riding the wave of growth 
In the relatively short space of time Free 
Range has existed it has grown from 
having five employees to having 65. 
These 65 people encompass a broad 
Ae°NeG March 1996 


John Dimmer sitting back after a hard day at the office 


range of skills, from graphic design and 

content development to software and 

database development, technical exper- 
tise and project management. 

The company’s success and fast growth 

is based on four main lines of business: 

@ creating engaging, entertaining and 
high-impact sites on the WWW using 
audio, video, animation and techni- 
cal expertise; 

W® providing practical applications for 
information, communication and 
commerce; 

@ developing cutting-edge tools and 
software applications that enable 
more people to use and enjoy the 
Internet; 

@ developing, maintaining ownership 
of and operating properties on the 
WWW, like Free Zone (see breakout 
box on page 64 for more details). 

The main areas in which Free Range 

Media is experiencing large growth are 

internal Web networks called IntraNets, 

multimedia offerings such as CD-ROMs 
working in conjunction with WWW 
sites, properties such as Free Zone and 

WWW sites requiring an interactive 

experience. 

“These areas are what clients are really 

interested in. It has a lot to do with the 

level of skill that is seeping into the 
community. A lot of the people we deal 
with on a regular basis know about the 

Web and are looking towards our exper- 

tise in the developing technologies,” 

O’Rourke said. 

The developing technologies in which 

Free Range is working to amass skills 
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include Webcasting, or programming 
live events, and they focus on develop- 
ing a stronger array of marketing solu- 
tions for its clients. 


The future for developers 
Concerning the future, Free Range firm- 
ly believes that it must develop strong 
3D skills to remain in the fast lane of 
Web services. O’Rourke sees the 3D 
technologies as the next generation to 
have a major impact on the Internet. 
“VRML and other virtual reality tech- 


either measure statistics, build Web sites 
or target consumers. 

“Online service providers could focus 
on helping their users create their own 
Web pages with intelligent agents. 
Other intelligent agents could help their 
customers locate and organise informa- 
tion from all types of resources,” said 
O'Rourke. “There’s a huge market just 
waiting to be satisfied.” 


Skills capture clients 

The drive to stay with the new and 
emerging technologies has enabled Free 
Range to capture an impressive list of 
clients that includes Baywatch, National 
Football League, Time-Warner 
Electronic Publishing, Zenith Data 
Systems, US Bank, Microsoft 
Corporation, Hewlett-Packard and 
Macmillan Publishing. And that’s just 
to mention a few. 

Sites like Macmillan Publishing contain 
complex databases that enable visitors 
to search large lists of books and then 
place orders based on what they find. 
While the site is not impressive in a tra- 
ditional graphic sense, it is impressive 
from a usability point of view. And that, 
says O’Rourke, is what it is all about. 
“Web design must centre on making a 


G 3D interfaces will spread to information. 
That is something that will 
really take off in another year. y) 


nologies are beginning to play a larger 
role and this will continue for the next 
couple of years. This has started with 
the demand for exciting and fast games, 
and 3D interfaces will spread to infor- 
mation. That is something that will real- 
ly take off in another year. 

“This 3D explosion will occur when 
there is better and faster navigation and 
3D rendering on the Web reaches a 
more advanced stage. At the moment 
there are too many limitations,” 
O’Rourke said. 

For the online developer there is a 
whole range of areas opening up associ- 
ated with the Internet. A lot of these 
areas focus on software and the devel- 
opment of tools that will help people 


site usable. That can mean anything 
from building a database that visitors 
use to purchase goods to creating a 
graphical experience that entertains,” 
said O’ Rourke. 


But back to strategy 

There are many ways to use the Net. 
Free Range specialises in understanding 
the needs of its clients, which means a 
company might not necessarily need to 
spend huge amounts of money on con- 
structing a Web site. They might need 
instead to investigate what is available 
on the Net and then leverage from exist- 
ing sites. 

Free Range’s Vice President and Chief 
Operating Officer, John Dimmer, says: 
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“While it is more lucrative for us to rec- 
ommend our clients build large Web 
sites, that might not necessarily meet the 
clients’ needs and with all the measure- 
ment products on the market, they soon 
discover they have been led up the gar- 
den path. It is better for all concerned if 
we recommend a strategy that works.” 

Dimmer uses the example of a hiking 
boot company Free Range recently met 
with to illustrate the importance of work- 


Manager of productions Erin O’Rourke just loves theWeb 
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ing out the right strategy for 
the Net before you charge 
headlong into huge projects 
that bring huge costs. 

“I met with an executive of a 
hiking boot company and he 
was saying that his company 
had to get involved with the 
Internet because his competi- 
tors were using it to market 
their products. 

“We looked at their needs and 
quickly decided that no mat- 
ter how exciting we made an 
Internet site it was still going 
to be a site totally focused on 
hiking boots and it would be 
hard to get people excited 
enough to visit the site 


regularly. 
“We worked out a strategy to make better 


and far more effective use of the Internet. 


It centres on them placing ads or notices 
at sites relevant to their products, like 
national parks and outdoor and adven- 
ture forums,” said Dimmer. 

To change or not 

This brings up the question of change on 
Internet sites. There is a lot of talk about 
the importance of ensuring that a site 


A zone just for kids 


changes regularly to keep visitors inter- 
ested and coming back on a regular basis. 
Dimmer says that to change regularly or 
not is a strategic decision that should be 
based on the information presented at the 
site. “I was looking at the European ski 
map site and that is a classic example of 
something that should not change often. 
It’s useful as it is.” 

With its push towards providing strate- 
gies that meet the individual needs of 
companies and people using the Web, 
Free Range is finding that many of the 
people it is dealing with have far greater 
knowledge about the Internet than they 
did just six months ago. 

O’Rourke commented, “Even though the 
word ‘Internet’ is no longer greeted with 
a blank look, there is still a fair amount of 
educating to do among our clients and 
the market. And the technology changes 
so fast that we find we have to help our 
clients keep abreast of the changes.” 
While the market matures and gains 
more knowledge about the Net, Free 
Range Media sees no end to its growth 
and quietly predicts growth will continue 
well into the next century based on qual- 
ity service, state-of-the-art technology 
and innovative Net solutions. 


ith Free Range’s strong belief that 

the Internet is one of the best edu- 

cation tools around, the company 
has established Free Zone, which is an elec- 
tronic community for kids. 
The site is very cool because it nurtures intel- 
lectual curiosity and growth by encouraging kids 
to explore a vast array of stories, games, puz- 
zles, fun facts, and on- and offline projects. 
Currently there are about 1,000 subscribers 
to Free Zone and Free Range is receiving 
approximately 150,000 hits per week 
(23,000 per day). The company hopes that, 
considering the kids’ community is still rela- 
tively new, loads more people will sign up. 
Free Zone has bulletin boards where kids can 
post messages about sport, hobbies and sib- 
lings; they can select an e-pal from abroad 
and can build their own home page using 
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graphics, sounds, and links to other sites. 
Free Zone also has interactive games, 
comics, and learning projects. Its Flash maga- 
zine is full of current articles and fun stories 
on sport, news, entertainment and the arts. 
“It is the first electronic community on the 
Internet that is 100 per cent dedicated to 
young, people between the ages of eight and 
14,” said John Dimmer, Free Range Media’s 
Vice President and Chief Operating Officer. 
Free Zone has a couple of different aspects 
that distinguish it from the traditional Web 
site. First of all while most normal Web sites 
are open to all comers, Free Zone is a propri- 
etary environment, only open to those who 
register as members. 

Free Range has also endeavoured to take the 
worry out of kids’ accessing the Internet by 
working, with CompuServe to create a browser 


that doesn’t allow kids to get into all the 
grimy, dustfilled corners of the Internet. It 
also lands kids in Free Zone first as soon as 
they:load the browser. 

“Free Zone’s safety features help us greatly in 
promoting the environment. Parents have 
heard all the stories and read the newspapers 
about pornography and violence on the 
Internet,” said Dimmer. 

Free Range is currently marketing Free Zone 
aggressively with the community featured at a 
computer exhibit at the Epcott Center near 
Disney World in Florida.They also have a 
“Junior Reporter” program where kids can 
write articles for the Internet. 

They're hoping to have more opportunities of 
this kind where children who wouldn't ordinari- 
ly have an opportunity to be online can do so 
through Free Zone. 
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Getting a job online 


rin O’Rourke, Free Range’s 
EF Manager of Production, tells how 
she got involved with the online 
world and the types of skills you'll 
need if you want to work with Internet 
services companies. 
Ironically Erin O’Rourke got involved 
with the Internet while working at 
Microsoft, one of the latest entrants in 
the Internet race. 
“I was just reading newsgroups until a 
friend told me about the World Wide 
Web. I suddenly discovered there were 
really exciting places to visit on the Web 
and I was hooked,” said O’Rourke. 
It was then that a co-worker, Dean 
Ericksen, left Microsoft to become the 
first employee at Free Range Media. He 
then invited O’Rourke to come down 
and check out the place after a couple of 
months. The company appealed to her 


Since the early days when O’Rourke 
joined Free Range the company has come 
a long way and Free Range now has pro- 
ject teams with specific tasks assigned to 
each member. 

“When I was hired as a project manager I 
had about five different hats to wear. This 
transitioned into a senior position man- 
aging the project managers and has most 
recently turned into a Manager of 
Production position. 

“I work with project managers, WWW 
site builders, graphic deigners and mullti- 
media teams. There are approximately 26 
people in the project or services group 
and the company employs about 65 peo- 
ple in total. 

“I was much more closely involved with 
the actual project work — the building 
and design of WWW sites — when I start- 
ed. Now I’m more involved with the 


G Anyone can make a Web page. We can 


create an interactive experience 


straightaway and O’Rourke was sold. 
“Tt was close by to about five different 
coffee shops and I was the seventh 
employee. At that time Free Range 
concentrated on graphics, HTML, 
development (a form was revolutionary 
at that time), and project management for 
each project we worked on,” O’Rourke 
said. 

O’Rourke has a degree in Spanish with 
an emphasis on designing foreign lan- 
guage educational software. This led her 
to Microsoft where she worked in User 
Education creating technical manuals, 
Help files, production tools and training 
programs. 

When looking across the entire organisa- 
tion, the other employees at Free Range 
have degrees in Library Science, 
Journalism, Advertising and Marketing. 
“TI think what is most important is the 
ability to learn quickly and apply that 
knowledge. It never ceases to amaze me 
how fast the technology advances and 
the amount of information that a person 
has to consume in order to stay on top of 
it. It is a deluge of information,” 
O’Rourke said. 


business of Free Range and Web strate- 
gies, which are becoming very important 
to our business,” O’Rourke said. 
O’Rourke sees Free Range moving 
towards full solutions for its clients. By 
that she means the company will provide 
more than just HTML conversion. She 
commented: “Anyone can make a Web 
page. We can create an interactive experi- 
ence”. 

“We provide a media vision, consulting, 
design, marketing, configurable statis- 
tics, shopping environments, and prod- 
ucts such as Hypercork, Quizmaster and 
chat. We have a multimedia group work- 
ing on new technology such as VRML, 
Java and Shockwave, and we make a 
point of staying on the cutting edge of 
new technology”, she said. 

O’Rourke thinks the industry is booming 
and now is a great time to get involved. 
The Web can be a very useful tool in 
almost any business venture as well as 
the basis for new businesses. It’s a great 
way for non-profit organisations to share 
information, organise, and gather infor- 
mation and resources without spending 
a lot of money, she said. 


y] 


Some of the 


Internet’s best! 

Free Range has been in the 
Internet game for two years and 
has designed an impressive list of 
sites. Have a look at the following 
sites for a taste of Free Range’s 
skills. 


Baywatch 

http: //baywatch.compuserve.com 
Caterpillar 
http://www.caterpillar.com 
CompuServe 
http://hunt.compuserve.com 

H & R Block 
http://www.handrblock.com 
Hewlett-Packard 
http://www.hp.com/go/internet 


National Football League 
http://www.nflhome.com 


Macmillan Publishing USA 
http://www.mcp.com 


Microsoft Corporation 
http://www.microsoft.com/backoffice 


Pennzoil 
http://www.pennzoil.com 


Prentice Hall Direct 
http://www.phdirect.com/phdirect 


http://www.microsoft.com/windows 


Resort Condominiums International 
http://www.rci.com 

Scattergood 
http://www.scattergood.com 

Seattle Community Colleges 
http://Scc.cc.wa.us 


Time-Warner Electronic Publishing 
http://www. pathfinder.com/twep/Kitchen 


US Bank 
http://www.usbanksl.com 


Westin Hotels and Resorts 
http://www.westin.com 


Zenith Data Systems 
http://www.zds.com 
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March 1994 in Seattle on the west 

coast of the USA by Andrew Fry, 
Michael Samsel and the principals of 
SPRY Inc., the company responsible for 
the browser Mosaic and owned by 
CompuServe. 
Free Range Media was a first in offering 
World Wide Web design, development 
and consulting services to clients inter- 


= Range Media was formed in 


ested in presenting corporate or prod- 
uct information on the WWW. 

Within a few months of moving to com- 
pany headquarters in Seattle’s historic 
Pioneer Square, FRM began hiring pro- 
ject managers, programmers, graphic 
designers, multimedia artists and tech- 
nical experts to accommodate the grow- 
ing number of clients seeking state-of- 
the-art sites on the Web. 


GI 


cyberloom 


Sydney 
NSW Central Coast 


(02) 212 4263 
www.loom.net.au 
info@loom.net.au 


“Uncompromised 
performance at 
an affordable 
price” 
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A short 
history: Free 
Range Media 


In December 1995, CompuServe 
re-focused its whole Internet strategy 
and Free Range Media was given the 
opportunity to raise its equity share to a 
majority position. Free Range 
purchased the shares sold by 
CompuServe, and subsequently placed 
them with a select group of private 
investors, which included many of Free 
Range’s own employees. 
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Microsoft is still rushing to produce its multimedia Web 
oublishing tool, Blackbird, as Sun’s Java stakes its claim 
as the interactive, bells-and-whistles publishing tool of the 
future. Recently we threw Australian Net Guide’s Martin 
Hoegh-Guldberg onto a cheap economy seat on a US-bound 
olane. A little over 14 red-eye hours later he arrived at 
Sun’s HQ to find out what all the fuss is about. 


f you were to put money on the next 
computer programming language to 
make it big on the Internet, there’d be 
little doubt about which one you'd 
choose. It’d be Java, a new language 
developed by Sun Microsystems that is 
beginning to bring Web pages alive with 
animation, audio and real-time interac- 
tivity. 
The programming language generated 
so much interest among developers and 
Web enthusiasts that it almost overshad- 
owed the recent launch in the US by 
Sun of a range of workstations and 
servers. 
More than 2000 people gathered under a 
Big Top for the ultra-launch at the com- 
pany’s Menlo Park Campus in 
California and nearly everyone buzzing 
around the tent was talking Java. 
Backing up this enthusiasm is a range of 


software developers who are jumping 
into the Java fray to either license the 


technology to develop new, interactive 
products or to support the language 
within their current products. 
Companies like Netscape, Borland and 
Macromedia are some of the bigger 
names amongst them. 

To give you an idea of how fast the Java 
business is growing for Sun 
Microsystems, the company recently 
had 21 new job positions advertised on 


its Web site. The jobs were all for its 
rapidly swelling Java division and 
included positions for engineers, admin- 
istration staff, marketing people and 
business folk with planning experience. 
What is getting everybody sweaty with 
excitement is that Java has the potential 
to quite literally bring a computer to life. 
Programs written in Java can leap from 
one computer to another and undertake 
useful tasks ranging from carrying out 
automatic diagnostics and repair to 
automatically delivering materials, with- 
out the user having to get involved. 

Java also enables Web developers and 
designers to create fun, animated and 
interactive Web sites relatively easily. 


Java in Sun-speak is a “simple, object- 
oriented, distributed, interpreted, 
robust, secure, architecture-neutral, 
portable, high-performance, multi- 
threaded and dynamic language”. 
What that means in English is it’s a pro- 
gramming language that shares some 
similarities with C++ and Objective C 
but is not based on either. It was 
designed from the ground up to solve a 
number of problems inherent in modern 
programming languages like C++ when 
it comes to programming in the online 
world. 


Because it’s a programming language it 
still requires skill and understanding in 
the art of constructing computer pro- 
grams and writing code particularly 
when compared to today’s HTML. 
However, its features will outweigh any 
disadvantages those requirements might 
bring. 

Most notable of its unique attributes is 
Java's security. The language has been 
designed for the public network and a 
lot of the Java development team’s 
emphasis has been placed on security. 


Java dishes up a storm 

What is helping Java’s popularity enor- 
mously is the marketing strategy adopt- 
ed by Sun. The company has placed the 
language, even the source code, in the 
public domain and said “go for it!” to 
anyone and everyone who’s interested. 
All you need is an Internet link and Java 
is yours. 

There are also tutorials and histories of 
the product dotting the Web, plus links 
to sites where people have put the lan- 
guage to good use. 

Sun believes that to make Java a success 
it must generate broad product interest 
and acceptance, and have the language 
being used on every platform in the 
market. The company is then licensing 
the language to third parties and work- 
ing with them to build development 
tools and object libraries. In other words, 
the specifications of Java are open and 
the implementation is licensed. 

Sun has designed a Web browser based 
on Java and many people are putting 
together small applications known as 
Applets to run specific tasks. To date 
most Applets are being designed to ani- 
mate Web sites and you can pick them 
up from the Web as you like. 

A simple example of the Java applet is a 
text heading that jiggles up and down 
when you open a Web site. A more com- 
plex example is where a spreadsheet of 
stock market figures is updated in real 
time. The applets that can be written 
using Java are endless. 

Examples of Java in action at the Menlo 
Campus launch showed Web sites that 
were 3D, where the user walked around 
a world in which they were an actual 3D 
character. In the demo users could chat 
one-on-one with the other characters, 
watch video and listen to audio. 


What else is out there 

Java is by no means the only program- 
ming language on the market that can 
animate and bring Web sites alive. There 
are others such as Macromedia’s Lingo, 
Kaleida Labs’ ScriptX and Microsoft's 
up-coming Blackbird. 

While these languages can animate Web 
sites, they fall down in one of the most 
crucial areas — they are not cross-plat- 
form compatible. This is where Java 
steps into the limelight and rides off into 
the sunset. Java doesn’t care where it 
goes or where it comes from. As long as 
it ends up ona site that has a Java run- 
time system, it’s happy. (The runtime 
system is easily downloaded from the 
Web). 

There is no porting or installation 
required by the user. Java comes to your 
machine when its presence is requested. 
So you get an application, not just infor- 
mation or data across the network when 
you initiate a task. And because Java 
programs are small, they travel fast. 
This works on Sun’s theory that a net- 
work operating system should be 
“dumb”, that is, only used to retrieve 
tools from across networks when the 
user requests them. Those tools would 
be network “smart” and could reside 
anywhere on the public system. The tool 
would then come to the client PC and 
run locally. 

This theory proposes a dramatic change 
to the way computers operate today. It 
means the network will become the dis- 
tributor of software applications and the 
client will request only what the user 
needs to complete any particular task. It 
will free up desktop systems, making 
them faster and more reliable. 

There will be no need for heavy applica- 
tions that populate desktops today and 
of which most users know only 10 per 
cent of the features. With a Java pro- 
gram, application or tool, all you get is 
what you want to use. Or at least that’s 
the theory from Sun. 


Where Java came from 

Java is the brainchild of James Gosling 
who wrote the first version of the lan- 
guage as part of a small team at Sun 
experimenting with consumer electron- 
ics back in 1991. The team was stepping 
away from high-end complex program- 
ming to investigate the opportunities in 


creating a small, compact and highly 
portable programming environment. 
They soon discovered there was a big 
difference working in the consumer 
market compared to working in high- 
end UNIX computing. For one thing, 
consumers don’t care what CPU is used 
in their products. They are only interest- 
ed in the reliability, cost and simplicity 
of a product. 

To meet these demands, the team began 
working with C++ but soon decided to 
start from the ground up and create a 
new language that would be simple and 
open, and would work well in the 
online world. 

The first version of Java was conceived 
under the name “Oak”, which was 
changed to Java after trademark issues 
were investigated. Oak then went 
through numerous versions, such as *7, 
when it was applied within a handheld 
remote control, before finally ending as 
Java. 

For his efforts, Gosling is being called 
“greatest programmer on earth” —a lofty 
title for someone who is no doubt won- 
dering what all the fuss is about. As far 
as he is concerned it’s the way programs 
should have been from the beginning — 
small, simple, portable and secure. Ml 


JAVA SITES 


Sun Microsystems 
http://www.sun.com 


Java http://java.sun.com 


Netscape 
http://home.netscape.com/comprod/p 
roducts /navigator/version_2.0/java_ap 
plets /index.html 


Borland 
http://www.borland.com/Product/java 
/java.html 


Macromedia 
http://www.macromedia.com 


Java sites http://www.gamelan.com 


Java Applets 
http://java.sun.com/applets/alpha/in 
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Finding your way 
around the Net 


elcome to the Australian Net Guide 
Navigation section. Here you'll find tutorials 
to help you make the most of your Internet 
software, tutorials on how to get the most out of the 
Internet and also our guides to sites on the Net. These 
provide a whole series of useful links gathered together 
into categories of interest. 
This month we introduce you to the world of Internet 
Relay Chat (IRC), the CBN Radio of the Internet. 
Tired of the Web’s slow performance? Then get the 
most out of Netscape Navigator with our tutorial. 
We also show you how to use Navigator to read 
Newsgroups. 
If you want to travel, what about doing a little pre-plan- 
ning online? You can find out where to go, what to see, 
and even book accommodation using our tutorial. 
We also show you how to listen to live radio over the 
Internet. 
The Net is offering more and more services every day, 
and we’re here to help you make the most of them. 
For business people, we have collected the very best 
list of sites that can show you how to use the Internet 
for advertising and marketing. If you’re feeling energetic 
then try out our guide to sporting sites. Our list of the 
best gay sites locally and around the world shows that 
the gay scene isn’t all in Oxford St, Sydney. 


We have given each site a speed rating which is worked 


out by the person compiling the guide. 

The Internet is like the street system. Sometimes it’s 

jammed with traffic, while at other times the traffic 

flows easily and you can breeze through. Our ratings 

help you avoid the slower sites when things are busy. 

Here are the ratings and what they mean: 

1 A snail — avoid unless you have a fast link and the 
Net is flowing 

2 A slow site — avoid when the Net is congested 

3 Neither slow nor fast - these sites will take time when 
the Net is congested 

4 A fast site — these sites are mostly easy to access 

5 A very fast site — these are built for soeed and are 
easy to access at any time of the day. 

These ratings are done from Australia, so a site that 

may be fast in its own region can be slow here. 

While we have checked and re-checked the URLs listed, 

we cannot guarantee that they will all be accurate. Sites 

close down or move and this can happen between the 

time we list the sites and the time you buy the maga- 

zine. If you do find that a URL has died or changed, 

please drop us an e-mail so we can update our listings. 

If you've visited a site recently on the Net that fits into 

one of the Net Guides but isn’t already listed, why not 

e-mail us with the URL and a few words on what you 

think? We'll credit those who send us sites. Enjoy! 

E-mail: Neted@netguide.aust.com. 
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IRC or Internet Relay Chat is 
one of the fastest growing and 
most exciting areas online. 


Here is how to join in. 


This tutorial is split into two 
sections. The first is for begin- 
hers and gives a complete 
overview of what an IRC is, 
what software you need and 
how to begin in a chat. The 
second part is for all IRC users, 
both beginners and advanced, 
and has some great IRC 


channels for you to try out. 
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IRC stands for Internet Relay Chat 
which doesn’t mean a helluva lot to 
anyone who is new to the concept. Put 
simply, an IRC is a conversation in 
cyberspace, a chat between any number 
of people from anywhere and about 
anything at all, using the Internet and 
some software instead of the phone 
(and the ensuing long-distance bills). 
The.other major difference is that the 
‘talking’ is done via a keyboard (which 
presents its own special set of problems, 
that we'll look at a bit later on). 

IRC can be used for work purposes 
such as conducting conferences but by 
far the best reason to jump into an IRC 
is just the joy of communicating. IRCs 
have a knack of introducing complete 
strangers, so you can make contacts, 
friendships and even pursue relation- 


ships. It’s a good option for rainy 
Sundays, can be quite addictive and can 
have you pouring your heart out toa 
complete stranger and finding the 
answers to those questions you were 
always too embarrassed to ask! 


Before you begin you'll need to get your 
hands on some specialised IRC soft- 
ware. This software allows you to see 
what's happening inside a chat channel 
more clearly and has lots of great fea- 
tures like menus and toolbars to make 
life less confusing. Although it is possi- 
ble to access and take part in IRC via a 
terminal emulation, which is what 
you'd be doing if you were using some- 
thing like Hyper Terminal (the standard 
Windows communications software) 
you would be missing out on a lot of 
the comfort and ease that comes with 


some of the great IRC software out 
there. 

Before you download any of this soft- 
ware make sure you look at the instruc- 
tions so you'll be clear on how to set it 
up and any problems you may face. 

If you’re running a Macintosh your best 
bet is Homer IRC which is the easiest 
and most popular software for the job. 
Other IRC client software for Mac users 
can be found at the Mac Software 
Catalogue. 

If you're running a Windows system 
Netscape Chat is the easiest option to 
set up — and if you're familiar with the 
browser you may feel more comfortable 
with it. Alternatively there’s WS-IRC 
which is a little more complicated but is 
the favourite of more experienced IRC- 
goers. 

If you’re running Windows 95 on your 
PC then mIRC is the software for you. It 
doesn’t have quite as many features as 
WS-IRC but it runs natively under 
Windows 95 and is quite easy to use. 
There is also a version for Windows 3.1. 
Make sure you get a copy of the FAQ 
file that comes with it. 

For this article we'll use mIRC to show 
you how to set up and the way the IRC 
looks when you're actually chatting. 
Although mIRC may not be the soft- 
ware you opt for, it should still give you 
a good basis for the software you are 
using. 

A note about zip files 

Most sizeable files you'll access from the 
Internet will be compressed so you 
don’t grow old waiting for them to 
download to your computer. In the case 
of mIRC version 3.92, the program has 
been compressed using a zip utility. 
You'll have to extract the file using the 
same or similar software such as pkun- 
zip. 

If you don’t know how to do this we 
recommend you download pkunzip and 
have a look at the instructions. The 
investment of your time in this exercise 
now may save you a lot of time in the 
future. 

Establishing a PPP connection 

You must negotiate a PPP (Point to 
Point Protocol) connection between 
your modem and your Internet service 
provider before the IRC software can do 
its thing. Mac users will be able to find 
communications software at the Mac 
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Software Catalogue. 

For Windows users it means using 
something like Trumpet Winsock or if 
you are using Windows 95 connecting 
to your Internet service provider will be 
sorted out via dial-up networking. 

If you have been using Netscape 
Navigator or Internet Explorer you will 
have already sorted out this issue and 
all you have to do is dial in and make 
the PPP connection before you run the 
IRC client software. 

Setting up 

IRC works on the same principle as a 
client-server network. The software you 
set up on your computer is the client 
and the server you connect to is part of 
a network of servers all over the world. 
Run mIRC, pull down the ‘file’ menu 
and choose set up, and you should have 
a box open up with a list of servers that 
will get you connected to IRC and some 
blank spaces for you to fill in your 
details. 

Filling out your details 

When filling out your details, bear in 
mind that although no one can make 
you give correct information, the IRC 
etiquette is to provide at least your real 
e-mail address. This becomes available 
to the other people on the IRC channel if 
they wish to look it wp. So remember, if 
you are going to speak your mind, you 
are not in total anonymity and people 
may wish to reply to your postings per- 
sonally, to your e-mail address. Where 
the software prompts you to enter your 
real name you may choose to enter only 
a given name or the name of your busi- 
ness — many users feel more comfortable 
knowing their full name is not freely 
available. 

What’s in a name? 

The next step is to choose a nickname 
for your visit to IRC. What you choose 
here will be what everyone sees in the 
conversation. However, in case someone 
else is using your nickname at that time 
you should provide an alternative. If 
you don’t and your nickname is being 
used you'll be asked for another when 
you connect to the server. 

Choosing a server 

Before you can connect you need to 
select a server. You'll probably see a list 
of servers worldwide in the set-up box. 
It is usually best to choose one that is 
geographically close to you. 


TOP IRCS TO VISIT 

IRC channels are constantly being cre- 
ated and deserted, so there's no real 
concept of permanency and there’s no 
reliable way of comprehensively listing 
them all. There are however some chan- 
nels that are kept open around the clock 
and some that pop up regularly, some 
that are around for general friendly 
chatting and some that are there for 
special interests. Here is a selection of 
good value IRC channels that the 
Australian Net Guide has visited on the 
Undernet! 

#ozchat 

#pillowtalk an extension of Doctor 
Feelgood’s radio program 

#Australia 

#x-files (beware, most of the users here 
are from the US and therefore a series 
or two ahead of Australian x-philes) 
#triplej 

No matter which IRC network you visit 
you'll more than likely find channels 
called “#newusers”, “#newbies” or 
“#irchelp” where you can be sure to get 
help if you are in strife. 


HOMER IRC 
http: /Awww.amug.org/~kylem/IRC. htm! 


MAC SOFTWARE CATALOGUE 
http://pubweb.nexor.co.uk/public/mac/archive/ 
welcome.html 


NETSCAPE CHAT 
http:/Awww. netscape.com/comprod/chat.html 


WS-IRC 
http:/Awww.singnet.com.sg/public/irc 


mIRC 
http://www. gil.com.au/~strike 


PKUNZIP 
http://www. nettime.se/nettime/fm/pkunzip.html 


MAC SOFTWARE CATALOGUE 
http://pubweb.nexor.co.uk/public/mac/archive/ 
welcome.html 


TRUMPET WINSOCK 
http://www.trumpet.com.au/wsk/winsock.htm 
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Servers List: 


Add Server 


Edit 
DALnet: datashopper.dal.net (Denmark = 
DALnet: xgw.dal.net [Finland] Delete 
DALnet: liberator.dal.net (UK) 


Efnet: Imperial College (UK] 
Efnet: INSA de Lyon (France) 


Connect! | 
Efnet: M.1.T. (USA) =I 


Local Info| 

Real Name: [Nicole 
E-Mail: |eted@netguide.aust.com 
Nick Name: |Nikki Cancel | 
Alternate: [Nikki] Help | 


mIRC Add Server 


Description: [University of Wollongong 
IRC Server: [gorgon.cs.uow.edu.aul 


Port: [ee67 


Passwords are ONLY needed 
by special types of users. 


Password: | 


EFNET 


ftp://cs-ftp.bu.edu/irc/support 
KIDLINK 
http://www. kidlink.org 


UNDERNET 
http://servers.undernet.org/server-list.html 


SERVERS AND ADDRESSES 
http://uptown. turnpike.net/i/arry14/irc.html 
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The name of the server includes the 
name of the network they are connected 
to. (If up until this point you thought 
this IRC thing was all happening in 
roughly the same place you'll now start 
to get the real picture). There are many 
different networks that you can choose 
for IRC. Generally speaking, the Efnet is 
the mother of them all, but, just as a 
very busy bridge has many traffic jams 
and piles of drivers so it can become 
frustrating to start off with. There are 
some networks that are devoted to cer- 
tain kinds of users, including kids. 
KidLink is an IRC network 
set up especially for youth 
between the ages of 10 and 
15, and users are required to 
register. Undernet is gener- 
ally considered to be the 
friendly, popular alternative 
to Efnet. 

You will need to enter the 
address of the server you 
want when you are setting 
up your IRC client. Using 
the example of connecting 
to the Undernet via the University of 
Wollongong, the server address will be 
“gorgon.cs.uow.edu.au”. 

For a comprehensive list, Servers and 
Addresses is a great page of info that 
will help you choose. If, when filling in 
the server details, you have to supply a 
port address, use 6667 which is the most 
common. 


Make the connection 

After selecting the server and filling in 
your details it’s time to connect. You 
need to connect to your Internet service 
provider (using Trumpet Winsock, dial- 
up networking or similar) and then 
choose connect (from the file pull-down 
menu or the set-up box). mIRC requires 
you to use a PPP (point to point proto- 
col) connection to your Internet service 
provider. 

If you find you can’t connect to the serv- 
er, check the address you supplied in the 
set-up box or use another server. When 
you have connected you'll see a screen 
full of info from the server, usually with 
the rules and regulations welcoming 
you to the network. It might also tell 
you to supply another nickname if the 
one you have chosen is already in use. 


Although you are connected at this 
point you are still not able to chat to 
anyone. It’s rather like being in the hall- 
way and having to work out what room 
you want to go into. The rooms in this 
case are channels and you'll need to 
know a few commands before you can 
see them, let alone move between them. 
Luckily the commands are really simple 
and if you’ve made it this far, you'll be 
chatting in no time. 

To participate in an IRC you'll need to 
master a few simple commands so you 
can locate a channel you want, enter and 
leave the channel, send private mes- 
sages, change your nickname and quit 
the whole scene. 

To see a list of the basic commands that 
will help you get started, see the box on 
page 78. 

(To issue a command you must use a 
“7” and then type the command.) 


Choosing a channel 

The key to finding somewhere you'll fit 
in is to discriminate between the names 
of the channels. Most of the channels are 
named quite aptly so, if you are a femi- 
nist, for example, don’t go to a channel 
with its topic advertised as ‘sexy women 
wanted’ unless you feel like being 
offended, and if you hate science fiction 
avoid the Star Trek discussions — after 
all, free speech on the Internet covers a 
multitude. 

If you are feeling really daunted about 
starting off in a chat session look for a 
channel that has a description along the 
lines of ‘New Users Welcome’. You'll be 
able to get the hang of it there and you'll 
probably meet others who are learning 
all about it too. If you are happy to jump 
into the deep end you'll still find people 
who are happy to answer the occasional 
question. However, bear in mind that 
they have probably answered your 
question many times before, and if you 
persist in ignoring the topic of discus- 
sion and continuing with the Q and A 
you may be politely asked to look else- 
where for help. 

The general rule is to send short-ish 
messages and keep with the flow. If you 
want to talk to someone specifically you 
can invite them to another channel or 
query them. Remember channel opera- 
tors have the ability to kick users off 
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their channel, so if you are abusive and 
your behaviour is not to their liking you 
may find yourself looking for some- 
where else to talk. Use the “ /list” com- 
mand to view the channels and vent 
your spleen somewhere where people 
will want to listen, or create your own 
channel (just type “/join” and the name 
of the new channel). 

However, as a new user, remember it 
pays to be polite. In general, most of the 
channels are pretty flexible and don’t 
mind a bit of fun. It only takes a few 
minutes of talking before you get the 
gist and tone of the conversation. 


How private is IRC? Well, in short, not 
very. Although operators can set the 
mode of their channel to private and 
invitation only, the information being 
typed in from all parties still has to go 
through the server — in this respect it is 
not a secure way of handling sensitive 
information. You can use a Direct Client 
to Client (DCC) command to exchange 
information with other IRC users, which 
allows you to bypass the server, but the 


data you'll be sending and receiving 
will still not be encrypted. In short, if 
you're planning a military coup, don’t 
make your plans via an IRC! 

DCC is a great way of chatting directly 
with another user you met in an IRC 
channel. It means you get a quicker 
response during the conversation and it 


allows you to transfer other files as well. 


You can type in the command “ /dcc 
chat nickname” to invite another user to 
the chat session, or “ /dcc send nick- 
name filename” to send them some- 
thing, but your client software will most 
probably have a button that will allow 
you to select these commands and 
choose what you want to send. Sending 
a small picture file is a nice way of sur- 
prising a new-found friend. 


Bot is short for robot, a computer that 
runs IRC software just like anyone else 
would. In the same way that it can be 
hard to tell if the person you are talking 
to is being sincere or sarcastic it can be 
hard to tell the difference between a 
genuinely spontaneous response and a 


If you are after an enormous listing of 
IRCs, the page “all the IRCs in the 
World” is for you! 

It contains an index of all the IRC net- 
works around, from the most used to 
some of the more specialised net- 
works. 

From here you can find all the servers 
that you can log into to join these net- 
works, some background info, as well 
as their IP (Internet protocol) address- 
es which you'll need to connect to 


them. 


http://uptown.turnpike.net/L/larry14/irc.html 
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THE SMILEY REVOLUTION 

If the smiley stamp companies have 
one thing to thank IRC users for it's 
the revival of the good ol’ smiley. 
However smiley art is getting sophis- 
ticated and we now have smileys that 
poke their tongues out, as well as 
other bits of keyboard character art 
such as glasses of champagne and 
even roses! If you really want to see 
some creativity just check out the 
results of the “Best New Smiley” con- 
test at the Webclub Internet Seminar 
Abbreviation page. 


smiling -) 

small smiley :) 

laughing -D 

winking -) 

frowning :-( 

undecided w"\ 

tongue-tied -& 

smiley with moustache :-{) 
angel 0:-) 

poking your tongue out H 1) 
wearing a party hat ¥*<:-) 
glass of champagne __)—l 
long stemmed rose @>—>—— 


AFN’S HOME PAGE 
http:/Avww.afn. org/~afnirc 


IRC WEB PAGE 
http:/Avww.escape.com/~ward/ircstuff. html 


PHUNISTLE’S mIRC HOME PAGE 
http:/Avww. dfw.net/~phunistl/mirc 


INTERNET PHONE 
http://www. vocaltec.com 


WORLDS CHAT 
http://www. wchat/index. html 


WEBCLUB INTERNET SEMINAR 
ABBREVIATION PAGE 
http://webclub.com/abbr.html 
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pre-programmed one. Some bots are just 
programmed with specific responses to 
questions or key words, others control 
things for the real user when they are 
absent from the channel, so while the 
operator of a channel may go away, the 
bot steps in to keep it open, make their 
friends operators and ban other people. 
In most cases the bots are just fun or a 
prank; in others they can be a research 
experiment. 

Bots are not allowed to be run from any 
server in Australia and anyone who dis- 
regards their server warnings on the 
subject can be banned from using the 
service. After you are addicted to IRC 
this is a hefty penalty. 

If you want to find out more about bots 
try AFN’s home page where you'll get 
some great info on the different sorts of 
bots around and you can even register 
your own bot and find out where you 
can use one. Also try The IRC Web page 
where you can access IRC bots, clients 
and scripts (smaller programs that per- 
form set tasks during IRC); there’s also a 
‘how to’ page for those learning about 
bots. Bots can also be found at 
Phunistle’s mIRC Home Page. 


Variations on the IRC 

If you actually like hearing the people 
you are talking to, try downloading the 
preview of a great program called 
Internet Phone. The great thing about 
Internet phone is that you can use it to 
talk to your friends and rellies overseas 


Haven't you ever 
seen a Martian 


feminist before ? 


for no more than the cost of your con- 
nection to your Internet Service 
provider — if your Internet service 
provider is the cost of a local call away, 
a chat with Internet phone is too! 

If you'd prefer to walk around in a 3D 
space and bump into people, try out 
Worlds Chat. 

Worlds Chat is one of the first forays 
into virtual reality on the Internet. 
After you have downloaded the pro- 
gram you can select an ‘avatar’ (a 3D 
image that will represent you) and 
then walk around in a virtual setting. 
Worlds Chat devotees can be found in 
Alpha Worlds, a place in cyberspace 
where you can set up your own virtual 
house complete with mailbox! 


Speaking your actions 

Because much of our day-to-day con- 
versations are littered with inflections 
and body language we can make it fair- 
ly clear when we use sarcasm, under- 
statement, overstatement and humour. 
However, because IRCs are limited to 
the typed word we can lose a lot of 
meaning and be easily misinterpreted, 
especially since most IRC conversation 
messages are composed quickly with- 
out a lot of time to devote to construc- 
tion. As a way of overcoming this, IRC 
users create actions to tell everyone 
about what they are doing, such as 
‘Jane slaps SirMark for being rude’. 
This just requires the use of the “ /me” 
command at the front of the action. 


If your colour TV 
is better insured 


than your income, 
talk to MLC 


What’s the good of insuring your possessions 
without insuring the earning power which paid for 
them in the first place? 

An MLC Income Protection Plan pays you a 
guaranteed income in case of sickness or accident 
which can ensure that your lifestyle is protected 
and that your superannuation, mortgage and other 
obligations can continue to be met. But make sure 
you buy the right income insurance. 


Compare the different policies available, dollar 

e for dollar and feature for feature, and you’ ll find 

that MLC gives you a lot more protection for a lot 
less money. 


Read the fine print. The amount you’re paid 

@ out if you ever need to claim depends on the 
definitions in the policy. MLC’s Policy 
Definitions are generous, particularly 
their definition of Total Disability. 


3 For even more comprehensive protection an 
@ MLC Income Protection Extra Plan offers many 
extra benefits for little extra cost. These include no 
claim bonuses where you really can get much more 
than you bargained for. 


MLC also has an established track record for 

@ passing on new or improved benefits to existing 

policy holders. Your cover is automatically kept up 
to date at no extra charge. 


For more information on how Income Protection 
fits into your financial plans, contact Darren Stevenson 
(of Stevenson Finance and Investment Services 
Pty Ltd) or Leon Phillips, who are Proper Authority 
holders of MLC Limited A.C.N. 000 000 402, 
Licensed Dealer in Securities. 

Level 9, 1 Newland Street, 
Bondi Junction NSW 2022. 
Telephone: (02) 389 0922. 


Level 9/1 Newland Street, Bondi Junction. Leon & Stevenson Finance & Investment Group Pty Ltd A.C.N. 062 122 481 of which Darren Stevenson is 
Principal, both are agents for MLC Limited. Applications for this insurance can only be made by completing the application form in the MLC Personal 


Protection Portfolio Brochure MLC Limited A.C.N. 000 000 402. 
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THE SOUNDS OF IRC LAUGHTER 
Hehehe is a giggle, usually well- 
meaning and without malice. 
Hahaha is a laugh that is better 


used when poking fun at other 


users, still pretty well-meaning. 
Hohoho, although reminiscent of 
Santa, usually denotes a little 
sarcasm: “hohoho, what a 


joke — shame it's not funny”. 


There are many signs and abbrevia- 
tions that form almost another lan- 
guage on IRC channels. Many of these 
are purely time-savers such as ‘brb’ 
which stands for ‘be right back’ when 
you have to duck away to the kettle or 
the toilet for a moment; others bring 
action and meaning to the characters 
you see appearing before you. 


lol - lots of laughter 

rofl - roll on the floor laughing 
so - significant other 

btw - by the way 


cu - see you! 

foaf - friend of a friend 

f2f - face to face 

fwiw - for what it’s worth 

ihni - | have no idea 

imho - In my humble opinion 

irl - In real life 

motas - member of the appropriate sex 
motos - member of the opposite sex 
motss - member of the same sex 
oic - Oh | see 

rtfm - read the ******* manual 
wth - what the hell! @ 


STei//3] COMMANDS YOU’LL NEED TO KNOW 


To participate in an IRC you'll need to 
master a few simple commands so you 
can locate a channel you want, enter and 
leave the channel, send private mes- 
sages, change your nickname and quit 
the whole scene. 

To issue a command you must use a “/” 
and then type the command. As you type 
what you’re saying and your commands in 
the same space you must remember that 
anything you type without a slash will be 
read by everyone. 

/\ist 

This will give you a list of all the channels 
currently operating on the server. 
Channels are constantly being created 
and deserted. There’s little concept of 
permanency unless a channel is created 
regularly or there are people in there all 
the time, so the best way to see what’s 
on offer is to list them. Beware, some 
people like giving shocking names to their 
channels and graphic descriptions of the 
topic of discussion. It’s a case of any- 
thing goes. 


/Join#channel 

Use this to join a particular channel by 
using the channel name e.g. /join #new- 
bies. 


/part#channel 
/leave 
Use these commands to leave a channel. 


/me 
This is the command that gives you an 
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action (see “Speaking your actions” on 
page 76) in the chat. For example “/me 
waves hello to everyone” will come up in 
a different colour and read “Nicole waves 
hello to everyone”. 


/msg nickname message 

This is how you give a fellow IRC partici- 
pant a private message e.g. /msg sir- 
mark please email me that info. 

/query nickname message 

This gives someone a private message by 
opening a query window. A better choice 
for sending longer messages to the user 
in question, e.g. /query sirmark please 
email me that info. 


/whois 
This command gives you information 
about another user, e.g. /whois sirmark. 


/nick nickname 

This allows you to change your nickname. 
You can change your nickname at any 
time through a chat and everyone will see 
a notification that you are now called 
something else, e.g. “/nick Jane” 
changes whatever you were known as 
previously to ‘Jane’. People tend to 
become very attached to their nicknames, 
so if you are a newcomer and someone 
else has your favourite name you are bet- 
ter off thinking of a new one than trying 
to convince them to give it up! 


/quit reason 
This command will disconnect you from 
IRC and give you the option of telling 


everyone why you are leaving, e.g. /quit 
The Simpsons are on Telly! 


/away reason 

This lets everyone know that you’re not 
there at the moment or not paying atten- 
tion, e.g. /away have to answer the door. 


/topic #channel new topic 
Use this to change the topic of the chan- 
nel, e.g. /topic #TripleJ Sydney bands. 


/invite nickname #channel 
This invites a user to another channel, 
e.g. /invite Mark #Ozchat. 


If you start your own channel you auto- 
matically become the channel operator, 
which means you can do things like make 
others channel operators, kick people off 
the channel, ban them from coming back, 
make the channel invitation only, and limit 
the number of people involved. For more 
information on looking after your own 
channel, you should check out The 
Operator’s Guide. 


Generally speaking, it’s not necessary to 
know all the operator commands when 
you’re starting off as a participant with 
IRC, although the list of mIRC commands 
is useful for users to know. 


THE OPERATOR’S GUIDE 
http://www. nether. net/~jlawson/opguide.html 


LIST OF MIRC COMMANDS 
http://sunsite.nijenrode.nl/ftp/pub/mirc/cmds.html 


Want Internet access NOW 


but can’t afford a modem? 


Pay for your Avtek V.34 28.8k modem in instalments 
when you connect to the Internet with InterDomain. 
Five monthly instalments of $99 each pay for your 
modem plus your first month's Internet access FREE!* 


Features: 
* SLIP/PPP 
* World Wide Web, FTP. IRC, newsgroups, email 
* FREE DIY | MB World Wide Web page 
(up to 5,000 accesses per month). 


Access charges apply from second month: 

* $10/month account fee (including 5 hours access)** 
¢ $3/hour for additional hours. 

Also available: 

¢ Internet Starter Kits for PC and Macintosh. 

* Offer is limited to one month's account fee and 30 hours Internet access. 


** Prices for individual dial-up credit card account only. Call InterDomain for 
complete list of prices and services. 


Choose 


InterDomain 


for your Internet 
access — and pay for 
your modem later! 


INTERDOMAIN 


InterDomain Pty Ltd 
EGO Complex 
7|-73 Thistlethwaite Street 
South Melbourne 3205 Australia 
Telephone +613 9686 6000 
Facsimile +613 9686 7888 
Email info@interdomain.net.au 
http://www.interdomain.net.au/ 


Return this coupon and pay by instalment! 


Fax or mail this coupon to: InterDomain Pty Ltd ACN 070 386 855 

EGO Complex, 71-73 Thistlethwaite Street, South Melbourne 3205, 
fax 9686 7888 

This offer is valid with individual dial-up credit card accounts only. 

If you want to subscribe to other InterDomain services, please call to 
discuss your requirements, or email info@interdomain.net.au 


This account normally costs $10 per month with the first 5 hours included — 

$3 per hour for extra hours. 

The account includes: 

* Single user dial-up SLIP or PPP Internet access via 28.8k V.34 modem 

* Email address of the form: username@interdomain.net.au 

* DIY WWW home page: http://www..interdomain.net.au/~username 
— | MB disk space (additional disk space $25 per MB per month) 
— 5,000 accesses per month (additional accesses $0.01 each) 

Note: 

* Hardware and software at the client site not included 

* Communications charges (eg Telstra charges) in accessing the service 
not included 


Other products include: 
* Macintosh or PC Internet Starter Kit $95 
A disk of software to allow dial-up access to the Internet, 
and easy-to-follow installation instructions 
(includes one month account fee and 5 hours access) 
* Avtek V.34 modem and Starter Kit bundle $542* 
A V.34 standard 28.8k modem, and the Internet Starter Kit 


Please debit my credit card for the following amount (tick as appropriate): 


Avtek 28.8k modem and one month Internet access 

(max 30 hours): five consecutive monthly instalments @ $99 $495* 
CO Avtek 28.8k modem and Internet Starter Kit bundle 

[J Macintosh PC $542* 
CL] Internet Starter Kit including one month account fee 

and 5 hours access 

Macintosh PC $95 
One month account fee including 5 hours access $10 


Preferred dial-up username 
(two to eight lower case characters) 


ame 


Company (if applicable) 


Address 

Telephone Fax 

Credit card [J Mastercard (] Visa Bankcard 
Cardholder's name 

Card no. 1 pt _s Expiry date 


| hereby further authorise an amount of up to $ per month** 
for account fee plus access fees to be debited to my credit card account 
each month for payment for the previous month's Internet access until this 
arrangement is cancelled in writing (including electronic message) by either 
myself or InterDomain Pty Ltd. 


Signed 


* Installation not included. 

** As a guide, typical charges vary from $20 per month to $100, depending on 
frequency/duration of access. Please choose a limit with which you are comfortable. 

Note: account fees will be charged in advance and access fees charged in arrears. 

On receipt of your application form, you will be sent a subscriber agreement which prohibits 
use of the Internet for illegal purposes and limits the liability of InterDomain Pty Ltd. 

The agreement must be signed and returned to InterDomain by mail in order for access 

to be provided. melD 4745-01 


WHERE TO FIND 
SOUND SOFTWARE 


Download sound software 


from these sites 

REALAUDIO home page 
http:/www.realaudio.com 
STREAMWORKS home page 
http://www.xingtech.com 
INTERNET WAVE home page 


http://www.vocaltec.com/iwave.htm 
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VE! 


The Internet is not only text and graphics, it can carry sound as 
well. In the first of a series of tutorials on sound over the Net, we 
look at how you can tune into live audio broadcasts and browse 
sound archives. Future tutorials will look at using the Net to make 
telephone calls and to do video-conferencing across the Net. 


your CD-ROM drive and slip on the 

ear phones, but if you want to listen 
to the spoken word, then tune in 
through the Net. There are more radio 
stations than on any AM dial, and they 
come from all round the world. 
You don’t need a high speed connec- 
tion. A 14.4kbs (kilo bits per second) 
modem will do, although a 28.8kbs 
will do better. You'll need a special 
piece of software to handle the sound 
files. To tune in over the Net to a live 
broadcast or to browse some of the 
many sound files stored on the Net, 
you will need a PC equipped with a 
sound card and speakers, or a 
Macintosh or a workstation with 
speakers. There are two ways to pro- 
vide sound over the Net. Both involve 
sound files but only one provides real 
time playback. 
You can move ordinary sound files 
over the Net just as easily as you can 
move any other sort of file. I can, for 
example, record a birthday greeting 
and send it to you as a sound file. If 
you have the right software you can 
then play back that file. If I decide to 
send you an mpeg file then you will 
need an mpeg player to turn that file 
into sound that your computer can 
play back. 
Incidentally the native Windows sound 
format is .wav and Windows ships 
with a piece of software that can play 
back .wav sound files. This is the 
Media Player. You'll find it in the 
Accessories window in Windows 3.1 or 
under Accessories, Multimedia in 
Windows 95. On Macintoshes the 
sound controls are stored in a control 
panel. This built-in capability is usual- 
ly only good for short sounds. To play 


f you want good music put a CD in 


longer pieces you will need to down- 
load a player of some kind. 

Moving a complete sound file to your 
local computer is fine if you know that 
you want to listen to the file and you 
have the time to spend waiting for it to 
download. However this method is not 
much good if you are just browsing. 
Downloading a whole file takes time 
and so it is a very slow way to sample 
a number of sound files. 

What you need if you’re browsing is 
something more like a radio. If you 
have a radio you can switch channels 
whenever you choose. If the announcer 
gets boring or you are looking for the 
news you can spin the dial to find 
something you want to listen to. 

On the Net a radio-like set-up, where 
you can swap quickly from one sound 
file to another or listen to live sound, 
requires both a special server and also 


=| internet Wave 


Playing : | 


TUTORIAL 


a special player. The server under- 
stands that it is sending audio toa 
player that is playing back the sound 
as it receives it. The player in turn 
must constantly monitor the quality of 
the sound as well as buffer as much of 
the file as it can to keep the playback 
smooth. 

There are three pieces of software that 
can play back files as they are down- 
loading from a Net server. The compa- 
nies that have developed this technolo- 
gy all provide both a player or client 
and a server that can deliver the live 
broadcast. Progressive Networks has 
RealAudio, VocalTec has Internet Wave 
and Xing Technologies has 
Streamworks (see the box on page 
eighty for URLs). All three provide 
their client players free. However both 
Progressive Networks and Xing 
Technologies charge for their servers. 
Progressive Network's RealAudio only 
supports live broadcast in version 2.0. 
This is currently in beta. Progressive 
Networks has clients for Windows NT 
and Windows 95. It has a client for 
Windows 3.1 on Pentium machines. 
The client to run on 486/66 based PCs 
running Windows 3.1 is not yet avail- 
able. If you have a slower 486 you'll be 
out of luck with RealAudio. 

Each of the three clients or players 
works in the same way. They all link 
up with your Web browser as helper 
applications. If you are using Netscape 
Navigator, the best way to set them up 
is to access a sound file and then let 
the browser ask you what you want to 
do with the file. In some cases, you 
may have to configure the help appli- 
cations field yourself. (For details see 
sidebar). 

If you're using a browser that doesn’t 
support helper applications then you 
can set up these players to access the 
sound server directly. I found that 
Streamworks was the easiest to use 
without a browser. When you're con- 
nected to the Internet by PPP or SLIP, 
you can start Streamworks and it will 


look for any available servers and com- 


pile a list. Clicking on the Browse’ 
button will open up a dialog box. You 
can then select from the list of avail- 


able servers. This will give you a list of 


services on that server. 

In turn this presents you with a list of 
the streams you can listen to. On some 
services this gives you an option of 8- 
or 16-bit sound. On my 486 through a 
28.8K modem I can play the 
Streamworks player and use my word 
processor at the same time. I only lose 
the sound when I’m saving a file. The 
RealAudio play uses a new protocol, 
pnm, for its player. The earlier versions 
of the player don’t have any browsing 
facilities, so you'll need to know the 
exact location of the file you want to 
play. The later version is better, but I 
found that RealAudio did not make 
the connection as easily as 
Streamworks. 

Internet Wave doesn’t have a browse 
facility. However it does have a pull- 
down menu that stores the URLs for 
sites that you have already accessed 
with Internet Wave. This is useful if 
you want to come back to a site to lis- 
ten to something again. 


So what does it sound like? 

None of the three programs provides 
good quality sound. You can get better 
sound out of a ten-dollar transistor 
radio. For example I spent several min- 
utes listening to the Beatles playing 
“Let It Be’ before I recognised what it 
was I was hearing. 

However the problem is more to do 
with the performance of the Net over a 
28.8K modem than the quality of the 
programs. A high-speed connection 
gives better sound quality. Also if the 


ted Vortex Technology (1.6.33 : 


STREAMWORKS 
- plays mpeg files 


- can do video 

- PC client 550K (supports all ver- 
sions of Windows 3.x and later) 

- beta Mac client 450K (for both 
PowerPC and 68000 series) 

- SGI Irix client 300K 

- Solaris client 1Mb 

- Linux client 800K 
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REALAUDIO 

— plays .ra and .ram files 

— uses proprietary protocol (pnm) for 
direct connection 

— version 1 Windows client 320K 

— version 1 Macintosh client 900K 
— version 2.0 in beta (not yet avail- 
able for Windows 3.1 486s or for 
68040 Macs) 

— version 2.0 beta only Unix version 
for SGI/Irix 

— you must register to access the 
RealAudio server 


— only version 2.0 has live capability 


INTERNET WAVE 

- Windows (all versions) 
client 1.25MB 

- no other clients 

- free server 

- plays .vmd files (com- 


pressed .wav and .au files) 
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StreamWorks Browser 


Browse For 


@sServers Olive Streams 


Known Servers — 


Refresh | 


Preferred Data Rate 

Total: 26 
Video: 0 

Audio: 26 


Available Streams 


‘Sort By : 
© Date 


oo | HELP | Gancel | 


@ Name 


Author 


Net is not congested then you'll find 
that the system sounds better. 

What can you listen to? Because there 
are no standards you can only use a 
player to listen from a server from the 
same company. However some ‘sta- 
tions’ do run multiple servers. 

All three companies maintain lists of 
servers. The conventional services 
stick with RealAudio and 
Streamworks servers. Xing 
(Streamworks) is linked to the CBS 
and NBC networks in the US. 
Progressive Networks is in alliance 
with the National Public Radio (NPR) 
and ABC networks. I found that the 


material on NPR was most interesting. 


VocalTech’s Internet Wave servers are 


Title: [ABC News 4PM 3 February 1996 Pacific Time 
Copyright (Ub 


fee 


free. Many independent and unusual 
groups have taken advantage of this. 
There are more Internet Wave servers 
than RealAudio or Streamworks 
servers. However many of these are 
playing music which is almost 
unrecognisable. Certainly Internet 
Wave provides the most diverse range 
of services. However it’s also the slow- 
est of the three systems. I found that I 
spent more time waiting for Internet 
Wave to buffer the sound than I spent 
waiting on either of the other two sys- 
tems. The prize for most interesting 
interface goes to Internet Wave. It 
includes an animated figure that tells 
you what's happening by playing 
around with his boombox. 


Modem 


Superstore 


When you need the right advice on Modems or Fax Modems, call us. We only sell modems. We 


specialise in modems. We carry all the brands. You get expert advice on communication solutions. 


MUU 


V.34 28.8K from $549* |= 


V.34 28.8K from sa2st 


() Hayes 


V.34 28.8K from $549 _ 


(eo Comcg 


ESCHNOLOGIES OEP 


V.34 28. 8k from from $599 


WIth Digital LCD Readout 
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V.34 28.8K from $499 


V.34 28.8K from $549 


Emergency Initialization String. 
When you are really lost and your 


modem just will not initialise this is an 
Init. String that will get virtually any 
modem online. Keep this handy. 

Use: AT& F&C1I&D2X3&W 


Come or 


ee Nees 


Cece 


Heatinesne. No swilelios at ap 
Auto on/off power saving techno 
ogy. Windows 95 compatible. 


LCD Display TEES! 


; 
Idle Mode, Auto Answer 


Dial Mode, Displays 
Speed, Tone, Number 


Lee Comeorp 


in Commnescabion 


negotiating speed. 
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1 - Protocol 
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Includes Delrina WinFax Lite, WinCom Lite & Internet access software. 
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your favourite web page. We publish the best three each month. 
| lst Prize Winer recieves a NEW 16650 32-byte buffer Serial Card 230K bps. 


| Email Address commandc@mpx.com.au * First results published in May issues. 
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ravel has become the second 
most popular topic on the 

Internet after information tech- 
nology, so it should come as no great 
surprise that there are more travel- 
related sites than you can poke a stick 
at. They range from 
travel agents and tradi- 
tional book publishers 
like Lonely Planet to 
independent travellers 
posting their own travel 
experiences. 
The beauty of having 
access to all these Net 
sites is that you can pull 
information from a wide 
variety of sources to cre- 
ate your own travel 
guide. 
To truly discover whether this claim is 
right, we decided to put it to the test 
and see if we could create a travel 
guide for a grand tour. Never again 
will you find yourself stuck in a small, 
seemingly forgotten town in the outer- 
most reaches of western China only to 
find that the guide book you've been 
relying on, even praying to, hasn’t got 
the information you need to get out of 
town now! 
It’s not the fault of the travel guide 
publishers. The effort required to 
publish their travel guides is so great 
they generally publish them up toa 
year in advance. This means a lot of 
the information in the guides can be 
out of date by the time you head off 
on your big trip. 
The publishers also have more informa- 
tion than they know what to do with 
but have to restrict the information that 


CYBER AIR BROKER 


--- A Division of Phil Travel Service Pty. Ltd. 


ASA 


presented by Thor Cyber presented by Thor Cyber 


The full text of this and other 
tutorials and their links are 
available online at 


“http://netguide.aust.com” 
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y, so this tutorial isn’t about the latest and greatest 
nternet software. Instead, we’re focussing on showing 
you how to use the Net to do some practical things — in 
this case, planning and booking a holiday! 


Our 


goes into the printed guides so they 
will fit in the average backpack. 

We discovered during our trip around 
the Net that the information that travel 
guide companies can’t fit into their 
guides is available to you there. There 
is a mind-boggling array of travel 
information that is up to date. You can 
even book some hotels, tours and 
flights from the comfort of your desk. 
Flag Inns, for example, is setting up a 
Net site that will allow you to search 
the world and book a room via e-mail 
anywhere you find a hotel. Even air- 
lines are getting into the act. In some 
regions, Hawaii for example, you can 
connect to the local airline to see when 
planes are flying. You can’t book 
directly yet, but you can make a 
request for a booking via e-mail. 

Let’s put it to the test. 

We decided that to truly test the Net 
for customising a travel guide we 
would plan an interesting trip and see 
whether the information was available 
on the Net. 


Our planned trip was: 


@ leave Sydney, Australia, and fly to 
Bangkok, Thailand, for a short stay 


@ then on to Hong Kong by plane 
before heading up into China 


@ overland travelling, roughly north, 
up to Beijing 

from Beijing catch the Trans- 
Siberian Express to Moscow 

B® from Moscow fly back to Sydney. 


Here’s how we went about gathering 
the right information: 


Step 1 - Finding maps 
and general information 


First we looked for maps of the vari- 
ous countries and regions. We found it 
hard to find a good map of Thailand 
and Hong Kong but found great maps 
of China and the Trans-Siberian route. 
The best source for maps is surprising- 
ly the CIA (yes, that’s right, the Central 
Intelligence Agency). 

Its site has a publication called the CIA 
World Fact Book for 1995. This has great 
general information about loads of coun- 
tries and regions. 

For general information about Hong 
Kong, we found a site that listed all the 
basic information, from the economy to 
the fares for taxis and buses from the air- 
port and the average hotel cost. You can 
even book a hotel via e-mail at this site. 
For general information on Thailand 
we checked out the Tourism Authority 
of Thailand. This site has all the gener- 
al information about the rules and reg- 
ulations, airport taxes, visas info and 
health concerns. It has a step-by-step 
guide to help you prepare all for 
aspects of your trip. 

We used the map of China we found to 
chart the trip overland, choosing the 
cities we would visit. Then we went to 
Lonely Planet for more detailed back- 
pack information about accommoda- 
tion and transport in the various places 
we had chosen. Lonely Planet seems to 
have a good range of general informa- 
tion, plus loads of photographs to give 
a good overall impression of the 
regions on your list. 

If these sites don’t interest you, the 
best way to start your looking on the 
Net is to go to one of the many sites 
that allow you to customise your 
searching, like Yahoo. You can search 
for any topic you want, say, health in 
Thailand or Russian Embassies around 
the world. 

Sues ee gos 
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Step 2 - Finalising travel 


details 

We then looked at airline flights to see 
how we would get to and from the 
various places we had chosen. There 
are literally hun- 
dreds of sites for 
airlines and travel 
agents on the Net. 
From this mind-bog- 
gling array we chose 
Cyber Discount Air 
Travel to book flights 
to Bangkok and then 


to Hong Kong. We then used Gateway 


Travel a specialist in flights to Russia, 
to book a flight back from Moscow to 
Sydney. 

If you want to see a list of Australian 
travel agents you can access on the 


Net, go to the Australian travel agents’ 
listing called Agents on the Net, where 


you'll find agents listed by each state. 


Us Bae COPS td 


Step 3 - Getting on line 
Researching the Trans-Siberian rail 
trip was easier than expected as there 
is an amazing amount of information 
about this famous rail journey. We 
found a great map of the train’s jour- 
ney and a place to order one of the 


better guide books about the train trip. 


Then we found a site where you can 
book a travel package that knocks all 
the hassle out of getting tickets. 

All in all, we found enough informa- 
tion to get us on our way. We did 
however order a few travel guides 
over the Net to supplement the infor- 
mation we found online. Why? What 
would we talk about with other 
travellers if we didn’t have any travel 
guides to compare and whinge 
about? & 


The best way to start your look- 
ing on the Internet is to go to 
one of the many sites that allow 
you to customise your searching. 


SITES LISTED IN THIS TUTORIAL 


Aust Travel Agentson the Net 
http://www. broflo.com.au/agents/agents.html 


China — http://www.cnd.org/Other/china.jpg 


Cyber Discount Air Travel 
http://www.airdiscounter.com 


CIA 
http://www.odci.gov/cia/publications/95fact/index.html 


Gateway Travel — http://www.magna.com.au/~gatrav 


Guide Books 
http://www.gorp.com/atb/avasia/g2078.km 


Hong Kong 
http://www.silkroute.com/silkroute/travel/essen/hk.html 


Lonely Planet — http://www.lonelyplanet.com.au 
Maps — http://www.kiss.com/fr/ru_w/TSMap.html 


Siberian Travel 
http://www.ihep.ac.cn/tours/China_tour.html 


Tourism Authority of Thailand 
http://siam.net/index.html 


Yahoo — http://www.yahoo.com 
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NET GUIDE TUTORIAL AT A GLANCE 
BEGINNERS 

After reading this tutorial you'll know 
how to set up your NetScape browser 
so that you can easily access news- 
groups. You'll also learn how to make 
the most of your time when online and 
taking part in newsgroups. Note this 


covers versions 1.1, 1.2 and 2.0. 


WARNING 


There is offensive material on some 


newsgroups. If this troubles you, 
keep away from groups with names 


like alt.sex.beastiality. 
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nderstanding 
NetScape Newsgroups 


One of the places where you will feel most a part of the 
Internet is in the newsgroups (1). In the newsgroups you 
will find robust discussion on any topic, as well as like- 
minded groups of people. By Jeremy Horey 


here are two ways to access news- 
T groups. If you are a regular reader 

and follower of several news- 
groups then you should consider using 
a dedicated newsreader. These pro- 
grams usually have features that make 
it easy to filter out the topics in the 
newsgroup you are not interested in 
reading. However, if you are just start- 
ing out and you want to see what the 
newsgroups are all about, or if you are 
an infrequent visitor to the newsgroups, 
then you can use the NetScape 
Navigator Web browser to read the 
newsgroups. (N.B. NetScape is testing a 
new version of Navigator, version 2.0, 
now. That version of Navigator has its 
own built-in newsreader program. It is 
more sophisticated and you could use it 
for reading the news on a regular basis.) 
It is best to set aside a bit of time for 
your first visit to the Internet news- 
groups. You will need to browse a 
while to get the feel of the system. 


Here is how you do it: 


Pull down the item called 
in the main menu bar in Navigator. 


Choose the *Preferences’ (Mail 
and News Preferences, in version 
2.0) from this menu. 


In versions 1.1. and 1.2 of 

Navigator in the dialog box choose 
Mail and News from the first pick list 
at the top of the box. (You do this by 
clicking on the down arrow so that a 
list of options is displayed and then 
clicking on the one you want.) In ver- 
sion 2.0 of Navigator click on the tab 
labelled ‘Servers’. 


Look at the bottom half of the 

window displayed. Under the 
heading “News’ you should find three 
(in version 2.0 there are only two) slots. 


In the first against the title News 

(NNTP) Server’ type in the name 
of the news server you want to use. If 
you are an OzEmail user, your news 
server will be “news.ozemail.com.au’. 


In the next slot (against News RC 

Directory’) you should already 
have a directory name. This is where 
NetScape will store any files it down- 
loads from the newsgroups. 


In versions 1.1 and 1.2 the final 
slot allows you to choose how 
many articles you want to display. At 

this stage leave it at the default 100. 


Now click on the ‘OK’ button. 
This will take you back to the 
Navigator main menu. 


In versions 1.1 and 1.2 pull down 

the ‘Directory’ menu and choose 
the “Go to Newsgroups’ option. In ver- 
sion 2.0 go to the ‘Window’ menu and 
select the ‘NetScape News’ option. 


For users with version 1.1 or 1.2 


] You should now have a screen 

that is headed “Subscribed 
Newsgroups’. This will have some 
instructions about how to subscribe to 
a newsgroup. 


] You can get a list of all the 
newsgroups carried by your 
news server, by clicking on the button 

on the bottom of your screen. From 
this list you can choose some news- 
groups to subscribe (2) to. You do this 


by clicking on the box in front of each 
newsgroup. If the newsgroup doesn’t 
have a box then it is a general group- 
ing and there are other newsgroups 
below this one. Clicking on the general 
name will take you to a list of the indi- 
vidual newsgroups. 


] If you want to browse a news 
group, click on the title (5). 
Navigator will bring up a list of all the 
topics or ‘threads’ (3) in that news- 
group. 
1 Reading a message in a news 
group is very easy. Simply click 
on the item and NetScape retrieves the 
message for you to read. There are cer- 
tain conventions about how material is 
presented (4). 


1 To navigate through the 

threads in the newsgroup use 
the block of arrow buttons that appear 
at the top and bottom of each message. 
The forward arrow takes you to the 
next message in the thread while the 
down arrow takes you to the next 
thread. 


1 When you subscribe to a news 

group, Navigator and the news 
server will keep track of the messages 
you have read so that you can take up 
reading where you left off. 


For users with version 2.0 


] You should now find yourself 

in a new window that is headed 
*NetScape - [news:]’. This window has 
the same menu options across the top 
as the main Navigator screen. 
However you will find that those 
options are customised for reading 
newsgroups. 


1 ] The window is divided into 

four areas. There are the naviga- 
tion buttons along the top. Below the 
buttons on the left is a list of available 
newsgroup servers. Usually you will 
only see the server that you told 
Navigator to use through the ‘Options’ 
menu. 


1 You can get a list of all the 
newsgroups carried by your 

news server though the ‘Options’ 

menu. Click on the Show All 


TUTORIAL | 


Newsgroups option. You can then 
choose some newsgroups to subscribe 
(2) to from this list. You do this by 
clicking on the box to the right of each 
newsgroup. If the newsgroup doesn’t 
have a box then it is a general group- 
ing and there are other newsgroups 
below this one. Clicking on the general 
name will take you to a list of the indi- 
vidual newsgroups. 


| If you want to browse a news 

group, click on the title (5). 
Navigator will bring up a list of all the 
topics or ‘threads’ (3) in that news- 
group in the part of the screen on the 
right below the buttons. 


| Reading a message in a news 

group is very easy. Simply click 
on the item and NetScape retrieves the 
message for you to read in the area at 
the bottom of the window. There are 
certain conventions about how materi- 
al is presented (4). 


| To navigate through the threads 

in the newsgroup use the block 
of buttons that appears at the top of 
the window. 


1] When you subscribe to a news 
group, Navigator and the news 
server will keep track of the messages 
you have read so that you can take up 
reading where you left off. 
To get the most out of a newsgroup 
you will need to visit it regularly. That 
way you will follow the threads it 
develops. You will also get to know the 
people who frequent that newsgroup 
and you will be able to pick the people 
who have something to say that is use- 
ful or wise or funny. 


FOOTNOTES 

(1) The newsgroups are variously 
called Usenet news, news conferences 
or even just Internet news. (To be con- 
sistent we will stick with newsgroups). 
While all the names include news, 
these are discussion areas. Sometimes 
they contain postings or messages with 
news but just as often there is just 
opinion or even just abuse. 

The newsgroups were originally set up 
to keep Internet users informed about 
what was going on the network. Today 


there are still some newsgroups that 
just carry announcements. There are 
many more that carry announcements, 
questions, answers, opinions, lies, sto- 
ries and verbal games. 

Each newsgroup is like a bulletin 
board with lots of messages posted up 
on it. These are organised into topics 
within the newsgroup. 

There are thousands of newsgroups 
and a group may contain at any one 
time thousands of messages. 

(2) Instead of joining a newsgroup, you 
subscribe to it. This means that the 
software you are using to access the 
newsgroup will keep track of what you 
have read and what has come in since 
you last read that newsgroup. This is 
very helpful as it stops you wasting 
time accessing what you have already 
read. You can also un-subscribe to a 
newsgroup very easily. 

(3) Because newsgroups get very big 
very quickly they are organised into 


' threads. Someone posts a message. The 


others reply to that message. The origi- 
nal message and its replies make up a 
thread. A newsgroup will have thou- 


sand of threads. 


(4) At the top of the text you will see 
the name and e-mail address of the 
person who posted the message. You 
will also see a list of the newsgroups 
where that message has been posted. 
This can be useful if you are looking 
for more answers or newsgroups on 
similar topics. Then you will see the 
message text. Where the person writ- 
ing the message has quoted another 
person’s message you will see the sym- 
bol *>’ at the beginning of the line. 
Where the other person was quoting 
someone else you will see *>>’ and so 
on. 
(5) The newsgroups are organised into 
categories. As you scroll down the list 
these will become obvious. Most 
Australian newsgroups start with an 
aus prefix. For example aus.radio is 
about radio in Australia. It may be fur- 
ther subdivided down into other sub 
groups. So a newsgroup may have five 
or six parts to its name. The name 
works from left to right, with the gen- 
eral category on the left and the most 
particular on the right. 
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ANG Diary of Conferences and Exhibitions 


AUUG Summer Conference for Unix users 
will be held in Sydney, March 5-7. Contact Liz 
Egan (02) 9959 3656 or e-mail 
“busmgr@auug.org.au”. 

PC 96 Hosted by AES, this event will feature 
exhibits from Canon, Epson, Sony, Microsoft, 
Sharp, Olivetti, AST, Mitac, Seiko, IPC, 
Vodaphone and Hewlett-Packard. PC 96 will 
be held at Darling Harbour, Sydney, March 5- 
8. Call Gabrielle Stephens (03) 9867 4500. 
Understanding the Telecommunications 
Revolution Topics will include telecommuni- 
cations systems and networks, technologies, 
products, services, applications and regula- 
tion. It will be held in Melbourne, March 6-8; 
in Sydney, March 11-13. Contact IIR 
Conferences, (02) 9954 5844. 

Open Systems Forum Hosted by Com Tech 
Communications, the theme of the forum will 
be “How will we communicate in the 
future?” It will include sessions on the 
Internet, mobile computing and video-confer- 
encing. It will be held at the Hyatt Regency in 
Coolum, Maroochydore, Queensland, March 
8-11. Contact Dianne Cordin (02) 317 3088. 
Market Forecasting in the 
Telecommunications Industry Topics will 
include the fixed-services market, the future 
of cable, multimedia and converging tech- 
nologies. Gautam Gangopadhyay of Telstra’s 
international business unit will be a speaker. 
Start packing your bags because it will be 
held in Hong Kong, March 11-13. Call (+852) 
2586 1777 or fax (+852) 2507 5666. 

Electronic Messaging: The Move Towards 
Electronic Commerce Get the low-down on 
the e-mail protocol debate: Internet protocols 
versus X.400, client/server lessons, informa- 
tion publishing and legal issues. Case studies 


will include Coca-Cola Amatil, Deakin 
University, Coopers & Lybrand, Mallesons 
Stephen Jaques, and Softway. It will be held 
at the Hyatt Kingsgate in Sydney, March 12- 
13. Call (02) 210 5777. 

IT and Telecommunications Outsourcing 
Learn about determining outsourcing needs 
and the latest in government enterprise out- 
sourcing agreements. Dr John Adams of 
Ferntree Computer Corp, and David 
Maybanks of the Department of Finance will 
be among the speakers. The conference will 
be held in Sydney, March 12-13. Call (02) 9954 
5844. 

Digital Broadcasting This event will be held 
in the Ball Room of the Queen Victoria 
Building , Sydney, March, 11-12. The televi- 
sion and radio broadcast topics will show 
how technological advances and global com- 
munications will change the media landscape 
in Australia. Call AIC Conferences on (02) 210 
5700. 

Electronic Publishing Marketing 
Opportunities This conference will be held at 
the Sydney Marriott March 28-29. The event 
will be aimed at anyone who wants to know 
more about CD-ROM and online publishing, 
copyright laws, advertising, marketing 
opportunities online and lots more. Call AIC 
Conferences on (02) 210 5777 for a registration 
form. 

Data Warehousing: Putting Your Data to 
Work forum will be held at the Sydney Hilton 
Hotel, April 29-30, with an optional 3rd day. 
The forum will address issues such as making 
data more accessible, flexible and meaningful, 
as well as the design, administration and 
management of a data warehouse. Call IIR 
Conferences on (02) 9954 5844. 


ATUG ‘96: The Way to the Future, will be 
held at the World Congress Centre and the 
Exhibition Centre, both of which are in 
Melbourne April 29 to May 2. Changes in the 
telecommunications industry are creating 
new opportunities for organisations, and the 
Australian Telecommunication Users Group 
can tell you what strategies you'll need to 
position your company ahead of the competi- 
tion. Call (02) 9906 6181 to register. 

The Internet World Australia Pacific Trade 
Fair and Conference will take place at 
Darling Harbour in Sydney, August 20-22. 
The conference will be hosted by Kirby 
Network Services and Mecklermedia 
Corporation. Call Peter Reid at Kirby 
Network Services (02) 310 5544. 


IRC GETTING TOGETHER 

IRC (Internet Relay Chat) users are gathering in 
Brisbane this month for what is set to be the 
biggest Australian get-together of its kind - The 
Australian IRC Meet. 

Organised by a voluntary group of Brisbane users, 
the big party is drawing a lot of attention from all 


over the country. For many, it will be the first and 


only chance to put faces to the names of friends 
from other parts of Australia they have met via 
the Internet. 

The meet is scheduled to take place on Saturday, 
March 30. For more details e-mail 


“mex@fi.net.au”. 


ANG Guide to training cours- 


es and workshops 

Housley Computer Communications are hold- 
ing training courses for Internetworking, 
ISDN, TCP/IP, the Internet, WWW and Unix. 
Call (02) 499 2666 or Toll Free 1-800 226 776. 
E-mail “internet:housley@acslink.net.au” or 
on the WWW at “http:/ / www.more 
info.com.au/housley”. 

Com Tech Education Services run 
Connecting to the Internet Workshop and 
Surf the Internet in 3 hours. Call (02) 131-201 
or (02) 317 2119. Email “training -info 
@comtech.com.au” or on the WWW at 
“http: /www.ccomtech.com.au”. 

Multimedia Tree Technology in North 
Sydney are running courses called 
Introduction to the Internet using either 
Chameleon or Netscape browsers. 
Introduction to Macromedia Director and 
Designing your own Web Page. 

Call (02) 9954 0807. 
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Course Road Test 


An ANG staff member attended one of Com 
Tech’s Internet Training Courses and had this 
to say about it. 

More than 150,000 new users registered with a 
service provider in 1995, and there are now an 
estimated 230,000 subscribers connected to the 
Internet in Australia. 

Com Tech, one of the biggest distributors of 
Internetworking products, is running training 
courses for some of these Internet newbies, the 
aim being to give them a better understanding 
of the Net and its resources. 

Encouraging confidence and a sense of fun, 
the day-long course was well-paced, catering 
to the different levels of knowledge and exper- 
tise of those in the class. While the course fol- 
lowed a set program, the well-informed train- 
er was open to questions and quite happy to 
go off on the odd tangent. We learned about 
the origins of the Net, how to connect up with 
a service provider, as well as Internet security 
and the hierarchy system of domain names 


and addresses. We also covered the many dif- 
ferent resources and facilities available on the 
Net and how to use them, particularly e-mail, 
FTP, Telnet, UseNET newsgroups and the mul- 
timedia-rich World Wide Wide. After learning 
about the Net all morning, the afternoon was 
spent ‘hanging ten’ on the Net, which was 
very exciting for those of us who had never 
been online before. 

Overall, I got a lot from the course, although I 
was disappointed we didn’t cover IRC (chat) 
channels. With Com Tech being the Australian 
distributor for Netscape, we naturally came 
away with a copy of the latest version, as well 
as a spiral-bound book of everything we cov- 
ered throughout the day. Our trainer also gave 
out his e-mail address in case we had any fur- 
ther questions. 

Com Tech also hold training courses for 
Novell Netware 4.x, Lotus Notes and other 
products. 

- Jacqué Liyan 
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Beginners’ Tomes 
are Dating Fast 


This issue we take a look at a couple of books 
that cover every aspect of the World Wide Web. 
By Jeremy Horey 


s the World Wide Web comes to 
Aewrve the Internet, so more and 

more books focus in on this one 
service of the many available over the 
Internet. Two new books, World Wide Web 
Secrets and the World Wide Web Bible, aim 
to be the complete reference. 
Paul Perry and Brian Pfaffenberger have 
written very similar books. In fact I had 
trouble distinguishing them when I was 
reading them. 
Both books start with a general introduc- 
tion to the Net and the Web. They both 
then talk about multimedia before mov- 
ing on to help the reader get connected. 
Next they both spend some chapters talk- 
ing about browsing through the Web. 
They both finish with guides on how to 
use HTML and how to develop Web 
pages. 
If you like to buy books by the kilogram 
then these two represent good value. The 
trouble with buying books by their size is 
that they take longer to read. Both these 
books are over-written. They go into a 
great deal of detail and explain things in 
the simplest terms but they could have 
covered the same ground in half the 
number of pages. 
These are both books for beginners. 
Calling a book a beginner’s guide is often 
a coded way of saying that it is boring for 
experienced users. Certainly this is true 
in the case of these two books. However 


both books are useful as reference works. 
They both have good indexes and are 
reasonably comprehensive in their cover- 
age of Web topics. 

So how do you choose between them? 
World Wide Web Secrets does a much bet- 
ter job on the Web publishing side. Its 
chapters on this are more comprehensive 
and better organised. As well the CD- 
ROM in the back of the book (PC only) 
includes a range of editing tools and a 
Windows Web server. It also includes 
connection software for several US online 
services including America Online and 
Prodigy. 

The World Wide Web Bible is a little better 
in explaining the Net and the Web. It 
goes into the mechanics of the Net in 
more detail earlier on in the book. The 
Bible comes with only a floppy disk that 
contains the ubiquitous Chameleon 
WebSurfer software and some sample 
Web pages or templates. 

Unfortunately both books are a little old. 
This is almost inevitable with books 
about the Internet. Things change so 
quickly, that the time between when the 
author stops writing and the book actual- 
ly hits the bookshop shelves is enough to 
make it out of date. 


Jeremy Horey is co-author of the best seller 
“The Australian Internet Book”, published 
by Woodslane Press. 


Create Web Pages Quickly with HTML Templates inside! 


‘The Best Web Access & Server Software Plus Utitities to Untangle 


ALL NEW! Get Expert World Wide Web Tips & Techniques: 


World Wide Web Bible 
By Bryan Pfaffenberger 
MIS Press 1995 (584 pages) 


World Wide Web Secrets 

By Paul J Perry 

IDG Books 1995 (710 pages) 
Both distributed by Woodslane 


The Field Guide to the Internet with Windows 95 


By Stephen L. Nelson - Published by Microsoft Press (196 pages), Distributed by Woodslane 
The Field Guide to the Internet is set up so that it has a superficial similarity to a bird watcher’s book or toa 
book like Everyman's Guide to Wildflowers. There are amusing drawings, short entries and graphical 
overviews but really the subtitle of this book says it all: Quick, Easy Answers”. 
This is a good place to start if you are new to the Internet and you are using Microsoft Windows 95 


| and Microsoft’s own Web browser, Explorer. It is handy and accessible but limited. This is not the place 


to find out how to get Explorer to co-exist with another Web browser under Windows 95. 
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Your Mission: 
Follow the trail left by 
X.Vortex as it jumps from 
Site to site tearing holes 
through web pages and 
causing havoc. You'll have 
to solve the clues and 
capture the crazy cyber- 
vandal before too much 
damage is done. 


Ti 


The Reward: 

There’s more than $50,000 worth of 
prizes to be won, including $10,000 
in cash, overseas trips to the coolest 
new holiday destinations including 
Vietnam, digital mobile phones, 3D 
sound hardware, CDs, internet refer- 
ence books, mountain bikes, surf 
equipment and much more. 


To join The Chase, go to http://www.thechase.aust.com 
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A Division of Concorde International Travel 


How to play: 


To join The Chase, get yourself to the 
URL below and complete the entry 
form. Make sure you read all the infor- 
mation provided at the site so you are 
fully prepared to face X.Vortex. 

Also keep a keen eye on The 
Australian Net Guide for more details 
and watch your e-mail for clues and 
up-dates. By answering your e-mail you 
could win fantastic prizes. 


THE) AUSTRALIAN NET GUIDE TO 


SPORT 


There’s little doubt that as a whole Australia is sports crazy, and when we’re not playing it or 
watching it we’re pursuing our national pastime online. From footy to fast cars and fishing, in the 
Australian Net Guide to Sport we’ve covered some of the best sites covering popular Australian sports. 
So buckle up, lace on your boots, bait your hook and enjoy a weekend of sport, and don’t 
forget the AIS approved liniment for your mouse finger. 


| 
Tl 


| Oz Golf - The Home Of Golf http:/www.golf.com.au 


4109, 


Speed rating: & & & 
Oz Golf - The Home Of Golf 
This site claims to be Australia’s first Golf Web site 
and it’s packed full of information. Golfers can 


utilise Net coach, an on line professional golf-coach- - 


ing centre. Your free lesson is with Steven Bann, the 
man who coached Jan Baker-Finch to his 1991 
British Open Victory and brought Robert Allenby to 
prominence. Links are also available to the 
International and to Australian Golf Tours and 
Holiday Specialists, where you can organise that 
weekend away playing golf, and Australian Golf 
Direct. This site certainly can help lower the week- 
end hacker’s handicap providing, that is, you can 
bear to log off and actually get out onto the course. 


Speed rating: & & % 


World Golf - Links Around The World 
Golfers tend to be a fanatical lot, and judging by 


the large number of Web sites dedicated to golf 
there are just as many golfers surfing the Internet as 
walking the fairways each weekend. Golf is truly 
an international pastime and logging onto World 
Golf - Links Around The World is a really great 
way to find out what’s happening around the 
world in the game of golf. Here you can find links 
to virtually every country that has a golf course and 
some you may have thought didn’t. 


World Golf - Links Around The World 


http:/www.worldgolf.com/golflinks/golflinks.html 


Netscape - [The Home of Golf] 


Our links are arranged as follows: 


Golf Information by Location 


Golf Pages On the Web 
The Stat Zone 


Toumaments 
Is it golf weather in 22? 
Internet Search Pages 
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Welcome to the new look Australian Cricket Page. This page is mostly about Australian and New Zealand cricket, a bit of 
general cricket stuff and links to other places with information about cricket, If what you are looking for is not here, try the 


excellent Cricknfo sernce. 
Most of the areas are now up to date (or almost). Please send us mal if there is an area we have missed. 
Special thanks are given to David Mar for his efforts in setting up the original Australian Cricket Page. 


CURRENT MATCH 


Australia WIN the WSC Final! 


WORLD SERIES 
SHEFFIELD SHIELD 
WEL Ses Sul ee Agu 


_ eee aio 
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@ GORPORATE ACCEPTANCE PTY LIMITED | 
This page proudly sponsored by Corporate Acceptance Pty Limited 


Australian Network Racing 


Australian Horse Racing Action 


Last Updated: January 27, 1996 


Welcome to Australian Network Racing. Our aim 1s to provide details ot Australian horse 
raving, betting, horses, trainers, jockeys, stud services, tipsters, raters, horse ownership via 
syudication services and details of forthcoming events on the Australian horse racing calendar. 
We are constantly developing and refining the services we will bring to punters world wide. 
Australian Network Racing also invites contributions to this page from Australian horse racing 
jvualists and other interested parties, 


we Will Dé bringing you updated information on me 1ollowing: 


An acrtcrs hs ein Les Tannen Drie prncalad a 
€ 


"ail Document: Received 4348 of 286 bytes 


Netscape - {httpvAvvaw.cocee.com.au/ msivisiirlwww.htnil] 


Fiaward| Home { Reload | fiveuex{ Open | Print | Find Sup} 


Welcome to the definitive Guide to Rugby League, the 


International Rugby League WWW ! 
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The Australian Cricket Page 

With the summer season nearly finished, The 
Australian Cricket Page will not change much until 
next season. This site concentrates on cricket played in 
Australia. It has the latest news, along with interesting 
details about Australian and New Zealand Cricket, as 
well as some great links to other places with informa- 
tion about the game. Directories covered at this site 
are The Mercantile Mutual Cup schedules for 1995 & 
1996 and the Sheffield Shield schedules for 1995 & 
1996. It’s a comprehensive site with Australian content 
that is current and useful for cricket buffs, and espe- 
cially good for arming yourself with statistical infor- 
mation for those arguments at the pub after a long hot 
day out on the field. 


The Australian Cricket Page 


http: //kangaroo.ida.com.au/sport/cricket 


Speed rating: & & & & 


The Australian Network Racing Page 

Judging by the crowds of punters inside betting 
shops on weekends, Aussies enjoy having a flutter 
on the gee gees. To participate in the sport of kings, 
punters need reams and reams of form guides and 
inside information if they are to stand a chance with 
the bookies. 

The Australian Network Racing page is a national 
site that provides details of horse racing, betting, 
trainers, jockeys, stud services, in fact nearly every | 
subject relating to horse racing. This site appears to 
be the most comprehensive racing site to date and 
also has some 30 links to other horse and sporting 
sites. 


The Australian Network Racing page http://www. 
geko.com.au/nethead/Australian_Horse_Racing 


Speed rating: & & & 4 


The International Rugby League WWW 

Dispelling the rumour that all Rugby League play- 
ers and their fans are fanatical about football and 
nothing else, The Australian Net Guide found more 
Rugby League home pages than fans of the Super 
League. 

This site is a good place to start for League fans. It 
has the best set of local and international links. But 
there is not much else. There is a twin site in the UK 
for enthusiasts in the old dart. 


The International Rugby League WWW. 


http://www.cooee.com.au/~msivis/irlwww.html 


Speed rating: & & & 


Rick Eyre’s Rugby League Home Page 

While not claiming to be official, Rick Eyre’s Rugby 
League home page takes an extensive look into the 
world of Rugby League. If you are interested in 


INIVAT 


Super League then this is not the site for you as eae 
Rick makes it quite clear that he will not be cover- esate deat: 
F : i i aus.sport.rugby-league ; 
ing Mr Murdoch’s new contest. Rick Eyre provides Rec.sport.rughy league Frequently Asked Questions 
links to most other league sites and even one for 
those footie fans thinking of converting to the ‘The Winfield Cup finals series results 1995 
i Rugby League results 1995 
world of Rugby Union. Winfield Cup points table leading scorers. 


Newcastle Rugby League 1995 points table and finals results 
Points table for Sydney Metropolitan Cup 1995 


Chris Russell's RL WWW page. 


Rick Eyre’s Rugby League Home Page http://www.oze- 
mail.com.au/~reyre/asrl/index.html 


International RL World Wide Web - Australian Site 
=a) (Document: DB 
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The Unofficial Brisbane Broncos Home Page 

This site seems to have lasted better than the official 
home page for the Broncos. That page which was at 
“http://design.net.au/broncos” has disappeared 
without trace. This is a page for Broncos enthusiasts 
- fans can even pick their own dream team for the 
1996 season. EGY by Chris Cox 


Please note that this is an unofficial page. I have no 
connection with the Brisbane Broncos Football Club, Iam just a big big dig big fan! 
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Julian O'Neill - Free Agent 


Controversif] Broncos fullback, Julian O'Neill was released from his contract this morning 
sae Sal fe ak 


The Unofficial Brisbane Broncos Home Page http:// stu- 
dent.ug.edu.au/~s335126/schizoid/bronco.htm 


Speed rating: & & & 


The North Sydney Bears Home Page 
Put together on a shoe string as a labour of love, ata " sarees 
pages like the Bears Home Page only appeal to the : 
fans. The page carries a history of the 1995 season. North Sydney: Still no.8! 
There’s also a list of the great moments in North The Bears' progress in 1995: 
Sydney’s history. And the author behind the page is 
none other than our friend Rick from the Eyre. 
Another unofficial home is that for the Auckland 
Warriors at “http://softcopy.com/chris/war- 
riors.htm”. This contains a humorous look at each 
Warriors’ game written in a blow-by-blow format. 


Back | Focysid|! Home | | Reload Ini Open | Print|) Find { 


beat Gold Coast 30-10 at home March 12 
beat South Sydney 44-10 at home March 19 
lost to Manly 30-0 at home March 24 

. beat Auckland 48-10 ar home Apnl 1 
lost to the S. Queensland Crushers 16-12 at Suncorp Stadium Apmil 9 
beat N. Queensland Cowboys 60-6 at home Apni 16 
lost to St George 18-6 at Kogarah April 22 
lost to the Sydney Bulldogs 14-12 at Parramatta Apnl 30 
lost to Canberra 20-18 at home May 3 

10 lost to Brisbane 18-9 at home May 19 

11 beat the Westem Reds 52-12 at the WACA June 4 

12. lost to Manly 36-6 at home June 18 

13. beat Iawarra 16-6 at Steelers Stacum June 25 

14. beat Parramatta 36-4 at home July 2 

15. beat Sydney City 28-24 at the SFS July 8 


16, | Newcastle 19-12 at home July 15 
The North Sydney Bears Home Page http://www.oze- 17 osteo Cronla 20-10 Endeavour Feld uy 22 
mail.aust.com/~reyre/asrl/nsydney.html ER eS ee Ae. a 
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Netscape - [Welcome to the Newcastle Knights! 


Welcome to the Wmghts 
@ Knights news 
@ Meet the team 
@ Fixtures and results 
@ KFL 
@ Supporters Club 
@ Contact the Knights 
NEWCASTLE Sign @ Meet our Sponsors 
K igh our @ Knights Online Shop 
Guestbook @ other League sites 
[Knights News] [Meet the team] [Fixtures and Results| [KEL [Supporters Club] |Contact the 


Knights] 
Meet our Sponsors] [Knights Online Shop] [Other League Sites] [Knights Guestbook 


Welcome 10 the official AFL Home Page! 


Proudly Sponsored by 
~ilh Yn BAAS Rw 
welcome 10 the official AFL Home Page! 


DPOPOOODD 
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The Newcastle Knights Official Home Page 

On this site you can do all the fan stuff: ‘meet’ the 
players, check up on results and upcoming fixtures 
and even shop on line for Knight’s paraphernalia. 
The site is a little patchy in places depending on the 
browser you are using. 
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ses 
God 
— 
rr 


The Newcastle Knights Official Home Page 
http:/ /users.hunterlink.net.au/knights/index.html 


Speed rating: & & & 


Tim’s List of Rugby Information 

For a comprehensive list of links covering Rugby 
from Australia and around the world scrum down 
at Tim’s List of Rugby Information page. 

From this site you can link to other Web sites with 
information on various topics concerning the sport 
of Rugby Union. As well as finding out what’s hap- 
pening around the world you can also join the 
Rugby newsgroup or take part in a live Rugby 
Chat. 


Tim’s List of Rugby Information http://www.monash. 
edu.au/cc/staff/ecn/tim/WWW/rugby.html 
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Grandstand - the official AFL Home Page 

For lovers of the true Aussie contact sport, check 
out Grandstand - the official AFL Home Page. This 
graphically well-designed site has a great-looking 
design and has information on the players and 
teams, a news section and various other sections 
that are sure to keep Rules fans happy. 


Siig 


Grandstand - the official AFL Home Page 


http://www.mel.aone.net.au/HWT/sports/AFL 


FREE Smartcom for Windows LE communication software 
and Smartcomm Fax Software. 

Hayes Accura 288 + Fax 

Hayes Accura 288 V34 

NetComm Automodem E34F 

NetComm Smartmodem M34F 

Motorola Lifestyle 28.8 Fax Modem V.34 


$565 
$495 
$525 
$625 
$495 


COMPAQ PRESARIO 5522 


All-in-one multimedia with superior video, sound, 
and performance. This new series of Presario PCs 
| incorporates high performance Pentium 
| processors, quad speed CD-ROM drive, 83Mb RAM 
/fand large capacity hard disk of 630Mb. Also includ- 
fed for even greater performance is Compaq's new 
/ TrueQ™ Sound and Motion which combines 
§Spatializer, 3-D Stereo, tone control, high quality 
equalized speakers and MPEG full-motion 


fivideo. $3,980 


Grab Any Image Into Your PC! Any Video Source! 


Accept video from any source - Camcoder, VCR etc. 


Video Snap Shot ComputerEyes RT 


Turn Video & Games Into A Real Live Adventure 
t With miroVideo 20TD! 


Accelerator for Windows and Multimedia with 
video playback acceleration, TV tuner and super 
entertainm 


) 20 pro with on-board Motion-JPEG Video Compressor, 
/idéo Digitization and also support full-format PAL Video 


MULTIMEDIA 


COLOUR DIGITAL CAMERA 


Capture your images in the fields, transfer your 
Photograph easily to the computer and print or 
integrate them into your applications. Using 

= FotoMan Pixtura, you save $$$$ in time and 
money associated with film and developing. 


DIAMOND EDGE 3-D, THE 3D 
MULTIMEDIA ACCELERATOR 


A revolutionary, highly.integrated 3D 

multimedia accelerator that combines fully 
immersive, totally interactive game play and 
great Windows'™95 acceleration in one 
economical package. It features accelerated 
3D graphics and 2D graphics, wavetable audio} 
plus digital video:playback and high precision [ 
digital game port. The perfect upgrade for 

your PCI based Pentium PC 

running Windows!™95,. 


Model 2120XL with IMb DRAM 
Model 2200XL with 2Mb DRAM 
Model 3240XL with IMb VRAM 


- Toshiba Multimedia Notebook 
Satelite Pro 410CS, 8Mb, 770Mb HDD 


Satelite Pro 410CDT, 8Mb, 770Mb HDD, 
CD-ROM Drive 


Tccra 700 CS, 8Mb RAM, 1.13Gb HDD 


Tecra 700 CT, 16Mb RAM, 1.13Gb HDD 


Diamond Stealth 64 Video 2001 (MPEG hardware Upgradable) 


Diamond Stealth 64 Video 2001 Graphics 


Diamond Stealth 64 Video 3240 2Mb VRAM (Optional MPEG hardware) 


Pentium 75 processor, 8Mb RAM,630Mb 

HDD, Sony 15" Trinitron High Res 

monitor. Quad speed CD-ROM, Sound 
card + CD-ROM Titles. Model 1: 


$3,890 § Model 2: 


TV Superscan, professional Video 
Scan Converter! Use your large TV 
screen as computer monitor 


Logitech Scanman Colour 
Logitech Scanman 256 with CardScan 


FUJITSU ScanPartner 10 


A4 size Flatbed scanner with built-in heavy duty 
10ppm 50 page document feeder. 


$2,460 


256 Greyscale 
$2,860 


24 bit colour 


Microtek E6 A4 size, 24 bit colour scanner, 1200*6000 dpi true hardware 
resolution, OmniPage LE OCR & Adobe Photoshop LE 3.0x $1,455 


$375 
$220 


SAN Tr TECHN OLOGY 132 Forest Road, Hurstville N.S.W. 2220 


Telephone: (02) 580 0377 = Facsimile: (02) 579 2211 
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wet RealNet RealNet 


RealNet Access 
Ph 02-212-4900 http://www.real.net.au info@real.net.au 


G U!lODE | 


AUSTRALIAN NET GUIDE TO 


LESBIAN AND 


GAY SITES 


As far as we know, Oxford St, Sydney, is in no danger of losing the Gay and Lesbian Mardis Gras to the 
Internet — there’s only so much fun you can have on line. However, there are lots of places on the 
| Internet just for the gay and lesbian community, from magazines to safe-sex guides and from events info 
_ to virtual cafés and shopping malls. This Net Guide to gay and lesbian sites is only a place to start! 
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Capital Q Weekly On-line 

Australia’s On line Magazine 

An online gay magazine to give you a taste of the 
hard copy, this page has a really nice layout. Check 
out the Sleaze page for piccies from the Sleaze Ball. 
Night Grooves is a comprehensive listing of venues 
in Sydney and whether there will be any music 
when you get there. It also includes community 
announcements of local meetings and happenings, 
as well as some other gay and lesbian Web site 
reviews. 


oo 
> 
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Capital Q Weekly On-line http://www.ipacific.net.au/capq 


FRIDAY 12 JANUARY 
Venues 


@ ALBURY HOTEL “Toxic Hillbilies*, with Trudi, Mogadonna, Wyness, Nige! & Michael. Piano Bar, Will Mafi & Ned. 
@ BERESFORD HOTEL Snap, Crackle, Pop. A night of big girly music 
@ BEAUCHAMP HOTEL Open midday - lam 
®@ CHEQUERS (Wollongong) New show featuring Maude Boate, Tony Chnisne and (direct from London) the fabulous 
Portia 
@ DCM Pulse from 11pm. 
@ FLINDERS HOTEL DJ Stephen Blomfield. Open 8pm - Jam 
@ IMPERIAL HOTEL Priscilla Queen of the Imperial, 10.30, 11.30pm; Can't Coppa, 1.15, 2. 15am. Open till late. 
@ LAVA BAR Level three, The Burdekin Hotel. Open from Spm til 3am. 
RTishe Loews em 
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Gay and Technoliterate 

The Digital Queers focus is to promote positive 
images of queers as capable and efficient users of 
high technology. Well, whoever said they weren't? 
It’s a very well organised and set out Web page 
with a serious mission statement re gays and com- 
puting. They are not computer nerds. You can join 
an announcement mailing list to receive the latest. 
There is a link to the US Digital Queers too. 

It’s a good local hopping-off point for Australians 
to start exploring the gay webscene. 


= 
ae 
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Digital Queers Australia 


http://www.geko.com.au/digiqueers 


Sydney Gay & Lesbian Mardi Gras 


Sydney Gay & Lesbian Mardi Gras is the world's premier gay 
and lesbian festival. 


It is a month long event of community, arts and sporting 
events culminating in the biggest night time Parade in the 
world and a vast Party for the lesbian and gay communities. 
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Comprehensive and Popular 

One of the best Australian pages visited, this has a 
good list of venues in capital cities, but it would be 
nice if brief descriptions instead of just the address- 
es were included.The summer graffiti page is cute 
with lots of male mail commenting on the weather, 
in Sydney mainly. 

There’s a safe-sex guide that covers safe practices 
for nearly every sexual activity possible. 

There are also good links to other gay and lesbian 


Back _|vivd} Mome | Reload | css | Open | Pint | Find | 100 | 
Location: Hitithwmisniteadcamau! 


come ome  Businasses on, Fathead -Yenues Classifieds : 


more more more... 
| About Pinkboard 
Mang Lists 
} Sleaze Photo Gallery 


uvindOd 


‘Places to Go Misitors Book 


AT 


(ay Netscape - [Australian Queer Events Diary] 


Fils Edt View Go Bookmarks Options Directory oe Help 


Pinkboard Grafitti 


Back_| fu su Home | Reload | ‘iaages | Open 


cee queer.org. Serena aayl =] - 


ae Queer Events as 


jones ass ms rat ALS. =a daa <4 


With this tool, you may submit and/or query queer events, on-line, real-time intefactively (and how. 
many more buzz words can i fit into one sentence? ;-) ) <> Choose one of the following queries: 


-@ Al upcoming events’ 
@ Events this month’ 
© Upcoming events by state 
@ Search for events by keyword 
@ Past events 


ia) Henares 


Netscape - [NSW Police Gay & Lesbian Liaison - Sireetwise] 


if you are being attacked 


While these tips on how to reduce your chances of being attacked are 
useful, they are not a guarentee that you will not be attacked, remember 
that no victim or survivor is ever to blame for the attack. 


© Verbal harassment is often a prelude to an attack, If 
you decide to answer back be prepared for what may follow. 
@ Blow your whistle or yell "fire!" to attract attention. 


@ Make eye contact with anyone who attacks you so 
you can identify them if necessary. 


®& Because bashers usually travel in packs and are 
particularly violent, your best defence is to get away. 


@ Each situation is unique and each person's skills are 


Stal (Document Bone 
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resources and a listing of community groups by 
state. Another good hopping-off point for the gay 
or lesbian Net traveller. 


Comprehensive and Popular 


PinkBoard http://www.pinkboard.com.au 
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The Christian Gay Site 
This site is the Australian version of the US Queer 
Resources Directory mentioned below. There isn’t a 
huge amount going on according to this electronic 
guide. There is however a form to submit an event 
of your own. 
There are no picture files (gif format), nor links to 
them included here but it does have an AusQRD 
white pages and an AusQRD e-mail directory as 
well. There’s plenty of local information on issues 
like Tasmania and the struggle against anti-gay 
laws, as well as information on HIV and AIDS. 
The AusQRD comes under the auspices of the 
Australian Student Christian Movement. 
Australian Queer Resources Directory 


63 18No0dl 


http: //www.biz.usyd.edu.au/QRD 
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NSW Police Gay and Lesbian Liaison 

Keeping out of trouble. 

Perhaps at first a surprising link, this page has a 
useful, commonsense guide to streetwise behaviour 
and a good page of links and information for the 
gay and lesbian community. It provides a medium 
for exchange of information between members of 
the community and the NSW Police Gay and 
Lesbian Liaison. 


NSW Police Gay and Lesbian Liaison 


http:/ /www.eagles.bbs.net.au/~gllos 


Speed rating: & & & & & xs Netscape - [Queer News Aotearoa (New Zealand) Issue 14] te z 


A Kiwi Start Bek Fre ime nso eae | Over fet] Pate REO 
A great resource for New Zealanders and visitors, i 
this site includes details of mailing lists to join in i 
New Zealand, and a calendar of events and major 

festivals held. It has gay media links, seca Queer News sotcamia (New Fealand) lsanes4 
OUT magazine, which has allowed Queer 14th January 1996 

Resources to access past issues for stories of interest 
about the New Zealand gay community. Quite a bit 
of info regarding human rights legislation in New 
Zealand. Some parts of this site are still under con- 
struction, like the link to a bibliography of books 
for children featuring non-traditional roles. This 
sounded good — worth checking back on. 


LUVIS IMIX 


This issue; 
° NZAF response to TVNZ Apology 


Queer Resources - Aotearoa New Zealand 
http:/ /nz.com/NZ/Queer 
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Japan in English ee ae 
Japan’s first free English-language gay magazine Locston ae 


unfortunately appears to have ground to a halt 

since about April/May last year. It looks like a good - 
site and still has some good info on Tokyo bars. It 
can be downloaded in pdf Acrobat formatted ver- 
sion. The last issue included lesbian bars in Tokyo. 
The “what’s new’ section revealed that they are 
looking for someone to take over this Web page as 
the webmaster has left. 


NWd¥I 


Japan's first free English-language gay magazine 


Go: [ Home | Maganne | Bars | Clubs & Events| Archives | What's New ] 


ULEDALA 


From the Editor 


Hello out there, we are Outrageous Tokyo, the first English-language gay newspaper in Japan We are not a 
translation of Japanese magamnes, Outrageous Tokyo is unique m that itis a forum to exchange ideas and 
opinions, leam more about what's going on im Tokyo, and work toward creating amore vibrant and cohesive gay 
community in Japan, 


Outrageous Tokyo http://shrine.cyber.ad. 


jp/~darrell/outr/home/outr-home.html 


Speed rating: & & Gia Netscape - [The Child Of Rainbow] 
ls Edit View Go Bookmarks Options Directory Window Help 
UK Cracker Back [Fouad | Home | Reload | fivages | Open | Print | Find Stop | 


This site really is a cracker. Go there to experience Location [itp:/7dspace dial pex.com/lown/square/ad#54/peopla him rs | 
not just a great dyke page but a terrific Web page of 


any kind. It has an imaginative layout and a nice 
personal feel unlike the sites that cater for larger 
and broader areas of sexuality. You can leave some 
graffiti in the Ladies Room before you leave :) 
Links like Child of the Rainbow lead to info and 


A : Whatwouldy 
pics of people who are talented, queer and cool. Qharwontivan 


Sayato-atnan who-can 


UanIVaY 


The News page will keep you browsing for ages. writapatt, direct arid 

The Café can tell you places and venues in Canada, | nee eee other f ee 
é : things.al?'at ane go, i ss he 

U.K, U.S.A., Germany and Holland. This site has nee j ae 


some surprising links too, such as a page for great thurderously witty and” foe Stephen 
masters of the written word go Thieeernnsly funny, ‘ 


D.Y.K.E. HIS) FRG EATR Cet Te bytessec) 
http:/ /dspace.dial.pipex.com/town/square/ad454. 


Se Netscape [OUT.com] E 


Welcome to Jesbian.org 


dedicared (a promoting bien visthiltey on che énternet 


Fal {Document Done err reer eee SEE IEI Tee ene rnin pe renee ren PEELE: aed 


TE) Ae N°G March 1996 


Speedrating $R&EER 
U.S. Magazine 
This online version of the American gay and les- 
bian magazine has an excellent layout. The 
December/January 1996 issue contains a long inter- 
view with k.d. lang talking about life and her latest 
album, “All You Can Eat”. In February the cover 
story is on Roseanne and the campaign to make her 
Queen of the Universe. 
One link is to Out and About, a travel newsletter 
for gay men and lesbians, which gives details of 
upcoming trips. If you’re heading for the US and 
planning a holiday check out their itinerary. 
Another link takes you to all the latest in gossip, 
however trivial :) 


OVW SN 


Qut.com http://out.com 
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Source for U.S. Links 

Amy T. Goodloe has compiled extensive listings of 
lesbian links. If you want the words to “I kissed a 
girl” by Jill Sobule and some more info on her, look 
here. There are links to lesbian poetry and lesbian 
everything. It is well set up and indexed, and she 
doesn’t seem to have missed including any lesbian 
links worth mentioning. Terrific resource. 


SMNIT ‘SN 


Lesbian.org http://www.lesbian.org 
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For discriminating lesbians, here’s a virtual cafe 
that has a fabulous welcome page with logos for 
the Back Room and the Dance Floor. Just click to 
enter. La Femme offers to link your home page and 
list you as a regular. A Triangle shopping mall is 
included with lesbian-friendly businesses listed. 
This is a fun site. 


34V9 TWALUIA 


La Femme http://www.webcom.com/~femme/wel 


SSAIHVUY 
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Picture Archive 

“This archive is your one-stop World Wide Web 
resource for information on popular symbols used 
by gay, lesbian, bisexual, and transgendered peo- 
ples to represent themselves. In addition to down- 
loadable images for each icon, you'll also find a 
background and history for each symbol that 
explains how and why it is used today.” (Quoted 
from the Rainbow Icon Archive) 

Jase has compiled a comprehensive, wonderful and 
beautiful collection of downloadable icons for use 
on your own pages. These range from the well- 
known rainbow and triangle to more obscure icons 
of gay culture. 


The Rainbow Icon Archive http://users.aimnet. 


com/~jase NB this site is in the process of moving 
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U.S. Directory 

With mostly text-based info on queer topics for both 
men and women, this is a massive archive of files 
about everything queer, including useful mirrors 
throughout the world. There is a subject tree map of 
the ORD texts or Web Page links with titles like 
Queers and their Families, Queer Youth etc. It also 
includes a selection of queer-friendly businesses, (in 
the USA of course). 


AMOLDIUIG 


Queer Resources Directory http://www.qrd.org/QRD 


Speed rating: & & 
The Big One 
“A site with an attitude” is the first thing to catch your 
eye when you get here, followed by a warning that 
you need to be 18 or older to view the contents. 
There’s a wonderful alphabeticised list of topics cov- 
ered for all members of the gay community. C took 
me to a listing of queer Chat places, some of them live, 
as well as information on IRC. You can also telnet 
directly from this page to some of the Chat links. 
There’s a link to coming out stories. If you are plan- 
ning on travelling overseas this site will give you 
some info on the gay scene wherever it happens to be. 
Exploring this site and its links could take forever. 


It’s a place for lesbians, gays, bisexuals, transgenders 
and friends. 


The CyberQueer Lounge http://www.cyberzine. org 


JNO 918 


/html/GLAIDS/glaidshomepage.html 


Speed rating: dead 


Erotic U.S. 

With a subtle title like this I guess I should fill you 
in on what this site offers. Headings include par- 
tially nude men on the Net, partially nude male 
pictures, partially nude bodybuilder pictures, com- 
mercial partially nude male pictures, nude male 
original photos, nude male pictures by model. You 
get the gif? Hunk-o-rama’s description is four guys 
flashing their dicks in New Orleans. Some of the 
stuff here wouldn’t really be suitable for kids. 


‘S'N JILOdZ 


Links to Gay Erotic Sites 
http://www.airworld.com/boy2boy/homolinks.html 


The Queer Resources Directory is a massive archive of files about everything queer, located at WWW QRD.ORG, with 
mirrors all over the world, You can access its whole subject tree directly, or you can go thra these Web pages: 


yp Queer: and their Families, including parenting and mamage. 
ry Queer Youth on campus and all over the world. 

Ty Queer: and Relision, and religious queers! 

WwHWADS issues, wath links to safer sex information. 

yw Slectronic Resources, with inks to all over the Net. 

W. ‘Queer Media: magazines, TV, movies, more! 

¥v. Queer Events: conferences and celebrations on a global scale. 
py Queer Culture, History and Ongins: what makes us unique, where we've been and where we come from. 
W. orldvide Queer Info: From Australia to Zimbabwe, we are everywhere. 


see pat BR ELS SSE 


Back | Forward) Home { Reload | fics | Open at Find | 
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HATE IS NOT A FAMILY VALUE! 


The CyberQueer Lounge is dedicated to: 
ALL the Lesbians, Gay Men, Bisexuals, Transgendered and PWAs that have gone on before us. To all those murdered, 
tortured or abused in anyway because of love. 


The CyberQueer Lounge is dedicated to: 
ALL of those that carry on the messages and struggles to defeat hate, homophobia, AIDS, all the isms, and advance human 
rights and dignity of ALL without exception or apology. 


The CyberQueer Lounge is dedicated to: 
bemg part of the solutions and hopefully not the problems. Building a world we can all live and die in with dignity. 


The CyberQueer Lounge is dedicated to: 
Alan Mathison Turing Considered by many as one of the greatest of Queer mmds and Father of this technology. 


Tomé& Sparky 


| Top of page | To the QLounge | Contribute links | Membership | E-mail the Lounge | Qtips | 
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.S) Modem Connection| have been one of the Noy, 
e* S 


leading distributors of modems, internet access 


N 
© and training in Australia. Ry 


We have supplied to both the home user and 


corporate client and pride ourselves on the fact = 
that all of our customers are given the same amount Robotic 
of friendly, efficient and professional service. 


rs 
Our range is extensive, as is our knowledge of the WAIL LUI “a 


ever growing internet. So ring us today to find out 


how you can take advantage of Cyberspace. MiCROPLEX 


IINTTERLIN 


Australia's Quality Mod 


Get the|Modem Connection | advantage! 


Retail/Wholesale modems and everything you need to get up and going 
Internet Training courses are designed for both the home user and the corporate professional 
Design Service for OEM, module and high density modems 
We try to ensure items are Promptly delivered on either the same or next day 


Our product range and technical support are second to none! 


So Data speeds up to V34, Internal, Desktop, portable, rack mount and multi Modems 
$ ¢ Network faxing and Electronic Secretary are available 
SAS x i Internet Starter packs for both PCs and Macs qh) Bo 
oe 3 - Pre-configured systems are also available aoe \ 
2s, cS ale 
§ Ey eriGiy@O 
7 iw) Ee 


“STHOOTE SO70 Gal ape 
TEL (03) 9482 65 


GG aD’ ab | 
ETD aAusTRALIAN NET GUIDE TO 


MARKETING & 
ADVERTISING 


Advertising and marketing on the Internet is so new that few companies are taking the plunge, with 
print media, television, radio and other media still bringing in the big advertising dollars. But that is 
changing as many are starting to hook into the idea of selling or building brands in new media. The Net 
Guide to Advertising and Marketing on the Internet has been designed to provide you with pointers to 
sites that are getting it right, sites that are getting it wrong and sites that will help you learn how to 
market yourself on the Internet. 
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A Prime Source Location:| hte (Jena webiack com! 
Despite its US bias, WebTrack is one of the best 
places to be if you’re interested in advertising and 
marketing on the Internet. An online magazine 
offered by WebTrack, InterAd Monthly, contains 


useful advice on how to advertise effectively on- RRM AbSpace Mreeing Mee Moree 
line, or how to set up a Web site that best sells your ‘Welcome to WebTrack", the source for who's doing what when it comes to Web advertising. From web-based hyper 


brand or pro ducts. While it’s expensive, a free trial directories to newsletters and tracking software, we provide marketers with the mtelligence they need to fully leverage the Web 
- as a marketing medium. 
issue of InterAd should be enough to make you 


part with the $US199-per-year subscription if 


JVUNOS 


you're serious about marketing and advertising on * Web/Track announces the first study of advertising placement on the Web, 
i see press release (contains our fourth quarter 1995 findings). 
line i © From January 1996 WebTrack’s new AdSpend monthly report will tell you who is advertising where on the 


Web, (Email hogan@webtrack.com with a subject line of "AdSpend’ to receive further information.) 


© ABC expands beta tests with publishers for auditing web sites 
e WebTrack announces ement with ABC, the Audit Bureau of Circulation. 


© The January issue of InterAd Monthly is now available. 


WebTrack http://www.webtrack.com 


| Speed rating: & & & & —__ Netscape [The Executive Guide to Marketing on te New internet] PR 
| The Executive Guide to Marketing on the New Location: hie nw indi ratio a 
Internet 
A good executive summary of why the Net is now The Executive Guide to Marketing on the 
the hot place to advertise, what can be sold on it, New Internet 
and how. While there’s little of the depth of statisti- 


e & : hi How the Internet's World Wide Web is changing the way conipanies market 
cal information found at WebTrack, if you’re look- their products 


ing for a quick overview document this is it. You'll Faas iect er eed 
also find a host of good business-oriented links and 
discussion groups at this site, as well as a huge 
shopping area. 


Contents: 


© The Exploding New Intemet 
It “the Web" 


MAlAGSA 


ooking Inside the World Wide Web 
© The Intemet and the Marketing Execunve 
© What Does the Future Hold? 
© The Electronic Mall for Industry - A Case Study 
* Appends 


The Executive Guide to Marketing on the New Internet Rehie oCatens 
http://www. industry.net/guide.html 


| Internet 
‘Marketing 


| Discussion NEW! Pay your voluntary fee for 
iD Tnternet-Marketing through a secure credit 
| List card transaction 


} Resources 
| Archives and Resources for the Internet 
| Marketing Discussion List * Current Discussion 


© Archives of the List by Post 
| To subscribe, click here or to unsubseribe, click here ° Search Archives by Keyword 
| and then click the send button in the mail window that © FIP Archive of Digests 
| e 


Location: his //wmadmatieteon! 


AdMarket ts the gateway to markenng, media, adverhsing and public relanons content on the World Wide Web, Now you 
need to remember just one URL for advertising and marketing information, http/Avww AdMarket com. If you want to 
Participate in AdMarker, click here. 


@aMarket © 1995 Urgame Unlite & Honmred Venmmes Lb 


Click on the scrolling message to pause it. Click again to resume. 
Applet by Janne Andersson <janne@torpa.se> 


The results from the 4th Survey 
(Gct 10 - Nov 10, 1995) are now available 


[Stavey Home } [lst Survey ] [ 2nul Survey | [ 3rd Survey] [40h Survey] 


Survey Background & General Information 

Surveys Conducted to Date: 
O The Bourth WWW User Survey (October 1995) 
O The Third WWW User Survey (Apa! 1995) 
O The Second WWW User Survey (October 1994) 
O The Furst WWW User Survey January 1994) 


d Papers sent. 


The WWAW-Survesing Mailing List 
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Meeting and Discussion 

Here’s a great place to talk to people from around 
the world about marketing and advertising on the 
Internet. You'll find lively discussion and, where 
appropriate, links to the pages of those discussing 
various issues. Worth a look, but the downside is 
you'll have to plough through the dross to get to 
the real substance. 


The Internet Marketing Archives 


http://www.popco.com/hyper/internet-marketing 


to 
— 
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A Definitive Guide 

The folk who bring you HotWired 

(http: / /www.hotwired.com) have teamed up with 
Advertising Age (see below) to produce what they 
claim is the definitive guide to marketing, media, 
advertising and public relations on line. Instead 
they've produced a long list of links to companies 
in those areas with no indication of what you'll find 
when you get there. Given who’s behind it, it may 
be worth a visit here in a few months, once the site 
matures. For now stick to Yahoo 

(http: / /www.yahoo.com/Business/Corporations/ 
Advertising). 


AdMarket http://www.admarket.com 
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The Survey Source 

If you want to market on the Internet you'll want to 
know who’s using it. The most comprehensive 
Internet survey is conducted three to four times a 
year by GVU. Here you'll find who uses the Net, 
how much they earn, how much they spend and 
heaps of other info on them and their attitudes to 
the Net (such as how people feel about paying to 
access a site). The results of the Fourth Survey were 
published in mid-December. 


The GVU Centre’s Surveys 


http://www.cc.gatech.edu/gvu/user_surveys// 
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A Good Cheap Start Bek [First] Hom | Rnd || om |i . 


¢> If paying for information isn’t viable, drop into Lat TRG pC 
— = Thomas Ho’s site on the Internet. While Ho covers 
eae a wide range of areas, his advertising links page is ee 
good. You'll find links to magazines, papers and * ‘Advertising (see ales) 
_—= sites with advice (sound or otherwise) on advertis- Sea 
=“ ing on line. | Adsense in Advertising and Marketing Comimunication 


© Glossary Of Advertising Industry And Related Terms 
© Past FEATUREIstemet Advertising, Building a Business Model that Works 
O TPA Online Advertising Index 
© NEW (9 Nov) net acceptable those techniques for using the Internet that are considered appropnate to the majonty of 
Internet users. 
© NEW (24 Mar) net presence the state or fact of playing a significant role m enhancing the Internet 
© NEW The Internet and the Anti-net 
© “Advertsing & Promoting on the Internet," Daniel Dern 
© Tntemet Advertising FAQ 
© NEW (29 Dec)Intemet and Intemet Marketing 
© INSIDE MEDIA: ADVERTISING ON THE INTERNET (courtesy of HEP2-I list archives) « 
© The Digital Medium Meets the Advertisme Message 
© Arhcles on Web Marketing 
© Electronic Billboards on the Dintal Supertughway (A Report of the Working Group on Intemet Advertising, The 
‘ gabon tor Nebworiced latormation) Se PR: ES Shesenisstor Soe 


Thomas Ho - Advertising http://www.engr. 
iupui.edu/~ho/interests/commerce/adv.html 
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On line Ad Publication Rest scnul] Home] Bete 
This hardcore industry-oriented journal has an Locate 
extensive New Media section. You'll find reviews of 
advertisers’ sites on the Internet, daily news 
updates and a host of opinions on what works and 


what doesn’t. Worthwhile if you want to keep up ot ee 3 

with everything in the world of advertising, but a a ee 
2 ee Q 3 o2 > Interactive on global 

there are better online-specific marketing publica- prary subsery MOdla& Marketing. i: 


tions around. Faciive mediag ~ Smart Marelers y darabuse 
~ interACTIONS = eship class 


my > Facls & Features Rees 
4 ~ Transactions z 
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Advertising Age http://www.adage.com 
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News of the On line World ie [Gi zs 
Along with everything about marketing on the Locationc|http://techweb.emp.com/echwebsie/cuarent? 
Internet, you'll also find a daily news page anda 
fair degree of general computer news. Check out 
Interactive Age’s Hit List to find out information on 
specific site hits and get an overall feel of how 
many people are using the Internet and why. 
Definitely worth dropping into at least once a 
week. 


JeQneda ey Find 


THE WEB IN 3-D 


New VRML tools haye 
emerged that let even 
novice webmasters craft 
three-dimensional 

Web sites. 


Interactive Age 


http://techweb.cmp.com:80/techweb/ia/current 
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Speed rating: &e& Netscape - [Toyota Tarago Highlights] 
A Good Example 
After a witty opening page, you're confronted with 
an optional form to fill in your details and then pre- 
sented with a map of Australia from which you can The Toyota Tarago 
find any Toyota dealer. You'll also find info on the — — 


Toyota models, the latest Toyota press releases, a 
couple of bits and pieces on what Toyota’s doing in 
the world of racing- and rally-car driving, and a 
decent set of links that match the expected audience 
of this site. Not a bad effort and worth a visit even 
if only for the well-presented links page. The down- 
side is there’s really no compelling reason to come 
back once you've checked out the links. 


SITdWYX3 


Specifications C2? Features 


Toyota http://www.toyota.com.au 


Speed rating: % 


Another Good Example 

Westpac has put a heap of work into this and has 
created a good deal of material that will make you 
want to revisit the site — vitally important if you’re 
trying to build a “community” around your site. 
Competitions, special offers, weekly economic 
updates and even an interactive calculator to let 
you know how much you might save if you took 
out a Westpac loan are included. But perhaps the 
most interesting feature is the online Westpac 
Museum, which contains histories of money and 
commerce in Australia, and of Australia’s oldest 
bank. This site is an excellent example of extending ee 
an existing brand to new media. HO 0 Joss, Managing Dicer 


First Bank in Australia 


Sey 


a 
ie 
¥ 
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i | Welcome to Westpac - Australia's first bank. 


Westpac http://www.westpac.com.au 


THE 
INFORMATION 
SUPERHIGHWAY 


SS rT 7 r 
ERSHIGHWAYS 
y NI | H y | 
mo \\\ % 
| \ x % ‘ 


VET anti-viral software gives 
super| protection to PCs on the 
superhighway. 


The result of constant leading- 
edge anti-virus research, VET 
has one\of the highest virus 


detection\and removal rates in 


the business. Its incredibly 
fast scanning algorithm requires 
minimal overheads, minimal 
memory, & minimal CPU cycles. 


A 


VET is easy to‘install and virts\ 
x 


protection is autematic. As the 
superhighway gets bigger and 
more hectic, we’ll ‘keep pace 
with FREE updates and free 
phone support for a whole year. 


_For super protection on ‘the 


super highway, install VET. 


Enquire direct from Cybec, * 


the. software’s authors, on 


FREECALL 1300 364 750. 
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it first. 


“Obaccess ONE AUSTRALIA‘ 


RUGISTRATION SUNVICES 
<4 ae BUSINESS. 


SUBSCAPTION PRICE pIRTCTORY 
ACCESS ONT ACCESS ONE ACEESS ONT 
NEWS VIRTUAL stor F.A.Q, 


ACCESS ONE 
VACANCIES 


For more information on anything contained in these pages, please fill out a request for more information form or contact 
; Access One directly - via phone, fax, post or email 


Website provided by (> AccessOne 


Simply awesome. 


“Simply awesome” 


na recent special feature 
on the Internet which 
appeared in the 
November issue of 
Australian Personal 
Computer, Internet 
Providers were put to the test 
as their services were 
reviewed and compared by a 
group of ‘power users’. 


Access One network came 
out on top. 


Access One was awarded the 
Australian Personal 
Computer’s Editors Choice 
Award being described as 
simply awesome. 


"Access One has the best Internet connection APC has ever used.” 


source: APC November 1995 Internet Special 


Easy installation, 
Quick response times and 
Reduced packet loss 


are just some of the outstanding features of Access One. 


Access One’s installation can only be described as smooth, using preconfigured 16-bit 
Windows software linked with a dial-up account. 


“..this provider (Access One) has performance and bandwidth to 
burn. It offers Internet access on a level previously unseen in 


Australia.” 


source: APC November 1995 Internet Special 


RREMIERE INTERNET SERVICE 


Specialising in corporate connections including ISDN, Access One’s overseas transfer rates 
won't leave you in the cold either. Through a private 2Mbps link (4Mb from February 1996) 
to the MCI backbone in the US, Access One offers quick response times and reduced packet 
loss. 


“,.only one data packet went astray in 15 minutes of sound, where 
similar activity would average 10% to 30% loss on other systems.” 


source: APC November 1995 Internet Special 


According to the Australian Personal Computer Service Providers 
comparison.. 


“Access One is for you. Even if your usual connection is 

with another provider, it may be worth keeping an Access 

One account handy in case you have trouble reaching a vital 
overseas server.” 


source: APC November 1995 Internet Special 


To add to the outstanding performance of this company as a leading internet service 
provider in Australia, Access One is now a Finalist in the Australian Personal Computer’s 
Best Product of 1995 awards. 


Local call access is available in all capital cities plus, Geelong, Traralgon, Wangaratta, 
Newcastle, Wollongong, Whyalla, Cairns, Townsville, Mackay, Rockhampton, Bundaberg, 
Sunshine Coast, Gold Coast, Toowoomba and coming to a centre near you! 


Access One Price List (Country Registrations add $20 to Annual registration fees) 
Annual Monthly Free 
Registration Fee Hours 
Time Only Account — — — 
Flex Charge 1 $49 $9:95 3 (Per Month) 
Flex Charge 2 $49 $19:95 7 (Per Month) 
Flex Charge 3 $79 $38:00 7 (Per Week) 
Flex Charge 4 $499 ——— 7 (Per Week) 


Credit Cards required except for Flex Charge 4 Accounts 

To Subscribe or for more information fill in this reply: 

Access One Pty Ltd, 43 Malcolm Rd Braeside Vic Tel: 03-9587-1444 
Fax: 03-9580-5581 E-mail: info@aone.net.au 


2 C—O Palys 
Address : 
City Se best ation al ae a pe De LS fates 
BTS SIN @ fas ah ee es es ea Ra XEN 
Current Email Address : 


For those wishing immediate registration please provide credit card details. 
Bankcard/Mastercard/Visa/Amex/Dinners 


Type of account required (see above price list) 
Signature : = . (Registration disk sent by return mail) 
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Tune Up 


The biggest complaint about the Internet is that it is slow 
— and the Web is slowest part. Now here is something you 
can do about it: tune your copy of Netscape Navigator so 
that it runs as fast as possible. By Eugene King 


ne of the factors in the success of 
4 Netscape’s Navigator World 


Wide Web browser is that it’s an 
easy-to-use and -install piece of soft- 
ware. Optimising and tuning the 
Navigator client is also a reasonably 
straightforward exercise. 

However you should be aware that 
tuning Navigator won’t completely 
solve the speed problem. It’s only 
going to help. The biggest bottle neck 
is still your Internet connection. 

You can easily monitor performance. 
Just look at the bottom left corner of 
the Netscape screen and you will see a 
Kbits/sec rating. Using a 64Kbits per 
second ISDN connection it is common 
to get 6-7 Kbits/sec. From a V.34/28.8k 
modem a figure of about 1.0-1.5 
Kbits/sec is respectable. 

When I talk to Netscape users, the sub- 
ject of the performance of the Internet 
often comes up. This reveals a possible 
misconception. The Internet itself is 
merely a network — a name given to all 
the telecommunications lines, host 
computers and routers which connect 
all the universities, companies, other 
organisations, and Internet Service 
Providers (ISP) together. 

There can be a low-performance com- 
munications link or a thoroughly over- 
loaded host, but it is misleading to 
refer to the global Internet as slow or 
fast. If an individual user is making 
use of a slow communications link or 
an overloaded host the Net as a whole 
will appear slow. 

Using my definition of the Net and 
assuming you are connecting to an ISP, 
you are effectively extending the Net 
all the way to your PC. The PC is now 


a node on the Net, albeit on the ISP’s 
network. 

However if you were to spend the time 
doing a performance comparison using 
a 2400 baud modem, a V.34 (28.8k) 
modem and an ISDN connection you 
would see that your home set-up has a 
big impact on the performance of the 
Net — or at least your little part of it. 
The reverse is also true. If your 
favourite site uses a 64k ISDN line to 
support 3 million hits a day then you 
need to offer them some friendly 
advice or visit the competition. I use 
this example only to demonstrate that 
you have to think of everything in line 
between your keyboard and the Net 
host you want to use. 

From PC to Host 

On your PC there’s a copy of Netscape 
Navigator 2.0 which acts as your Web 
access tool. You probably also have an 
Internet mail package and a news read- 
er. Then there’s Windows 95 itself, 
some kind of TCP/IP stack, and finally 
a communications program of some 
kind. 

There is a range of communications 
links including asynchronous dial-up 
modem links, dial-up ISDN services 
and now cable modem services from 
Optus Vision and soon from Telstra 
Multimedia. 

When you access a site through your 
Netscape window you make a request 
to a World Wide Web address. That site 
address is converted to an IP address 
by the Domain Name Server (DNS) 
running at your ISP. 

Your request is passed from the 
Netscape window to your Internet 
Protocol (IP) stack and then making 


use of Windows 95’s communication 
services over your modem link to the 
ISP you are using. From there the 
request is passed out onto the Internet 
where it makes its way to the host 
computer for the site you are access- 
ing. 

You can see that the performance of 
each of these components is essential 
to maximising the performance of your 
set-up. You are unlikely to have much 
control over the last two components: 
Unless you own the ISP you can only 
_ lobby them to increase their band- 

_ width onto the Net and the perfor- 
mance of the Net is controlled by 
Telstra Internet. 


Tuning Netscape 

As I said in the introduction, Netscape 
Navigator 2.0 is an easy-to-use, easy- 

_ to-install and -configure product. Most 
of the tuning of Netscape revolves 
around your environment and what 
type of communications you have 
available. 


The main performance options are: 

Starting with a Blank Page 

Using the Options/ General 
Preferences/ Appearance menu option, 
you can choose to start with a blank 
page which means that Netscape starts 
up without going automatically to 
your default home page. This is good 
if you intend to access other sites and 
don’t want to wait for the ISP’s home 
page to load up. 


Turning Images On/Off 

Some users may feel that perfor- 
mance is critical to them so they use 
the Options/ General Preferences /Images 
menu option to switch the automatic 
loading of images off. So all Web pages 
come up with just an icon to indicate a 
picture is meant to be there — but don’t 
load the picture. This saves bandwidth 
and time. You can view the images 
after loading the page if you wish. 


Tuning the Cache 
The Cache (pronounced cash) is the 
most tunable aspect of the perfor- 
_ mance of Navigator. The cache stores 
pages which you have visited. These 
go into memory first and then into a 
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file on your hard disk, so that when 
you visit that site again it is recalled 
from Cache — avoiding another net- 
work access. The Cache only stores the 
pages loaded in each session. It can be 
cleared at any time by going to the 
Options / Network Preferences / Cache 
menu option. The default settings for 
the Cache are fine for the occasional 
surfer, but for users who may use the 
Web for hours on end, the best settings 
are 4096 for the Memory Cache and 
10,000 for the Disk Cache. 


Setting the Number of Connections 

Use the Network Connections pref- 
erences panel to specify the number of 
network connections and set the net- 
work buffer size. The text on a page 
and each image on a page are distinct 
files. To bring each of these files to 
your screen, Netscape must open a 
connection to an Internet server. 
Netscape can bring a page’s text and 
multiple image files to your screen 
simultaneously by opening more than 
one connection to a server. By specify- 
ing a larger number of connections, 
you are specifying more simultaneous 
connections. However, this can slow 
down the speed of each individual 
connection. 


Setting the Network Buffer Size 

The network buffer size determines 
the amount of data that can be 
received in a network data transmis- 
sion. Larger buffers mean more data, 
but can also saturate the computer. In a 
dial-up situation use the default of 1K, 
as most modems cannot deliver data 
fast enough to flood your computer. 


Making Use of Proxies 

A proxy server is a server which 
stores cached images of pages which 
are frequently visited by users on the 
network to which it is connected. For 
instance your network may have a 
proxy server and most of the technical 
staff in the office might access 
Netscape’s home page every day. 
When the Netscape home page is 
checked it loads almost immediately 
from the proxy server. It loads directly 
from the server without accessing the 
network, improving the response time 


It is misleading to refer 
to the global Internet as 
slow or fast. If an.indi- 

vidual user is 
use of a slow c 
cations link or 
loaded host the Net as a 
whole will appear slow. 
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and saving network access. Most ISPs 
offer a proxy server which you will 
need to configure manually. The best 
way to see if using a proxy server suits 
you is to do back-to-back performance 
tests by going to your favourite sites 
using the proxy and then not using the 


proxy. 


Fiddling with Colour 

Netscape also has a wide variety of 
settings for fonts and colours which 
you will find under the 
Options/ General Preferences menu. 
Adjusting these settings makes no dif- 
ference to your system’s performance 
but can alter your Netscape windows 
so that it suits you better. 


Fixing Your IP Stack 

Most ISPs offer you a dial-up SLIP 
or PPP shell account on their UNIX 
host which indirectly allows you access 
to the Internet. The connection is pro- 
vided by software often supplied to 
you by your ISP (common names 
include the shareware program 
Trumpet and Chameleon). SLIP stands 
for Serial Line Internet Protocol and 
PPP stands for Point-to-Point Protocol. 
Your IP stack provides you with the 
physical means to move data from the 
Internet to your workstation. 
Once you have this working, there is 
nothing that can be done in the way of 
tuning. But there are gotchas to be 
aware of. The main one is that the 
modem does not always release the 
call. Always make sure you see the 
modem hang up after your session oth- 
erwise you could get a very large bill 
for access time you never used. 


Getting the Most from Your 
Modem 
Luckily modems are standardised. 
There are over 120 modem manufac- 
turers out there all claiming their prod- 
uct is faster than the other. This is 
unlikely to be true. All 28.8k modems, 
for instance, use either the Rockwell or 
the AT&T V.34 chip set. That is not to 
say that issues such as included soft- 
ware, quality of manufacture and ser- 
vice aren’t important but they pretty 
MH A-N°G March 1996 


much are the only differentiators in the 
market. 

The modem is merely the link between 
your PC’s serial port and the phone 
system. Therefore the two variables are 
the phone system and the PC’s serial 
port. 


] The Serial Port 

The serial port can be a trap for 
new players. Be aware that in these 
days of mass production and cost cut- 
ting, PC makers will save 75 cents a PC 
if they can. One of the most common 
ways to save money is to use older or 
cheaper components. Sometimes they 
choose to scrimp on the humble UART 
-—achip which controls your PC’s seri- 
al port. 
There are three main models of UART. 
The one to watch out for is the 8250, 
which offers no more than 2400 bits 
per second throughout, even if the 
modem says it has connected at 28.8k. 
The one to get and ensure that your PC 
has is the 16550 which can match the 
throughput of a 28.8k, V.34 modem. 
There are still some PCs being sold 
today with the 8250 and you will need 
to purchase a replacement serial card 
which has a 16550 UART or equivalent 
to maximise your performance. 


l 1 Choosing an ISP 

Probably the best analogy for 
choosing an ISP is that of choosing 
which provider to use for your mobile 
phone or long-distance phone calls. 
The key word is service. Service 
includes all the major elements of 
price, availability and performance. 
Just like a phone company the roll of 
the ISP is to provide you, the customer, 
with the service you want. 
Unfortunately, unlike the phone com- 
panies anybody can register a compa- 
ny name and start up an ISP and this is 
where the confusion begins. 
In March 1995 there were about 130 
registered ISPs in the Sydney, 02, area. 
Today, only a year later there are over 
400 trying to get a slice of a growing 
market with discount prices. The pre- 
ferred method for choosing a service 
provider puts price last on the list of 


important considerations. Availability 
and performance are the two top ones 
on the list. Help desk availability and 
effectiveness, and customer services 
like billing and problem resolution 
should also be included. There are ISPs 
offering a one-price access for $40 per 
month and for that you get an engaged 
signal, no help desk and nobody to 
complain to about the constant 
unavailability of the service. 

Go with the established ISPs who have 
genuine expertise in the provision of 
Internet service and have a solid capi- 
tal commitment in equipment like 
more modems and greater bandwidth 
(around the country and even to the 
US) - like some of the big ISPs have. 


12 Avoid the Crowds 

Just like going to the shops or 
driving to the city you have to take the 
time you access the Internet into con- 
sideration. Accessing the Internet in 
the evening, Sydney time, is great if 
you're going directly on the US back- 
bone because it’s about midnight in 
San Francisco, a major hub of both 
users and communications for the 
Internet. Experienced Internet users are 
sure to be raising their eyebrows read- 
ing that last comment because 3pm till 
8pm is a notoriously bad time to access 
the Net in Australia. That is due to the 
number of users sharing an inadequate 
network of communications links 
around Australia and an ineffective 
link to the US. 

There’s a window of three or four 
hours in Australia which can offer fan- 
tastic performance and that’s unfortu- 
nately when most of Australia has 
gone to bed and the US is yet to wake 
up — but it exists between 3am and 
6am EST. Things are set to improve as 
the Internet markets grow and the 
already outmoded links between 
Australian cities and the US are 
upgraded. 

Until then keep surfing. 


Eugene King ts Technical Marketing 
Manager at Netscape’s Australian distrib- 
utor Com Tech Communications. You can 
reach him on “eugene@comtech.com.au”. 


eople have always played games 
P: computers. Almost by defini- 

tion computer programmers are 
game players. 
One of the essential pieces of software 
that came with every mini or main- 
frame computer was a game for the 
system programmers or operators to 
play during the quiet, early hours of 
the morning. I came across the first of 
these on a Wang word-processing sys- 
tem in the late seventies. It is now the 
classic text game “ Adventure”. 
Games have come a long way since 
then. Games like “The 11th Hour” and 
“Under a Killing Moon” come on mul- 
tiple CD-ROMs and feature full motion 
video and extensive sound tracks. 
Now some of that same sophistication 
is available in the online games made 
possible by Macromedia’s Shockwave 
technology. The Shockwave add-in for 
Netscape Navigator 2.0 lets you play 
interactive games inside a Web brows- 
er. 
First of all you'll need to download the 
add-in from Macromedia's site. Open 
location 
http:/ / www.macromedia.com/Tools/ 
Shockwave/sdc/Plugin/index.htm 
and you'll find a choice of add-ins for 
Windows 3.1 or Windows 95 


Victory in Sledgehammer Fists: 


a gamethat is all about beating up the other robot 


Robots & Masterminds 
Come online 


Navigator. The Mac version is coming 
soon. 

Once you've downloaded the 
Shockwave add-in you'll have to install 
it. This is a simple matter of de-com- 
pressing the file and then letting it set 


crevjedia interactive Galery" atroids;! 


In Stroids you must avoid the asteroids and 
then blow them up...This requires nimble fingers. 


itself up. It automatically hooks into 
Navigator. 

Then next time you hit a site equipped 
with Shockwave you'll get sound and 
animation from the Shockwave movies 
you download. 

Unfortunately you have to wait for the 
whole file to download before running 
the movie. As Shockwave movies can 
be large, this might involve a trip to the 
coffee pot. The largest game I found on 
the Macromedia site was just over 


500K. Others, however, were around 
30K and so didn’t take too long. 
Pop Rocket develops the best games. 
“Sledgehammer Fists”, a contest 
between two robots equipped with 
heavy-duty punching gear, is one good 
one. Every time one of the robots lands 
a blow you get this great ringing sound 
like the noise of a sledgehammer hit- 
ting a bell. The winning robot leans 
into the frame to deliver its victory 
message. 
“Fat! ShooterMan!” is a game in the 
style of space invaders, with great 
graphics and a smooth sound track. 
While in “Stroids” you must avoid the 
asteroids or blow them up before they 
hit you. 
If you don’t enjoy testing your reac- 
tions, then you’re not going to get 
much out of the first crop of interactive 
Shockwave movies. 
To find some more cerebral challenges 
visit 
http://www.yahoo.com/Recreation/G 
ames/Internet_Games/Interactive_We 
b_Games. Yahoo has assembled a wide 
range of Web games. You can do every- 
thing from solving anagrams to doing 
a crossword on line. As well you can 
play chess, Memory or Mastermind. 
— By Jeremy Horey 
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It was murder! 


The Internet can be a pretty strange place, but nowhere is it stranger than 
within the home pages of those who believe in conspiracy theories. Enter a 
world of paranoia, strangeness and delight in part one of the Australian Net 


Guide to Nutters on the Net. . 
Kurt Cobain 


Site: http://www.muohio.edu/~carmance/kurt.html 
Rating: Verging on the vaguely inter- 
esting. 

Did Kurt really commit suicide? Nah, 
says American investigator Tom Grant. 


It was murder. But who did it remains 
to be seen, so it'll be worth keeping an 
eye on this site which, if you're inter- 
ested in Nirvana, is a must see. You'll 
not only find a detailed outline of 
events leading up to Mr Cobain’s sui- 
cide/murder/accident etc., you'll also 
find a transcript of the suicide note, a 
S ‘ scan of a fax of the note and a sound 
We Bod OG a file of KC’s wife, Courtney Love, read- 
ing bits of the note to the press. 


Ele Edt Vw Go 2 Optone Directoy Window Help 


John F Kennedy 

Site: http://www.rt66.com/~rharris /jfk.html 
Rating: An enjoyable nostalgic romp. 
When this particular member of the 
Kennedy clan copped it in Dallas one 


Who is No.1 


For Network 
Training? 


fle Edt Yew Go Gookmaks Qpiont Deectoy Window Help 


‘THE JFK ASSASSINATION HOME PAGE 


Thes FIG Assassination 
Home Page 


A guide to the best Intemet 


resources for this case 


& 
What actually happened in Dealey Plaza on November 22, 1963? 


The answer to that question lies in witness testimony and evidence which has been 
ignored for more than 30 years. To look at some of the most dramatic new findings in the 
case: click hore. Allow 20-30 minutes, as this is an extensive article. 
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fine day it kicked off the grandparent 
of all conspiracy stories. So far it’s pro- 
duced endless books, a film by an 
American director with a 60’s fixation 
and a rather nice little Web site. Upon 
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visiting this site you'll be served up the 
usual gumpf, but you'll also find some 
good video and sound files so you can 
relive that special day in November, 
1966, and decide for yourself. 


Oklahoma Bombing 

| Site: http://www.primenet.com/~asomers 
/OKBOMB/okbomb.html 

Rating: Some truly enjoyable mind- 
control stuff. 

The following excerpt regarding the US 
| government's using low frequency 
|pulse to control its citizen’s minds 
speaks volumes about this site: 
“Persons nationwide report having 
heard an untraceable reverberating 
hum for a few minutes during the 
week of the bombing. If you did, ask 
jaround for others who might have 
also, and pass the word. If there is any- 
thing to this outrageous possibility, the 
good news is that once you become 
aware of these psychotronic activities, 
you can supposedly override the debil- 
itating and fearful effects by conscious- 
ly overriding the induced emotions by 
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means of logic and commonsense.” 


Germ Warfare and the AIDS con- 
Spiracy 

Site: http://home.earthlink.net/~bkonop 
/Germincidents2.html 

Rating: That's better, real lunacy at last. 
A rather learned and serious site that is 
linked to the film, The Enemy Within. 
Check it out if you want a year-by-year 
account about all the germ warfare 
experiments the US Government has 
undertaken on behalf of and, indeed, 
on its citizens. The AIDs theory stuff is 
tacked onto the end of this riveting 
read. 


Richard Nixon and Howard Hughes 
Site: http://www.meier.com/meier/aos.html 
Rating: Now we're getting somewhere. 
This is the story of a man named John. 
During the Watergate hearings, John 
knew just about everything about the 
break-in. He wanted to tell us all about 
it but couldn’t because the CIA perse- 
cuted him, jailed him and then forced 
him into exile in Canada. Now John’s 


To maximise the power of your 


written a book and wants you to buy it 
over the Internet. A very dull site for 
those of us who want something to 
believe in. 


Create your own conspiracy 

Site: http://www.cjnetworks.com/~cubsfan/conspira- 
cy.html 

Rating: Very special indeed. 

If you've had enough of the reams of 
conspiracy data created to keep a 
bunch of people who have nothing bet- 
ter to do occupied, then it’s time to cre- 
ate your own conspiracy. To do so all 
you have to do is work out the bullet 
angles, listen for extra shots, see a sub- 
marine with a Chinese flag on it...or 
imagine all of the above. 


network you need skilled people. 

Com Tech, Australia’s No. 1 
network training provider offers a 
comprehensive range 
‘of training courses 
in Sydney, Canberra, 
Melbourne, Adelaide, 


Perth and Brisbane. Get the most 


‘from your network. Call Com Tech. 


| would like more details on Com Tech's 
, range of network training courses: 


Com Tech 


of course. 


)/Name: 


Company: 
Fax No: Phone No: 


Complete the coupon and fax to Com Tech 
on (02) 667 3092 or call 


131 201 


Smith Ross & Muir CT 4211 


Create your 
own’ 


for as little as $ 1,995 inc tax 


The Pinnacle Recordable CD from 
ProVision allows you to create your 
own Data, Audio and Video CDs. 


>} Double speed, multi-session 
recording. 


> 650mb of data or 74 minutes of 
audio on.each CD. 


> Includes CD Authoring software 
for Windows & Windows 95. 


>} Optional software available for 
Mac, Unix, OSF, Sun and IRIX. 


> The best way to backup, store or 
distribute your information. 


The complete CD 
mastering kit: 


1 x Pinnacle Recordable CD drive. 

1 x PC SCSI Controller card & cable. 
Corel CD Creator software. 
CDRchive back-up software. 

Kodak Photo CD creation software. 
Plus 2 x blank CDs. 


All this-at the incredible package price 
of... 


$1,995 inc tax - Internal 


$2,495 inc tax - External 


Call ProVision today. 


a 
W 


Pro\iston 


UNLIMITED ACCESS ¥ UNLIMITED STORAGE 


Buy 10 
Blank CD's 
$12 each 


SPECIAL PRICE WHILST STOCK LASTS 


